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When  Gov.  William  G.  Milliken 
announced  withdrawal  of  his  sup¬ 
port  for  1982  property  tax  relief,  the 
reaction  of  Michigan  residents  was 
sharply  divided,  i^d  so  were  the 
editorial  opinions  of  the  Gannett 
newspapers  in  that  state. 

To  the  Port  Huron  Times  Herald, 
the  action  taken  by  the  governor  had 
“unexpectedly  but  decisively  made 
him  completely  expendable  here.” 

It  accused  Milliken  of  “closing  his 
eyes  to  reality”  and  to  the  “ground- 
swell  of  near  rebellion  against  prop¬ 


erty  taxes  that  had  already  struck 
California  and  Massachusetts. 

To  the  Battle  Creek  Enquirer  and 
News,  however,  Milliken  “made  the 
right  decision  in  withdrawing  his 
proposal.”  The  Enquirer  and  News 
felt  that  broader  public  understand¬ 
ing  of  the  state’s  problems  should 
precede  any  tax  reform  measure. 

To  the  Lansing  State  Journal, 
which  came  down  between  these 
poles,  the  move  was  merely  a 
“risky  political  gamble,”  but  one 
that  had  been  made  “inevitable 
by  the  continuing  decline  in  the 
state’s  economy.” 

Those  different  points  of  view 
were  arrived  at  individually  by 
publishers  and  editors  of  those 
newspapers  exercising  their  inde¬ 
pendent  professional  judgment 
and  local  understanding  built  on 
decades  of  newspapering  experi¬ 
ence  in  the  state. 

Such  diversity  is  not  unusual  for 
Gannett  member  newspapers.  As  a 


matter  of  principle,  every  Gannett 
voice  is  free  to  express  its  own  opin¬ 
ions,  serve  its  OAvn  community  and 
meet  its  professional  obligations 
as  its  local  managers  see  fit. 

That  fijeedom  rings  throughout 
Gannett  fiom  Nashville  to  Oakland, 
from  St  Cloud  to  St  Thomas,  fixim 
Olympia  to  Burlington.  It  rings  in 
news  coverage,  in  editorial  opinions, 
in  community  service,  as  each  mem¬ 
ber  serves  its  own  audience  in 
its  own  way. 

For  more  information  about 
Gannett  write:  Gannett  Co,  Inc; 
Corporate  Communications; 

Lincoln  Tower,  Rochester,  N.Y. 
14604,  or  call  (716)  546-8600. 
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A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 
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Only  one  newspaper 
is  making 

this  kind  of  news  in  LA. 

We've  Just  appointed  Mary  Anne  Dolan  editor. 

Dolan  was  managing  editor  of  the 
Herald  for  two  and  one-half  years. 
She’s  been  instrumental  in  estab¬ 
lishing  regular  in-depth  coverage  of 
women’s  issues  throughout  the 
newspaper.  A  1980  recipient  of  the 
California  Press  Woman’s  presti¬ 
gious  Golden  Flame  Award,  she  is 
a  member  of  the  American  Society 
of  Newspaper  Editors,  the  National 
Organization  for  Women  and  the 
National  Women’s  Political  Caucus. 
Dolan  is  the  only  female  editor  of 
a  metropolitan  daily  in  the  nation. 

And  we've  Just  acquired  30  L.  A.  County  papers. 

We’re  now  the  only  newspaper  one  piece  of  artwork,  you  can  now 

network  in  the  nation  that  get  L.A.’s  Herald  Examiner  phis 

combines  a  major  metropolitan  28  weeklies  and  two  dailies  for  a 

paper  with  community  papers.  combined  circulation  running  over 

With  just  one  insertion  order  and  700,000  copies. 

los  Angeles  Herald  Examiner 

Represented  by  Hears!  Advertising  Services. 
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Flint  Ink' s  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  ^ 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local”  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


Flint's  ability  gives  you  the  edge. 

CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  lACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND-  SAN  FRANCISCO 
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SEE 

THAT 

FLOWER? 


Lven  a  spot  of  color  adds 
impact  to  a  newspaper 
advertisement.  Color  attracts 
attention,  excites  the 
imagination,  makes  a  deeper 
and  more  lasting  impression. 

St.  Petersburg  Times  and 
Evening  Independent 
advertisers  are  sold  on  color. 
They’ve  put  these  newspapers 
among  the  nation’s  leaders 
in  color  linage.  (Through 
November,  The  Times  ranked 
substantially  ahead  of  all  other 
newspapers;  the  Independent 
was  6th  among  papers 
published  just  six  days  a  week, 
according  to  Media  Records.) 


Color  has  been  an  important 
part  of  news  and  advertising 
published  in  The  Times  and 
independent  for  more  than  a 
third  of  a  century  Classified 
advertisers  have  used  color 
every  single  day  for  well  over 
three  years. 

Compelling  color  in  The  Times 
and  Independent  results  from 
the  best  equipment  (including 
the  first  DC  ^-B  Hell  laser 
scanner  installed  by  an 
American  newspaper)  and 
a  staff,  from  photographers 
to  pressmen,  dedicated  to 
top  quality. 

Day  after  day  after  day,  color  in 
The  St.  Petersburg  Times  and 
Evening  Independent  enriches 
the  outlook  of  readers  and 
enhances  the  investment 
of  advertisers. 
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&  Evening  Independent 
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JANUARY 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel.  St.  Thomas.  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington.  D.C. 

FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence.  Sheraton  Maui,  Maui,  Hawaii 
4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7.12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists,  St.  Petersburg,  Fla. 

10>12 — Ohio  Newspaper  Association,  Hyatt  Regency,  Columbia. 
Ohio. 

11-13 — Oklahoma  Press  Association,  Lincoln  Plaza,  Oklahoma 
City. 

11.14 — California  Newspaper  Publishers  Association.  Hotel  del 
Coronado,  Coronado,  Calif. 

13- 17 — Southern  Classified  Advertising  Managers  Association 

36th  annual  Sales  &  Education  Seminar,  Opryland  Hotel,  Nashville. 
Tenn. 

14- 19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 

and  Bahamas.  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference.  Hyatt 

Regency,  Milwaukee 

24-25— N.E.  Newspaper  Ad  Executives  Association,  Howard  John¬ 
son  “57”,  Boston,  Mass. 

25 — ^Association  of  National  Advertisers  Media  Workshop,  Plaza 
Hotel,  N.Y. 

28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

1-3 — Advertising  Research  Foundation,  N.Y.  Hilton,  N.Y.C. 

4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers.  Palmer  House,  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16 — Texas  Daily  Newspaper  Association  annual  meeting, 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America's  editorial  conference 
Holiday  Inn.  City  Center,  Chicago,  III. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association.  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

3-6— Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

14- 16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20— Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 
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UNIVERSITY  OF  HAWAII  AT  MANOA 


In  1974,  with  funds  from  the  Frank  E.  Gannett  Newspaper  Foundation, 
the  University  of  Hawaii  established  the  Gannett  Fellowship  program  in 
Asian  studies  for  professional  American  journalists.  The  1982-83 
competition  marks  the  eighth  year  of  the  Gannett  Fellowship  program. 

The  Gannett  Fellowship  program  provides  a  mid-career  opportunity  for 
professional  American  journalists  to  broaden  their  knowledge  and  understanding 
of  Asian  cultures  and  institutions  through  advanced  academic  training  in  Asian 
studies.  The  program  thus  aims  to  strengthen  the  core  of  American  journalists 
capable  of  reporting,  interpreting,  and  editing  news  of  Asian  affairs  with 
accuracy  and  historical  perspective. 

Gannett  Fellows  spend  nine  months  at  the  University  of  Hawaii’s  Center  for 
Asian  and  Pacific  Studies  on  the  Manoa  campus  in  Honolulu,  and  undertake  a 
comprehensive  study  program  focused  on  the  region  or  country  of  Asia  of  their 
choice.  A  short  field  study  in  Asia  may  be  included  in  the  last  few  weeks  of  the 
Fellowship  tenure.  Upon  successful  completion  of  the  program  Fellows  are 
awarded  a  Certificate  in  Asian  Studies. 

Eligibility 

Most  Gannett  Fellows  are  selected  from  among  applicants  who  are  working 
journalists,  although  recent  graduates  of  journalism  schools  are  also  eligible  to 
apply.  Applicants  must  have  an  academic  or  professional  background  that  will 
enable  them  to  meet  the  University’s  standards  for  admission  to  graduate  study. 
Experience  in  Asia  or  prior  academic  training  in  Asian  studies  is  not  required. 
Six  Fellowships  will  be  awarded  in  1982.  Tenure  begins  in  mid-August  with  a 
two-week  orientation  before  Fall  semester  begins.  Gannett  Fellowships  are 
available  only  to  U.S.  citizens.  Fellows  are  selected  without  regard  to  sex, 
race,  religion,  marital  or  family  status,  or  financial  need.  The  Fellowship  award 
includes  economy  class  air  transportation,  all  tuition  and  fees,  and  a  basic 
stipend  paid  in  monthly  installments.  No  provisions  are  made  for  dependents’ 
travel  or  support.  Endorsement  by  applicants’  employers  is  desired  but  not 
required.  Leave  arrangements  are  the  applicants’  responsibility. 

Application  Procedure 

Inquiries  and  requests  for  application  materials  should  be  sent  to:  The  Gannett 
Fellowship  Committee,  Asian  Studies  Program,  University  of  Hawaii,  1890 
East-West  Road,  Honolulu,  Hawaii  96822.  Applicants  are  required  to  submit, 
along  with  the  application  forms,  official  transcripts  of  all  post-secondary 
academic  work,  and  two  letters  of  reference.  Deadline  for  receipt  of 
application  is  March  1 , 1982. 
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Ronald  N.  Ishoy,  31 ,  came 
to  Hawaii  from  a  post  as 
general  assignment  reporter 
for  the  Miami  (Fta.)  Herald. 
He  is  a  gr2Kluate  of  Ohio 
State  University  with  a 
degree  in  journalism.  His 
fellowship  studies  focus 
on  China. 


Thomas  Koch,  32.  a 
reporter  with  the  Vancouver. 
B.C.  Province,  received  a 
naster's  in  geography  from 
the  University  of  Bhti^ 
Columbia.  He  is  a  longtime 
student  of  Chinese  studies 
arxf  is  rK>w  concentrating 
on  Japan 


Susan  E.  Manuel,  32,  an 
education  writer  and  general 
assignment  reporter  from  the 
Reno,  Nevada  Evening 
Gazette /Nevada  State 
Journal,  received  a  master  s 
in  journalism  from  the 
University  of  California  at 
Berkeley.  At  Hawaii,  she 
combines  studies  of  China 
and  Japan  with  an  interest 
in  India 


Kevinne  A.  Moran,  28. 
came  to  Hawaii  from  a 
post  as  a  reporter  for  the 
Rochester.  New  York 
Times-Union  A  graduate  of 
Northwestern  University 
with  a  B.S.  in  journalism,  she 
also  holds  a  master's  from 
Northwestern  s  Medill  School 
of  Journalism.  She  is 
specializing  on  China. 


Raul  Ramirez,  35.  is  a 
general  assignment  reporter 
for  the  Oakland  Tribune  I 
Eastbay  Today  in  Oakland. 
CaUfomia.  He  was  formerly  a 
reporter  with  the  San 
Francisco  Examiner,  the 
Washington  Post,  and  the 
Miami  (Fla.)  Herald.  He  is 
interested  in  Southeast  Asia. 
China,  and  Japan. 


David  R.  Schweisberg,  27, 
a  general  assignment 
reporter  for  the  United  Press 
International,  is  a  graduate 
of  Boston  University  with  a 
B.S.  in  journalism.  He  is 
specializing  on  China. 
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Editor  &  Publisher 

575  Lexington  Avenue.  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1982  Journalism  Awards  Directory. 

Name 

Address  . 

City  State  Zip 

(New  York  State  residents  add  8'/*%  sales  tax.) 


EDITOR  &  PUBLISHER  for  January  30,  1982 


Order  this  book  today  for 
details  on  how  to  win 

MORE  THAN  500 
JOURNALISM 
AWARDS  IN  1982! 


$3  per  copy.  Send  for  yours  today! 


In  the  coming  year,  hundreds  of  awards — cash 
prizes,  fellowships,  scholarships  and  grants — will 
be  presented  for  journalistic  excellence.  The  10th 
Annual  E&P  Awards  Directory  lists  more  awards 
than  ever,  with  details  on  sponsors,  entry  qualifica¬ 
tions,  competition  deadlines,  and  where  to  send 
entries.  All  media  are  included,  subjects  are  as 
diverse  as  the  news,  and  cash  prizes,  grants  and 
benefits  worth  thousands  of  dollars  may  be  within 
your  grasp.  Why  not  find  out? 


% 
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If  you  don’t  know  the  answer  to  that 
one . . .  and  you’re  a  smaller  news¬ 
paper,  large  circulation  weekly  or  a 
supplement  printer... you’re 
missing  out  on  the  single  best  press¬ 
room  profit  center  you  can  own. 

Reliable.  Simple.  Economical. 

Call  William  E.  Seaman,  Vice 
President  of  Sales  and  Marketing 
at  (201 )  469-6600  or  write: 
M  AN.-Wood  Industries.  Wood-Hoe 
Division,  333  Cedar  Avenue, 
Middlesex,  New  Jersey  08846-2499. 


Another  Viable  Alternative  fromWood-Hoe 


I 

What  All-American  team 
does  all  America  read  about? 


1  • 

C  1982  Parade  Publications.  Inc.  All  rights  reserved. 


For  19  years,  Parade*  Magazine  has  been  picking  winners.  For  its 
High  School  All-American  football  teams.  Teams  that’ve  sparkled  with 
abundant  talent.  Teams  that’ve  spawned  some  of  the  sports  world’s 
brightest  stars.  Like  Heisman  Trophy  winners  Billy  Sims,  Earl  Campbell, 
and  Tony  Dorset! ,  to  name  a  few. 

But  Parade  Magazine  tackles  much  more  than  football.  High 
school  basketball  players  are  honored,  too.  NBA  superstars  Kareem 
Abdul-Jabbar,  Bill  Walton,  and  Earvin  “Magic”  Johnson,  all  were  Parade 
All-Americans. 

More  recently.  Parade’s  All-American  program  has  expanded  into 
soccer  and  girls  basketball.  Lots  of  these  athletes  have  represented  the 
United  States  at  international  competitions,  including  the  renowned 
Pan-American  Games. 

As  you  may  have  guessed,  the  popularity  of  Parade’s 
All-American  program  is  growing  all  the  time.  Even  ESPN,  the  national 
television  sports  network,  has  gotten  into  the  picture.  By  showcasing 
Parade’s  football  and  basketball  teams  for  the  second  consecutive  year. 

Of  course,  not  every  fine  high  school  athlete  makes  a  Parade 
All-American  team.  But  41  million  fans  all  over  America  read  about  the 
ones  who  do.  And  we  think  that’s  something- to  cheer  about. 


Editor  &  Publisher 

T..i  (,1,  MIm  (  -,'A’S 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Death  of  a  newspaper 

Everyone  knows  it  boils  down  to  a  simple  calculation  which 
says  outgo  exceeds  income  and  there  is  little  prospect  of  revers¬ 
ing  the  trend,  but  the  realization  that  two  metropolitan  news¬ 
papers  with  several  hundred  thousand  buyers  could  not  make 
ends  meet,  and  that  one  with  more  than  a  million  buyers  is 
facing  an  executioner’s  axe,  is  frightening. 

Was  it  because  laboi-,  which  has  already  made  concessions, 
did  not  go  far  enough?  Was  it  because  managements  (relatively 
new  at  the  Washington  Star  and  the  Philadelphia  Bulletin)  did 
not  give  it  enough  time,  or  give  it  the  old  college  try,  to  reverse 
the  downward  trend?  Can  it  be  blamed  solely  on  electronic 
competition  or  the  difficulty  of  selling  and  distributing  an 
afternoon  newspaper  in  an  urban  area?  Take  your  pick. 

We  are  concerned  that  these  two  examples,  even  though  they 
are  not  typical  of  the  newspaper  business,  will  lead  the  reading 
public  to  conclude  that  newspaper  managements  are  concerned 
only  with  the  bottom  line  and  nothing  else.  William  Allen  White 
once  wrote  of  a  deceased  publisher,  noted  for  killing  off  newspa¬ 
pers,  that  he  had  “succeeded  in  transforming  a  once-noble 
profession  into  an  8%  security.”  We  hope  the  public  doesn’t  get 
the  idea  that  is  the  exclusive  motivation  for  all  editors  and 
publishers. 


Nothing  has  changed 

In  spite  of  the  highly-publicized  agreement  between  AT&T 
and  the  Department  of  Justice  to  end  the  anti-trust  suit 
against  that  corporation,  nothing  has  changed  with  respect 
to  the  competitive  threat  to  newspapers  in  the  distribution  of 
information  proposed  by  AT&T. 

The  agreement  provides  that  AT&T  can  proceed  with  in¬ 
formation  distribution  if  it  divests  itself  of  22  operating  tele¬ 
phone  companies.  Charles  L.  Brown,  AT&T  chairman,  is 
trying  to  forestall  any  restrictions  by  Congress.  He  testified 
that  since  the  corporation  would  no  longer  own  operating 
companies,  which  gave  it  a  monopoly  in  transmission  over 
the  only  available  circuits,  it  was  not  necessary  to  put  restric¬ 
tions  on  AT&T. 

The  trouble  with  this  reasoning  is  that  divestiture  will  not 
end  the  close  relationship  between  the  parent  and  its  chil¬ 
dren.  James  Goodale,  a  former  vice  president  of  the  New  York 
Times,  puts  his  finger  on  the  crux  of  the  matter  in  an  article 
reproduced  on  page  66  of  this  issue. 

AT&T’s  monopoly  in  the  transmission  business  will  have 
been  changed  only  from  one  of  a  relationship  through  own¬ 
ership  of  22  operating  companies  to  a  contractual  one.  The 
monopoly  in  transmission  will  still  be  there. 
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FDR  Centennial  stamp  based  on  news  photo 


The  U.S.  Postal  Service  will  issue  the 
1982  commemorative  stamp  honoring  the 
centennial  of  President  Franklin  D. 
Roosevelt's  birth  in  a  design  based  on  a 
news  photo. 

The  first  day  of  issue  ceremony  is  Janu¬ 
ary  30  at  Hyde  Park  Library,  but  unfortu¬ 
nately  the  name  of  the  photographer  who 
took  the  photograph  on  July  4,  1937  is 
presently  unknown.  United  Press  Inter¬ 
national,  which  owns  the  photo,  provided 
a  print  to  the  U.S.  Postal  Service  and  the 
stamp  was  designed  by  Clarence  Holbert 
of  the  Bureau  of  Engraving  and  Printing. 

Earlier,  photo  credits  went  to  the  news 
agencies  mainly  and  the  photographers’ 
names  or  initials  were  not  filed.  One 
source  at  UPI  suggested  the  photo  was 
taken  by  an  Acme  Newspictures  photo¬ 
grapher,  although  United  Press  and/or  In¬ 
ternational  News  Service  were  men¬ 
tioned.  United  Press  Associations  and 
INS  merged  in  1958  to  form  United  Press 
International.  Acme  was  acquired  by  UP 
in  1952. 


A  number  of  picture  executives  were 
contacted  by  Editor  &  Publisher  in 
efforts  to  find  the  photographer's  name 
including  Harold  Blumenfield,  former 
UPI  executive  newspictures  editor  who 
earlier  was  editor  of  Acme;  and  the  FDR 
Library  at  Hyde  Park,  N.Y. 

A  special  section  on  the  FDR  Centen¬ 
nial  starts  on  page  14. 


Letters 

HARBINGERS  OF  SOCIALISM 

You  who  may  suffer  temper  tantrums 
and  badly-bitten  fingernails  at  the  thought 
of  government  control  of  the  media  have 
my  sympathy  and  support.  But  you  had 
better  wake  up  and  do  something  about 
the  fact  that  you  are  being  back-doored 
by  the  slick  devices  of  government  own¬ 
ership,  government  sponsorship  and  gov¬ 
ernment  subsidization  (directly  and  in¬ 
directly). 

“Nonsense!”  you  say? 

Well,  step  back  and  calmly  look  for 
yourselves. 

One  example  is  National  Public  Radio, 
a  so-called  “non-profit  radio  network,” 
largely  federally-funded  and  headed  by 
Frank  Mankiewicz,  whose  big- 
govemment  credentials  include  service 
as  a  government  propagandist  for  the 
Kennedys  and  friends,  and  as  a  press 
agent  for  the  McGovern  campaign. 
According  to  the  January  16  issue  of  Edi¬ 
tor  &  Publisher,  page  1 1,  NPR  may  take 
over  United  Press  International  as  some¬ 
body’s  tax-deductible  gift,  which  means 
the  taxpayers  pay  for  this  too. 

A  related  independent  “non-profit” 
outfit  which  thrives  on  tax  funds  and  tax- 
deductible  funds  is  the  PBS,  which,  as 
you  know,  provides  substance  and  exam¬ 
ple  for  hundreds  of  “non-profit”  or  pub¬ 
lic  corporation  stations  to  compete  with 
free  enterprise  (tax-paying)  networks  and 
stations. 

If  you  stick  your  heads  in  the  sand  and 
refuse  to  see  and  believe  these  develop¬ 
ments  are  harbingers  of  socialism  in 
media,  you  are  ignoring  the  history  and 
pattern  of  AMTRAK,  CON  RAIL,  COM¬ 
SAT,  the  Federal  Reserve  banks,  etc.  De¬ 
faulted  government  loans  and  other  eco¬ 
nomic  pressures  could  bring  the  auto  in¬ 
dustry  and  others  into  the  government 
ownership  and  control  pattern.  The 
media  are  moving  in  the  same  pattern.  As 
with  the  railroads,  a  few  large  media  con¬ 
glomerates  would  be  easier  for  the  gov¬ 
ernment  to  take  over  than  many  thousand 
independents. 

Remember,  Congress  can  create  more 
“independent  public  corporations” 
accountable  to  no  one,  with  enough  tax 
funds  easily  to  outbid  even  a  Lord  Thom¬ 
son  or  the  Gannett  chain.  Besides,  any 
realist  observing  the  political  scene  also 
knows  that  Teddy  Kennedy  and  a  bi¬ 
partisan  Congress  are  playing  the  bushes 
till  it  is  their  chance  to  turn  on  the  spigots 
again  for  socialism  by  appropriation.  And 
if  the  word,  “socialism,”  bothers  any¬ 
one,  it  can  always  be  called  a  “public 
corporation  for  the  press.” 

No  offense  meant,  but  the  free  enter¬ 
prise  press  had  better  take  its  collective 
eyes  off  its  Pulitzer  prize  dreams  and  its 
all-electronic  VDTs  and  OCR  readers 
long  enough  to  see  its  strategic  perils. 
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“1984”  may  be  less  than  two  years  away. 

Theodore  L.  Sendak 
(The  author  of  this  letter  is  a  former  news¬ 
paperman  and  former  Attorney  General  of 
Indiana.) 

NAMES 

Given  the  difficulty  many  journalists 
have  today  with  spelling  in  general,  one 
can  understand  the  problem  with  the  Li¬ 
byan  dictator's  last  name.  But  couldn't 
some  brash  investigative  reporter  ask  the 
guy  himself  (he  does  speak  passable  En¬ 
glish)  how  he  prefers  it  spelled? 

Well,  not  for  the  print  media  to  feel  too 
bad.  They  almost  always  spell  Lech 
Walesa’s  name  right,  but  not  one  in  ten 
newscasters  (anchormen  included) 
knows  how  to  pronounce  it — either  in 
Polish  or  phonetically  in  English.  Most 
put  in  an  n  before  the  last  syllable,  which 
comes  out  Walensa. 

And  while  we’re  on  the  subject,  how 


about  those  Washington  “press  corps” 
types  who  live  by  the  Potomac,  and  pre¬ 
sumably  know  how  to  spell  it,  but  insist 
on  calling  it  Potomick  over  the  airwaves? 

Laurence  T.  King 
Three  Sherman  Lane 
Utica,  New  York  13501 

Short  takes 


He  said  he  and  the  several  property 
owners  he  spoke  for  would  abide  by  the 
results,  even  if  it  is  found  the  green  line 
should  run  along  Highway  99,  providing 
the  supervisors  do  the  same. —  Chico 
(Calif.)  Enterprise-Record 
*  *  * 

The  animals  of  capitalism  are  filled  with 
tales  of  odd  alliances  forged  by  some¬ 
body's  desire  to  make  a  buck. —  Sunbury 
(Pa.)  Daily  Item 


EDITOR'S  COMMENT 


Burl  Osborne 
Executive  Editor 
The  Dallas  Morning  News 
Dallas.  Texas 

“The  New  Y’ork  Times  News  Service  adds  depth  and  perspective 
to  our  coverage  of  the  major  stories  and  important  issues.  The 
Times  is  a  valued  resource  for  our  news  pages  and  its  mix  of 
distinguished  columnists  adds  immeasurably  to  our  Op  Ed 
page.” 
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Portland  is  the  West’s  best  test  mar¬ 
ket.  And  the  combination  Oregonian/ 
Oregon  Journal  is  the  single  best  way 
to  reach  this  singular  market. 
Consider  these  facts: 

•  Portland  is  uniquely  isolated,  with 
no  outside  marketing  influences. 

•  The  Oregonian  and  Oregon  Journal 
are  the  only  daily  newspapers  that 
cover  the  SMSA. 

•  The  combined  papers  reach  49.3% 
of  the  Portland  ADI  households  in 
Oregon  counties. 

•  The  combined  papers  reach  68. 5% 
in  three  Portland  metro  counties. 

So  before  you  roll  out  a  new 
product  nationally,  put  Portland  to 
the  test  in  The  Oregonian/Oregon 
Journal.  It  sure  beats  reading  tea 
leaves.  For  more  information,  and  a 
free  copy  of  our  Oregon  Marketing 
Manual,  call  Steve  Bell, 
]\^tg.  Mgr. 

(503) 

22t8278. 


To  get  an  accurate  taste  of 
how  America  would  respond  to 
anew  line  of  herbal  teas,  ^ 
Lipton  served  them  up  first 
in  Portland,  Oregon.  And  after 
a  warm  reception  here,  sales  H 

are  now  perlmg  right  along  in 
other  selected  markets.  t 

But  that’s  hardly  surprising. 
Lipton  has  an  excellent  product. 


POmAND:  THE  BEST  TEST  MARKET  IN  THE  WEST. 
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Board  chops  ad  bureau 
budget  to  $9.8  million 


By  John  Consoli 

Newspaper  Advertising  Bureau,  Inc., 
the  national  selling  arm  of  daily  newspap¬ 
ers,  was  forced  to  reduce  proposed  ex¬ 
penditures  in  its  current  1981-82  budget 
by  $617,510,  leaving  it  with  an  annual 
budget  of  $9.8  million  as  against  an  origi¬ 
nally  approved  budget  of  $10.4  million. 

The  bureau’s  41-member  board  of 
directors,  chaired  by  Edward  Estlow, 
Scripps — Howard  Newspapers,  took  this 
action  primarily  because  of  the  negative 
financial  impact  of  its  unprofitable 
NABSCAN  operation,  which  it  recently 
sold,  and  because  the  demand  for  bureau 
workshops,  clinics  and  materials  is  less 
than  originally  anticipated,  which  the 
board  said  is  due  to  tight  budget  situations 
that  newspaper  organizations  are  ex¬ 
periencing. 

The  bureau’s  budget  had  nearly  tripled 
in  the  last  decade.  The  NAB’s  total 
budget  for  1971-72  was  $3.5  million. 
This  is  the  first  time  Editor  &  Pub¬ 
lisher  has  been  able  to  obtain  a  detailed 
breakdown  of  the  budget. 

The  5%  cutback  in  the  bureau’s  budget 
comes  at  the  same  time  that  the  pub¬ 
lishers  approved  a  $7.9  million  budget  for 
American  Newspaper  Publishers  Asso¬ 
ciation,  an  increase  7.6%  over  the  pre¬ 
vious  year  (E&P,  January  9). 

NABSCAN  (National  Advertised 
Brands  Scanning  Reports)  generated  only 
$220,000  in  revenue  during  the  budget 
year  before  it  was  sold.  The  bureau  had 
prepared  its  expenditure  portion  of  the 
budget  with  the  assumption  that  NABS¬ 
CAN  would  bring  in  $750,000  for  the 
year.  Therefore,  it  had  to  reduce  expendi¬ 
tures  by  $550,000. 

(Despite  the  revenues  of  $220,000 
NABSfTAN  brought  in  before  it  was  sold, 
the  project  had  an  “out-of-the-pocket” 
operating  loss  to  the  bureau  of  $517,000.) 

The  bureau  also  revised  and  reduced 
the  amount  of  revenues  it  anticipates  its 
workshops,  clinics  and  material  sales  will 
bring  in  by  $197,150. 

On  top  of  that,  the  bureau  has  had  to 
delay  start-up  on  two  major  projects — 
Newspaper  Co-op  Network  and  a  major 
food  study — which  means  revenue  from 
these  projects  will  be  less  than  antici¬ 
pated  in  the  original  budget. 

Some  of  this  loss  of  anticipated  re¬ 
venue  was  offset  by  an  increase  in  pro¬ 
jected  membership  dues  income,  which  is 
estimated  to  be  $86,479  higher  than  the 
original  budget  and  revenue  the  bureau 


will  receive  from  the  NABSCAN  sale. 

(The  $86,479  in  additional  dues  does 
not  take  into  consideration  $73,899  in 
past  dues  owed  to  the  bureau  by  the  now- 
defunct  Washington  Star.) 

“We  have  revised  our  income  estimate 
downward  by  $562,546  (-5%)  versus  the 
approved  September  budget,”  the 
bureau  said  in  a  special  report  on  its  finan¬ 
cial  situation.  “Concurrently,  we  have 
reduced  planned  expenditures  by 
$617,510  (-5%)  and  we  project  a  year-end 
operating  reserve  of  $279,125.”  The 
bureau  expects  to  commit  those  excess 
funds  to  the  permanent  reserve. 

According  to  its  revised  budget,  the 
bureau  will  derive  $8.9  million  of  its  oper¬ 
ating  funds  from  membership  dues  and 
another  $1.1  million  from  revenue  de¬ 
rived  from  its  projects  such  as  work¬ 
shops,  clinics  and  sale  of  materials. 

$5.4  million  on  salaries 

About  52%  or  $5.4  million  of  the 
bureau’s  expenditures  go  toward  staff 
salaries  and  fringe  benefits.  Another  $2.4 
million  will  be  spent  on  operation  of  its 
various  projects  and  $1  million  will  be 
spent  on  “office  expenses.’’  The  total 
travel  budget  is  $678,000. 

Included  in  the  revised  bureau  budget 
is  $4.1  million  for  actual  salaries, 
$403,000  in  deferred  compensation. 


Every  Saturday  since  1884 

$717,000  for  “fringe  benefits’’  such  as 
payroll  tax,  insurance  and  pension,  and 
$10,000  for  relocation. 

Included  in  the  revised  budget  for 
office  expenses  is  $440,000  for  rent  and 
utilities,  $115,000  for  office  supplies  & 
service,  $112,000  for  office  equipment 
and  maintenance,  $260,000  for  “com¬ 
munication,”  $25,000  for  state  &  local 
taxes  and  $67,000  for  miscellaneous 
sundry. 

The  travel  and  business  budget  allo¬ 
cates  $73,000  for  top  executives;  a  total  of 
$385 ,500  for  national,  retail  and  classified 
sales  execs;  $%,250  for  promotion/crea¬ 
tive  execs;  $44,000  for  travel  and  busi¬ 
ness  expenses  of  training  personnel;  and 
$25,500  in  travel  for  the  newly  created 
department  of  marketing  technology.  The 
public  relations  department  at  the  bureau 
has  a  travel  and  business  expense  budget 
of  only  $2,500. 

Chop  $617,000 

Where  did  the  bureau  trim  the  $617,000 
from  the  originally  approved  budget? 

Salary  and  fringe  costs  were  reduced 
by  $297,610.  Nearly  half  of  that  amount 
($140,385)  came  from  salaries  and  be¬ 
nefits  the  bureau  saved  on  when  it  sold 
NABSCAN  on  December  2. 

Dick  Neale,  who  headed  the  NABS¬ 
CAN  program,  was  returned  to  the  regular 
bureau  staff  in  his  position  as  vicepresf- 
dent/food  division.  Jim  Koutsikas  was 
transferred  from  the  NABSCAN  staff  to 
the  bureau’s  national  sales  department 
and  all  five  NABSCAN  clerical  and  sec- 
(Continued  on  page  21) 


Philadelphia  Bulletin  shuts  down  for  good 

After  nearly  135  years  of  publication,  the  Philadelphia  Bulletin  went  out  of 
business  on  Friday,  January  29. 

The  announcement  was  made  at  11  A.M.  on  Wednesday,  January  27,  when 
publisher,  N.S.  “Buddy”  Hayden,  read  a  statement  in  the  newsroom  which  was 
issued  by  the  Bulletin’s  owner.  Charter  Co.  of  Jacksonville,  Florida. 

In  that  statement,  J.P.  Smith,  president  of  Charter’s  media  subsidiary.  Chart- 
corn,  Inc . ,  said  the  paper  fell  short  of  its  targets  for  circulation  and  advertising  that 
were  set  last  August  when  the  paper’s  eight  unions  agreed  to  $4.9  million  in  wage 
and  benefit  concessions.  Layoffs  of  non-union  employees  brought  the  total  cost 
savings  to  $6.5  million. 

In  return  for  the  concessions.  Charter  had  pledged  to  invest  $30  million  in  the 
Bulletin  over  five  years,  provided  those  performance  targets  were  attained. 

On  January  6,  Charter  Co.  stated  the  Bulletin  had  not  reached  the  first  set  of 
targets  and  was  for  sale.  At  that  time.  Smith  told  E&P  that  if  no  buyer  were  found. 
Charter  would  fold  the  paper. 

Publisher  Hayden  was  in  New  York  City  January  26  “until  late”  that  night  in  an 
attempt  to  work  out  a  deal  with  an  unnamed  prospective  buyer. 

The  Bulletin’s  circulation  for  December  was  405,322  daily  and  439,825  on 
Sunday.  During  the  paper’s  heyday  in  the  early  I960’s,  it  boasted  a  daily  circula¬ 
tion  of  over  750,000  and  its  slogan  proclaimed,  “Nearly  everybody  reads  the 
Bulletin.” 

From  September  1  through  December  31, 1981,  the  Bulletin  had  a  pretax  loss  of 
$7  million  against  a  target  of  $3.9  million. 

The  paper  lost  $3  million  this  January,  $500,000  above  what  was  targeted.  Its 
losses  totalled  $21.5  million  for  all  of  1981.  In  1980,  it  lost  $13.4  million. 
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Marathon  turned  to  press 
in  fighting  Mobii’s  bid 


By  Andrew  Radolf 

When  Marathon  Oil  marshalled  its 
forces  to  combat  Mobil  Corp.’s  October 
30  takeover  bid,  the  Findlay,  Ohio  based 
company  developed  a  strategy  which  cal¬ 
led  on  the  news  media's  ability  to  sway 
public  opinion  and  influence  policy 
makers. 

“We  wanted  to  have  our  position  car¬ 
ried  as  broadly  as  possible,”  said  Michael 
B.  Russo,  Marathon’s  manager  of  press 
and  public  relations.  “We  had  three  basic 
goals.  We  wanted  people  to  understand 
we  were  rejecting  the  offer.  We  wanted  to 
raise  the  public  policy  questions.  We 
wanted  to  them  to  understand  that  the 
offer  violated  antitrust  laws.” 

Mailgrams  to  editors 

On  November  1 1 ,  Marathon  mailgram- 
med  to  550  editorial  writers  at  newspap¬ 
ers  around  the  country  a  statement  by 
president  Harold  D.  Hoopman  which 
gave  the  company’s  anti-takeover  posi¬ 
tion. 

Hoopman  assailed  the  “high-handed 
arrogance”  of  Mobil’s  takeover  attempt 
and  said  Mobil  “seems  to  be  trying  to  set 
back  public  attitudes  to  the  days  of  Stan¬ 
dard  Oil  Trust.” 

“The  mailgram  was  effective,”  Russo 
commented.  “It  generated  a  lot  of  news 
coverage.” 

Satellite  distribution 

Eight 'days  later,  November  19,  when 
Marathon  held  a  press  conference  at  its 
headquarters  to  announce  U.S.  Steel’s 
friendly  takeover  bid,  the  oil  company 
arranged  for  the  event  to  be  beamed  by 
satellite  to  every  television  station  in  the 
country. 

“The  electronic  media  concentrated  on 
the  public  demonstrations,  the  emotions 
and  color,”  Russo  said.  “Print  spent 
more  time  and  effort  on  the  nuances  of  the 
story — the  legal  battle,  political  com¬ 
ment,  community  and  employee  reac¬ 
tion.  Any  story  they  were  doing  we  felt 
was  meeting  our  strategy.” 

Russo  said  Marathon  made  it  a  policy 
to  respond  “to  every  phone  call,  every 
contact  by  the  media.” 

Policy  makers  targeted 

To  “concentrate  our  message”  on  pub¬ 
lic  policy  makers,  the  company  placed 
three  consecutive  corporate  ads  in  the 
New  York  Times  and  Washington  Post 
beginning  on  Tuesday,  November  17. 

Russo  said  Marathon  considered  a 
“much  broader  schedule”  of  ads  but  felt 
“somewhat  restricted”  in  its  ability  to  get 
the  ads  out. 

“We  wanted  our  message  to  go  all  at 
once — bang!,”  he  explained,  saying  the 
12 


Times  and  Post  at  “a  last  minute’s 
notice”  were  able  to  accommodate 
Marathon’s  request  to  purchase  space. 

Russo  said  Marathon  wanted  to  have 
its  ads  reach  the  “concentration  of  our 
shareholders  in  Ohio  and  the  Midwest” 
but  could  not  “get  our  ads  fast  enough  to 
them”  for  the  message  to  run  in  the  pap¬ 
ers  simultaneously. 

Russo  added  the  Wall  Street  Journal 
was  not  able  to  provide  space  in  time  for 
Marathon’s  ad  campaign. 

Marathon  did  run  an  ad  in  the  Journal 
on  November  25  which  was  addressed  to 
the  company’s  shareholders.  It  explained 
Marathon’s  reason  for  accepting  U.S. 
Steel’s  offer  and  rejecting  Mobil’s. 

Ads  chided  Mobil 

Marathon’s  ads  in  the  Times  and  Post 
carried  the  heading,  “Look  Who’s 
Talking!”. 

The  ads  presented  statements  from 
Mobil’s  own  corporate  advertising  cam¬ 
paign  and  followed  with  Marathon’s  rep¬ 
ly.  The  ads  ended  by  asking  Mobil,  “How 
is  the  national  interest  served  by  your 
proposed  takeover  of  Marathon?” 

“We  decided  to  get  all  their  (Mobil’s) 
op-ed  pages  ads,  read  them,  and  find  out 
the  contradictions  to  their  actions,”  said 
Dick  Cheney,  vicechairman  of  Hill  & 
Knowlton,  Marathon’s  public  relations 
firm.  “We  designed  our  ads  using  their 
assertions.  It  was  very  effective.  It 
showed  them  up.” 

Tv  okay,  but  papers  tops 
Cheney  said  Marathon’s  fight  against 
Mobil  marked  “the  first  time”  Hill  & 
Knowlton  used  television  in  an  anti¬ 
takeover  public  relations  campaign. 

He  said  television  “is  important”  in 
such  a  campaign  but  added  “the  principal 
thrust  of  financial  PR  is  going  to  remain 
with  newspapers.  No  other  medium  is  as 
timely  and  verifiable.  There’s  just  enor¬ 
mous  impact  from  newspapers  because 
they’re  there  to  be  read.” 

“One  of  the  principal  things  that  made 
a  difference”  in  Marathon’s  PR  campaign 
being  successful,  Cheney  said,  was  the 
company’s  “willingness  to  take  up  the 
public  issue.  Was  this  a  proper  use  of 
Mobil’s  assets  given  the  needs  of  the 
country?” 

Marathon’s  PR  effort  gained  impetus 
when  the  people  of  Findlay,  Ohio  held  a 
rally  in  support  of  the  company  which 
was  attended  by  Ohio’s  Democratic 
Senator,  Howard  Metzenbaum,  a  former 
newspaper  owner. 

Cheney  noted  about  17  television 
crews  and  reporters  from  numerous 
newspapers  covered  the  event. 

Marathon  employs  about  2,100  people 
out  of  Findlay’s  37,0(K)  population.  The 


local  payroll  amounts  to  around  $70  mil¬ 
lion. 

Both  Cheney  and  Russo  termed  the 
press  coverage  of  Marathon  to  be  “fair” 
and  “positive.” 

Mobil’s  viewpoint 

Mobil  Corp.  took  a  different  view  of 
how  the  media  handled  the  takeover 
battle. 

In  a  story  headlined  “Shareholders  are 
the  real  losers”  in  the  New  York  Times 
business  section  for  Sunday,  January  25, 
Mobil’s  president,  William  P. 
Tavoulareas,  wrote: 

“It  was  also  distressing  that  much  of 
the  media  concentrated  on  emotional 
issues  and  snippets  of  gossip  to  the  exclu¬ 
sion  of  the  rights  of  stockholders  to  sell 
their  shares  in  the  free  market.” 

Herb  Schmertz,  Mobil's  vicepresident 
for  public  affairs,  said  “good  press  cover¬ 
age”  of  the  takeover  battle  was  found  in 
“three  entities;  The  New  York  Times, 
the  Los  Angeles  Times,  and  ABC’s 
Nightline.” 

Schmertz  also  said  AP  and  UPl  did  a 
“pretty  good  job  on  a  daily  basis”  in  their 
coverage  but  stated  the  Wall  Street  Jour¬ 
nal’s  coverage  “left  something  to  be  de¬ 
sired.” 

The  Journal  on  January  8  published  a 
lead  story  with  the  headline:  “Another 
Dry  Hole.  Mobil’s  Marathon  loss,  it’s 
second  in  6  months,  is  tied  to  its  blun¬ 
ders.” 

Mobil’s  PR  low  key 
Schmertz  said  Mobil  decided  against 
embarking  on  a  public  relations  campaign 
as  extensive  as  Marathon's. 

“We  put  out  an  occasional  press  re¬ 
lease.  We  were  not  trying  to  create  an 
emotional  condition,”  he  commented. 
“We  made  an  effort  to  provide  newspap¬ 
ers  with  as  much  accurate  information  as 
possible  primarily  for  Marathon’s  share¬ 
holders.” 

Schmertz  said  the  points  raised  by 
Marathon  in  its  ads  and  press  conferences 
were  “extraneous  issues.  The  issue 
should  have  been  which  company  is 
offering  the  better  price.  The  sharehol¬ 
ders  never  got  a  chance  to  take  advantage 
of  the  higher  offer.  They  would  have  sold 
their  shares  to  us  but  the  courts  inter¬ 
vened.  We  lost  because  of  legal  proce¬ 
dures,  not  because  of  PR.” 

Schmertz  said  losing  the  Marathon 
takeover  attempt  will  not  have  any  effect 
on  Mobil’s  long  running  corporate 
advocacy  campaign  in  newspapers. 

The  Mobil-Marathon  takeover  battle 
focused  the  news  media’s  attention  on  the 
Findlay  Courier,  a  morning  paper  with 
26,000  daily  circulation,  as  well  as  on  the 
town  itself. 

The  Courier  is  an  independent  news¬ 
paper  owned  by  the  Heminger  family. 
Edwin  Heminger,  publisher  of  the 
Courier,  lives  in  Findlay. 

Harold  Heminger,  president  of  Findlay 
(Continued  on  page  39) 
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‘New  Information  Order’: 
debating  pragmatics 


By  Alan  Riding 

In  recent  years,  the  mere  mention  of 
UNESCO  has  set  off  alarms  in  news¬ 
rooms  throughout  the  United  States  and 
Western  Europe  where  the  organization 
is  suspected  of  attempting  to  curb  free¬ 
dom  of  information  by  implementing 
“codes  of  journalistic  conduct”  and 
issuing  licenses  to  reporters. 

At  the  same  time,  the  United  States  has 
claimed  credit  for  guiding  debates  on  how 
journalism  and  communications  might  be 
strengthened  in  third  world  countries. 

Last  week,  a  meeting  in  Acapulco, 
Mexico,  sponsored  by  the  United  Na¬ 
tions  Educational,  Scientific  and  Cultural 
Organization,  was  haunted  by  the  ghost 
of  conferences  past.  The  United  States, 
apparently  distrustful  of  an  International 
Program  for  Development  of  Com¬ 
munication  that  it  helped  organize,  re¬ 
fused  to  provide  any  direct  financing  for 
the  program,  though  it  agreed  to  increase 
bilateral  assistance. 

First  step  taken 

The  program  nevertheless  took  an  en¬ 
thusiastic  first  step.  A  35-nation  Inter- 
Govemmental  Council  approved  a  series 
of  ambitious  regional  projects,  including 
a  Pan- African  News  Agency  and  an  Asia- 
Pacific  News  Network,  despite  a  lack  of 
funds  to  pay  for  them. 

The  question  of  support  is  charged  with 
emotion.  Observers  from  the  American 
Society  of  Newspaper  Editors,  the  Inter- 
American  Press  Association  and  the 
World  Press  Freedom  Committee  moni¬ 
tored  the  direction  of  debates  here  and 
quickly  drew  the  United  States  delega¬ 
tion's  attention  to  any  ominous  phrase  or 
dubious  project. 

The  UNESCO  Secretariat,  led  by 
Amadou  Mahtar  M’bow  of  Senegal,  de¬ 
nied  any  interest  in  curbing  press  freedom 
or  increasing  state  control  over  the  news 
media.  “Some  of  the  criticism  we’ve  re¬ 
ceived  has  verged  on  madness,”  he  said. 
“There’s  either  a  big  dose  of  ignorance  or 
it’s  just  bad  faith.  UNESCO  is  in  favor  of 
pluralism  and  freedom  of  information, 
but  U.S.  public  opinion  has  not  been  fully 
informed  about  what  we  do.” 

Role  of  reporters 

Despite  heated  debates  at  previous 
UNESCO  conferences,  the  focus  here 
has  shifted  from  efforts  to  define  the 
“proper”  role  of  foreign  journalists  to 
devising  methods  of  training  newsmen 


(Alan  Riding  covered  the  meeting  for  the 
New  York  Times.  E&P  was  given  permis¬ 
sion  to  reprint  his  report  which  was  pub¬ 
lished  January  24  in  the  Sunday  New  York 
Times  Week  in  Review  section.) 
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and  providing  equipment  to  countries 
with  limited  mass  media  structures. 

Of  course,  the  primary  objective  re¬ 
mains  devising  an  Information  Order  in 
which  developing  countries  can  reduce 
dependence  on  Western  news  agencies 
and  supply  their  own  news  about  the 
world,  as  well  as  their  neighbors.  “We 
want  the  choice  of  reading  news  about 
Africa  provided  by  Africans,”  explained 
Cheick  O.  Diallo  of  Niger,  the  director  of 
the  new  Pan-African  News  Agency. 

Plans  for  Africa 

Not  surprisingly,  UNESCO’s  new 
program  gives  priority  to  Africa,  where 
communications  are  most  underde¬ 
veloped.  The  Pan-African  agency,  which 
is  seeking  a  modest  $1.5  million  in  aid, 
hopes  eventually  to  link  the  entire  conti¬ 
nent,  except  for  South  Africa  and  Nami¬ 
bia,  through  five  regional  sectors  and  a 
headquarters  in  Dakar,  Senegal.  It  would 
also  like  to  isolate  itself  from  the  political 
squabbles  that  often  divide  African  coun¬ 
tries. 

According  to  Mr.  Diallo,  the  plan  calls 
for  each  of  the  agency’s  50  members  to 
provide  some  1 ,000  words  per  day  of  local 
news  and,  in  exchange,  to  receive  an 
average  of  25,000  words  of  Africa  news. 
But  he  added  that  at  present  only  20  Afri¬ 
can  countries  have  adequate  national 
news  agencies,  so  at  least  30  agencies 
must  be  created. 

The  most  pressing  American  worry  is 
that  these  agencies,  many  of  which  have 
requested  aid  from  the  UNESCO  prog¬ 
ram.  will  be  government  controlled. 

But  third  world  spokesmen  argue  that 
in  many  poor  countries,  the  government 
is  the  only  source  capable  of  supporting  a 
news  agency  or  a  television  station.  They 
also  point  out  that  Western  governments 
such  as  France,  Spain  and  Great  Britain 
own  crucial  news  agencies. 

However,  United  States  officials  in¬ 
sisted  last  week  on  the  principle  of  a  “free 
flow”  of  information  and  a  “diversity  of 
news  sources.”  They  objected  to  the 
Asia-Pacific  News  Network,  for  exam¬ 
ple,  because  last  November  that  agency 
recommended  that  news  from  Western 
agencies  be  distributed  only  by  local 
agencies,  thus  enabling  them  to  “screen 
out”  material. 

U.S.  position 

The  United  States  seems  anxious  to 
preserve  the  access  currently  enjoyed  by 
Western  agencies  while  encouraging  the 
growth  of  private  news  media  in  develop¬ 
ing  nations.  The  United  States  has  prom¬ 
ised  assistance  from  both  the  Govern¬ 
ment  and  privately  owned  American 
news  organizations,  foundations  and  uni¬ 
versities.  Anthony  Day,  editor  of  the  Los 


$100,000  aid  money 
given  to  news  agency 

The  35-nation  InterGovernmental 
Council  approved  only  $100,000,  com¬ 
pared  to  a  proposed  $1.5  million  contribu¬ 
tion,  to  the  new  50-nation  Pan- African 
News  Agency  on  January  25  in  Acapulco, 
Mexico  where  the  UNESCO-sponsored 
meeting  was  held  this  week. 

The  news  agency  will  receive  an  addi¬ 
tional  60%  of  a  $2  million  donation  by  the 
Persian  Gulf  nations  for  the  promotion  of 
news  agency  activities  in  Africa. 

The  Asia-Pacific  News  Network, 
which  had  requested  $350,000,  received 
$80,000  from  the  Council. 


Angeles  Times  editorial  page  and  chair¬ 
man  of  the  ASNE’s  Committee  on  Inter¬ 
national  Communications,  said  that  49 
members  of  the  ASNE  had  agreed  to  train 
third  world  journalists. 

The  American  delegation  pointed  out 
that  Washington  could  provide  key  spe¬ 
cialists  in  such  areas  as  rural  telecom¬ 
munications  and  satellite  systems  as  well 
as  agricultural,  nutritional,  health  and 
family  planning  communications  techni¬ 
ques.  It  said  the  program  could  serve  as 
an  “information  clearing  house”  where 
donor  countries  could  select  projects 
they  were  willing  to  finance. 

Yet,  with  the  program  facing  requests 
for  projects  costing  over  $100  million  and 
able  to  count  so  far  on  only  $8  million  in 
pledges,  Washington’s  refusal  to  contri¬ 
bute  to  its  special  fund  was  regarded  as  a 
serious  blow  to  the  program’s  prospects. 

Washington’s  “wait-and-see”  atti¬ 
tude,  in  fact,  seems  unlikely  to  change 
until  it  is  persuaded  that  the  ideological 
debate  on  the  New  World  Information 
Order  will  not  resurface  in  the  practical 
world  of  the  new  program.  “If  we  can  set 
realistic  goals,”  said  William  G.  Harley, 
the  chief  United  States  delegate,  “we  can 
avoid  disappointments  and  achieve  the 
practical  outcomes  that  are  possible.” 

Donrey  acquires 
cable  tv  system 

Donrey  Media  Group,  based  in  Fort 
Smith,  Arkansas,  purchased  its  second 
cable  system,  Rogers  Television  Cable, 
Inc.,  of  Rogers,  Ark. 

Rogers  has  more  than  6,100  subscri¬ 
bers. 

The  system’s  name  will  be  changed  to 
Rogers  Cablevision. 

Donrey  Media  owns  the  Northwest 
Arkansas  Morning  News  in  Rogers. 

Besides  its  two  cable  systems,  Donrey 
owns  44  daily  and  43  non-daily  newspap¬ 
ers,  seven  broadcast  stations,  and  1 1  out¬ 
door  advertising  companies. 
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1933 — Washington  correspondents  knew  the  "new  deal"  was  in  the  White  House  since  the  days  of  "T.R."  The  "White  House 
no  myth  on  Wednesday  (March  8,  1933)  when  President  spokesman"  and  written  questions  went  into  the  discard  as  the 
Roosevelt  conducted  his  first  general  conference  with  the  press  President  answered  all  questions  shot  at  him  by  the  huge  group 
along  informal,  give-and-take  lines  which  hove  not  been  known  of  writers,  E&P  reported  in  the  March  11,1 933  issue. 

FUN  AND  FELLOWSHIP 

A  return  to  some  of  FDR’s 


998  press  conferences 


By  Jerome  H.  Walker 

It  was  a  time  of  much  unemployment,  bank  closings, 
business  failures,  home  foreclosures,  inflation  and  im¬ 
pending  war  in  Europe. 

It  was  a  time  of  OPA,  FCC,  HOLC,  SEC,  CCC, 
NRA,  the  Blue  Eagle  and  AAA. 

Washington-based  reporters — two  dozen  more  or 
less — stood  around  the  big  desk  in  the  White  House 
Executive  Office  and  waited  for  the  President’s  wel¬ 
come  to  a  news  conference.  In  jocular  mood,  Franklin 
Delano  Roosevelt  invariably  beamed  to  the  small  press 
corps — “What’s  the  news?’’ 

Met  twice  a  week 

“I  don’t  have  anything  for  you,”  he  would  say,  but  a 
reading  now  of  the  transcripts  of  FDR’s  press  meet- 

(Jerome  H.  Walker  is  the  retired  executive  editor  of 
E&P,  now  residing  in  Boca  Raton,  Fla.) 
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ings — usually  twice  a  week — over  the  12  years  and  one 
month  of  his  Presidency  show  that  statement  to  be  his 
way  of  having  a  good  time  with  reporters.  Frequently 
one  of  the  senior  scribes  would  have  to  cry  out,  “We 
have  enough  for  today,  Mr.  President,”  or  he  would 
remark,  “1  have  given  you  enough  stuff  to  keep  you 
busy  for  four  or  five  hours.” 

Excerpts  from  the  verbatim  dialogue  between  the 
Press  and  the  President  from  1933  to  1945  make  timely 
and  appropriate  reading  for  journalists  of  all  media  on 
the  occasion  of  the  nation’s  observance  of  FDR’s  birth 
centennial  (January  30).  In  his  first  term  he  had  sessions 
with  the  reporters  337  times  and  his  last  press  confer¬ 
ence  was  No.  998. 

With  Madame  Chiang  Kai-Shek  as  his  guest  at  a 
conference  February  19,  1943,  the  President  com¬ 
mented,  “The  fact  that  the  press  and  I  are  on  speaking 
(Continued  on  facing  page) 
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GREETED — Newspaper  reporters  were  the  first  to  greet 
Governor  Roosevelt  lost  July  (1932)  when  he  received  notifica¬ 
tion  of  his  nomination  for  the  Presidency  by  the  Democratic 
notional  convention.  The  picture,  token  in  the  executive  man¬ 
sion  in  Albany  shows  (left  to  right)  front:  Leo  W.  O'Brien,  Albany 
Times-Union;  Governor  Roosevelt;  Mae  Parker,  Philadelphia 
Record;  Standing  (left  to  right):  John  C.  Crary,  New  York  Sun; 
J.D.  Lyons,  Boston  Globe;  Guernsey  T.  Cross,  Secretary  to  the 
Governor;  Edward  W.  Bates,  New  York  Herald  Tribune;  James 
Kiernan,  New  York  Times;  Miss  Lorena  Hicock,  Associated 
Press. 

terms  after  all  those  years  (10)  is  perhaps  a  good  sign. 
We  still  talk  to  each  other.  1  think  we  rather  like  each 
other.” 

Didn’t  care  for  columnists 

Talk  to  each  other  they  did.  “Like  each  other”  put  it 
mildly.  But  that  went  mainly  for  the  reporters  and  the 
President;  FDR  found  fault  often  with  the  way  editors 
and  publishers  were  treating  him.  And  he  didn’t  care 
much  for  columnists. 

On  April  21,  1938,  the  President  invited  a  group  of 
editors  to  the  White  House  to  discuss  his  tax  program. 
He  was  asked,  “Do  you  think  the  American  newspap¬ 
ers  have  been  unfair?”  He  replied,  “I  do  not  think  they 
have  been  unfair,  but  I  think  they  have  been  more 
responsible  for  the  inciting  of  fear  in  the  community 
than  any  other  factor.” 

He  refused  time  and  again  to  comment  on  “news” 
reported  by  columnists  and  at  a  budget  discussion 
meeting  January  14,  1939,  he  directed  some  jibes  at 
them:  “For  the  benefit  of  interpreters  or  columnists,” 
he  began  with  an  off-the-record  admonition,  “I  do  not 
think  we  want  personal  stories  about  wisecracks  that 
are  made  or  about  my  turning  to  the  Director  of  the 
Budget,  not  knowing  the  answer  to  a  question.  After 
all,  that  is  between  us  and  1  think  it  is  better  if  the 
columnists  would  not  use  that  kind  of  stuff,  if  they  do 
not  mind.” 

Liked  to  lecture 

Occasionally  FDR’s  jolly  banter  turned  to  stern  lec¬ 
turing,  especially  when  columnists  were  in  the  audi¬ 
ence.  “In  a  time  of  world  upheaval,”  he  said  in  Febru¬ 
ary,  1941,  “it  is  not  important  for  the  people  to  know 
whether  my  left  eyebrow  is  raised  or  whether  my  tone 
of  voice  is  angry.  You  better  cut  that  out.” 

There’s  more  meat  for  historians  than  there  is  much 
sustenance  for  journalists  in  the  official  transcripts  be- 
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RCXJSEVELT  GREETS  PRESS  AT  MIAMI— President-elect 
Roosevelt's  first  press  conference  after  reaching  Miami,  held 
about  an  hour  before  his  attempted  assassination.  Left  to  right: 
James  Haggarty,  New  York  Times;  Tom  Smith,  Miami  Herald,- 
Emest  Lindley,  New  York  Herald  Tribune,-  a  secret  service  oper¬ 
ative;  George  Durno,  International  News  Service;  Frank 
A^lone,  city  editor,  Miami  Daily  News;  and  Fred  Storm,  United 
Press.  This  photo  appeared  in  E&P  fc>r  February  25,  1933. 


cause  FDR  went  off-the-record  so  often  and  insisted 
that  the  scribes  quit  making  notes  on  those  subjects. 
Sometimes  a  reporter  would  appeal  on  the  ground  that 
“you,  Mr.  President,  may  change  your  mind.” 

FDR  was  strict  about  his  rule  that  reporters  must  not 
discuss  his  off-the-record  remarks  or  make  statements 
with  their  editors  or  any  colleague  who  was  not  present 
at  the  conference. 

Spells  out  policy 

At  news  conference  No.l,  on  March  8,  1933,  the 
President  spelled  out  his  press  relations  policy,  with 
Steve  Early,  the  former  Associated  Press  and  United 
Press  reporter,  at  his  side. 

“1  am  told,”  FDR  began,  “that  what  1  am  about  to  do 
will  become  impossible,  but  1  am  going  to  try  it.  No 
more  written  questions  (as  in  Herbert  Hoover’s  admi¬ 
nistration),  because  1  haven't  the  time  to  answer  75  or 
100. 

“I  see  no  reason  why  I  should  not  talk  to  you  ladies 
and  gentlemen  off  the  record  the  way  I  have  been  doing 
in  Albany  and  in  the  way  1  used  to  do  in  the  Navy 
Department. 

“1  won’t  answer  ‘iffy’  questions — I  never  answer 
them — and  others  which  for  various  reasons  1  do  not 
want  to  discuss,  or  1  am  not  ready  to  discuss,  or  1  do  not 
know  anything  about.” 

To  keep  the  conferences  free  wheeling  he  opposed  a 
move  by  the  Speaker  of  the  House  to  have  the  trans¬ 
cripts  published  in  the  Congressional  Record. 

“Straight  news  from  this  office  should  always  be 
without  direct  quotation.  Direct  quotes  must  be  in  writ¬ 
ing  from  Steve.  Background  information  is  not  attribut¬ 
able  to  the  White  House.  I  do  not  want  to  revive  the 
Ananias  Club. 

“Now,  as  to  news,  I  don’t  think  there  is  any.” 

(Continued  on  page  16} 


15 


AT  "LITTLE  WHITE  HOUSE" — Here's  the  originating  spot  Sun;  Fred  Storm,  U.P.;  Carlisle  Borgeson,  Washington  Herald; 

right  now  of  the  news  that  goes  around  the  globe.  The  above  Ray  Tucker,  Scripps-Howard;  Lee  Dreiselman,  Wichita  Beacon; 

photo  shows  President-elect  Roosevelt  holding  his  daily  news  Joseph  Boettinger,  Chicago  Tribune,-  Lou  Ruppel,  New  York 

conference,  in  the  "Little  White  House"  at  Warm  Springs,  Ga.,  Daily  News;  Edward  Rodden,  Universal  Service;  George  Durno, 

with  newspapermen.  In  the  group  were  Henry  Hyde,  Baltimore  I.N.S.;  James  Haggerty,  New  York  Times;  Ernest  Lindley,  New 

Sun;  Francis  Stephenson,  A.P.;  George  Van  Slyke,  New  York  York  Herald  Tribune;  and  Harlle  Branch,  Atlanta  Journal. 


Joins  press  club 

He  announced  he  had  signed  an  application  for  mem¬ 
bership  in  the  National  Press  Club.  A  month  later  a 
reporter  asked,  “Have  you  been  able  to  cash  that  first 
paycheck?”  FDR  replied:  “Yes,  I  cashed  it  and  I  am 
sending  back  my  15% — $843.75,  and  I  am  also  sending 
my  dues  to  the  Press  Club.” 

Reporter:  I  want  to  thank  you  for  sending  the  beer  to 
the  Press  Club. 

FDR:  It  got  there  all  right?  Fine. 

But  in  March,  1934,  the  President  said  he  would 
attend  the  Press  Club’s  annual  dinner  if  he  didn’t  have 
to  make  a  speech  there.  “We  will  let  you  off  on  the 
speech,”  the  press  spokesman  said. 

Going  over  this  smalt  talk  at  Presidential  press  con¬ 
ferences  at  this  time  is  rewarding  because  in  those  days 
few  if  any  newspapers  spared  newsprint  ($40  a  ton)  to 
print  the  Q.  and  A.  text,  or  at  least  that  portion  that 
wasn’t  off-the-record.  Even  many  of  the  quips  ’twixt 
press  and  President  were  banned  for  quotation. 

An  example  of  the  latter: 

FDR:  Ickes  told  me  $72  million  worth  of  gas  is  going 
to  waste  every  year  in  the  Texas  oil  fields. 

Q.:  What  is  the  gas  wasted  on  Capitol  Hill? 

FDR:  That  would  run  the  District  of  Columbia  .  .  .it 
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might  cut  the  tax  rate. 

“Showing  my  tender  solicitude  for  the  press,”  the 
President  said  he  was  creating  a  good  hot  weather  story 
for  June  by  ordering  some  Park  Service  pipe  to  improve 
the  steam  heating  system  in  the  conference  room. 

Hot  stories 

He  liked  to  tag  certain  news  accounts  as  ‘  ‘typical  July 
story.” 

Q.:  There  are  reports  from  Paris  about  recognition  of 
Russia  .  .  . 

FDR:  Another  July  hot- weather  story. 

Q.:  How  about  Hull  and  Moley  going  to  Texas? 

FDR:  That  is  a  July  story;  in  fact,  that  is  a  July  and 
August  story. 

Attendance  at  the  news  conferences  was  growing 
steadily  as  his  New  Deal  programs  came  under  fire 
from  the  press. 

November  3,  1933 

FDR:  Quite  a  mob  today.  What  is  the  news? 

Q.:  That  is  what  we  want  to  know.  Is  there  anything 
about  gold,  so  that  we  can  know  what  we’re  talking 
about? 

FDR:  Didn’t  Jesse  Jones  talk  to  you  yesterday? 

(Continued  on  facing  page) 
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GUESTS — Newspaper  correspon¬ 
dents  who  regularly  cover  the  White 
House  pictured  with  their  wives  os  they 
attend  o  picnic  given  them  by  Presi¬ 
dent  Roosevelt  at  Vol-Kill,  near  the 
summer  White  House,  at  Hyde  Pork, 
September  11,  1935. 


Q.:  He  told  us  he  didn’t  know  anything  about  it.  He 
said  you  were  the  only  man  who  knows. 

FDR:  Then  1  guess  nobody  does. 

In  January  1934,  when  he  was  to  send  over  a  gold- 
and-silver  message  to  Congress: 

FDR:  Are  these  (a  small  number)  the  only  people  out 
of  all  the  White  House  correspondents  who  know  any¬ 
thing  about  finance? 

Q.:  We  are  the  only  ones  who  admit  that  we  do  not. 

FDR:  Then  don’t  write  the  story. 

Sharp  questions 

Most  of  the  time  the  President  referred  to  “the  boys’’ 
in  the  press  corps  but  he  often  recognized  the  distaff 
participants,  notably  the  feisty  May  Craig  from  Maine 
who  always  wore  a  hat  and  asked  a  sharp  question. 
After  an  appointment  with  the  dentist  he  engaged  in  this 
exchange: 

FDR:  Good  people,  how  are  you?  Glad  to  see  you. 

Q.:  You  look  all  right.  I  thought  you  were  sick. 

Craig:  Which  was  the  bad  tooth?  Have  you  lost  your 
smile? 

FDR:  It  is  in  the  No.  3  hole,  aft,  on  the  starboard  side. 

Q.:  How  about  the  smile? 

FDR:  Oh,  judge  for  yourself,  sweetness. 

In  May,  1940,  he  received  a  tremendous  response 
from  a  “fireside  chat’’  about  the  defense  program.  He 
fielded  a  question  from  a  lady  reporter  as  to  sacrifices 
that  might  have  to  be  made. 

FDR:  I  am  not  looking  at  anybody;  I  am  looking  at  the 
ceiling.  The  answer  (about  new  cars,  etc.)  is  that  this 
delightful  young  lady  will  not  have  to  forego  cosmetics, 
lipsticks,  ice  cream  sodas  .  .  . 

Doris  Fleeson:  Thank  you,  Mr.  President. 

Replying  to  a  question  about  a  program  for  army 
supplies,  the  President  said,  “If  the  ladies  will  pardon 
me,  it  is  very  nice  to  be  able  to  order  special  Army 
BVD’s.  You  know  what  BVD’s  are? 

Craig:  Yes,  I  have  heard. 

And  when  he  discussed  manpower  for  “The  Survival 
War,’’  he  wanted  it  understood  that  “‘manpower’  in¬ 
cludes  women  .  .  .and  when  I  talk  about  ‘a  sweet 
young  thing’  that  includes  young  men.’’ 
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Time  to  go 

Until  “Thank  you,  Mr.  President’’  by  a  senior  repor¬ 
ter  signalled  the  end  of  a  conference  after  about  30 
minutes,  a  session  with  FDR  often  just  wound  down 
and  someone  would  say  “Time  to  go.’’  He  learned  that 
it  wasn’t  good  practice  for  him  to  answer  questions 
after  the  group  broke  up. 

Foolish  queries  annoyed  the  President  but  he  didn’t 
hold  it  against  the  reporters.  He  spoke  about  this  in  a 
special  conference  with  some  journalism  educators: 

Q.:  Mr.  President,  what  about  the  press  conference? 

FDR:  I  think  it  is  a  grand  idea. 

Q.:  Do  these  correspondents  cause  you  quite  a  lot  of 
trouble  and  put  you  on  the  spot? 

FDR:  A  great  deal.  Then,  of  course,  here  is  another 
thing:  they  get  a  lot  of  queries  sent  to  them  from  their 
own  desks.  Some  are  perfect  fool  questions,  but  they^ 
have  to  present  them  in  order  to  retain  their  jobs.  And 
they  may  get  quite  a  tart  answer  from  me,  but  they  have 
to  do  it.  The  order  nearly  always  traces  back  to  the  man 
who  owns  the  paper.  I  know  when  a  question  is  either  a 
planted  one  or  a  question  that  is  sent  to  them  by  their 
editors.” 

May  10,  1933 

Q.:  Mr.  President,  do  you  or  do  you  not  consider  the 
solution  of  the  war  debt  vital  to  the  success  of  the 
London  Economic  Conference? 

FDR:  Have  1  stopped  tickling  the  soles  of  my  mother- 
in-law?  Yes  or  no?  It  is  too  difficult  a  question  to 
answer.  Are  my  mother-in-law's  feet  ticklish? 

April  15,  1941 

Q.:  Will  Harry  Hopkins  get  paid  as  an  administrative 
assistant? 

FDR:  Yes,  sure.  He’s  a  Democrat.  What  a  foolish 
question. 

February  15,  1940 

FDR:  There  is  no  news.  No  use  asking  questions. 
Your  desks  are  very,  very  silly  because,  very  obvious¬ 
ly,  when  anything  is  said,  it  will  be  a  time  of  my  choos¬ 
ing  and  not  of  their  choosing.  We  are  awfully  tired.  We 
(Continued  on  page  18) 
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FISH  STORIES— On  the  board  of 
the  Nourmohol,  off  Gun  Cay  Light 
with  on  interested  group  of  news- 
popernien  gathered  about  him,  fisher¬ 
man  Franklin  Delano  Roosevelt  re¬ 
counts  the  thrills  of  his  piscatorial  ex¬ 
ploits,  and  he  tells  his  story,  as  do  all 
good  fishermen,  with  gestures  and 
measurements.  He  told  of  catches  that 
measured  like  this,  and  he  even  went 
so  far  as  to  admit  that  he  had  caught  a 
sperm  whale  with  a  three  ounce  rod, 
but  when  the  curious  members  of  the 
Fourth  Estate  said  "show  me,"  they 
were  immediately  invited  to  lunch. 
And  the  aftermath  of  the  meeting  of 
the  President  and  the  writers  was  that 
the  latter  reserved  judgment  and  de¬ 
cided  that  there  may  hove  been  a 
grain  of  truth  in  the  story  told  by  Elliott 
Roosevelt  that  his  father's  fishing  luck 
was  "not  so  good." 


have  had  some  grand  wisecracks  on  the  part  of  the 
Press  and  the  President;  awfully  amusing  but,  after  all, 
you  can  drive  a  willing  horse  to  death,  both  the  Press 
and  the  President. 

Q.:  We  will  keep  on  trying,  Mr.  President. 

FDR:  I  wouldn’t.  Just  tell  your  office  that  you  don’t 
want  to  be  put  in  a  ridiculous  or  immature  position. 

Q.:  We  can’t  tell  when  we  might  hit  your  timing. 

Franklin  Roosevelt  would  have  been  a  journalist  if  he 
hadn’t  gone  into  politics,  his  biographers  have  noted. 
Frequently  he  revealed  an  intimate  interest  in  the  writ¬ 
ing  profession,  telling  the  White  House  reporters  how 
to  spot  the  lead  in  some  announcement  or  even  how  he 
would  write  the  storv. 

November  23,  1934 

Q.:  Can’t  we  use  what  you  said  about  the  Tennessee 
Valley? 

FDR:  Just  jot  your  notes  down.  Don’t  use  it  today, 
use  it  for  a  Sunday  or  a  Monday  story.  You  don’t  know 
enough  about  it  to  write  a  story. 

June  7,  1935 

Q.:  Any  comment  on  the  AFL  announcement  con¬ 
cerning  NRA? 

FDR:  1  have  only  read  the  headlines. 

Q.:  How  did  you  come  out? 

FDR:  Well,  1  read  eight,  so,  of  course,  now  I  know  all 
about  it.  No  two  of  them  agreed;  otherwise  it  was  all 
right. 

September  14,  1935 

Q.:  What  about  the  cancellation  of  oil  leases  by  Stan¬ 
dard  Oil  with  Ethiopia? 

FDR:  If  I  were  writing  the  story  I  would  put  it  this 
way:  “that  this  is  another  proof  that  since  March  3, 
1933,  dollar  diplomacy  is  not  recognized  by  the  Amer¬ 
ican  Government.’’ 

December  27,  1935 

FDR:  Lack  of  confidence  in  the  press  today  is  not 
because  of  the  editorials  but  because  of  the  colored 
news  stories  and  the  failure  on  the  part  of  some  papers 
to  print  the  news,  if  it  is  contrary  to  the  policy  of  the 
owner  of  the  paper. 

Q.:  Is  there  any  remedy? 

FDR:  I  don’t  know  enough  about  it. 


April  13,  1934 

FDR:  I  am  glad  that  our  Government  never  has  seen 
fit  to  subsidize  a  newspaper  or  news  service  and  I  dare 
to  make  the  prediction  that  it  never  will. 

January  26,  1937 

Q.:  Was  your  remark  about  the  CIO  in  the  auto  strike 
properly  constructed  as  a  rebuke? 

FDR:  Now,  of  course,  1  don’t  like  to  have  to  analyze 
what  you  boys  write.  If  I  once  started,  I  would  get  into 
some  awful  trouble. 

Q.:  So  would  we. 

Septemberl4,  1937 

FDR:  I  am  going  to  give  you  this  statement  (about  the 
appointment  of  Hugo  Black  to  Supreme  Court)  for 
direct  quotation.  Get  out  your  pencils.  Don’t  write 
yourself  out  on  a  limb. 

October  29,  1937 

FDR:  It  is  an  interesting  thing  to  use  your  imagination 
on  (the  tax  program)  and  write  interpretative  stories. 

Walter  Trohan:  I  would  much  rather  you  would  inter¬ 
pret  it. 

FDR:  No,  it  would  be  a  very  useful  practice  on  the 
part  of  all  of  you. 

January  21,  1938 

Q.:  Do  you  expect  to  issue  a  statement  that  will  clear 
the  air  for  everybody,  including  the  Press? 

FDR:  No.  You  will  have  to  use  your  own  brains. 

October  21,  1938 

Q.:  Anything  you  can  tell  us  about  your  conversation 
with  Ambassador  Bullitt? 

FDR:  No,  certainly  not.  I  am  sorry  to  spoil  that  story 
which  appeared  in  the  papers. 

Q.:  The  picnic  lunch  was  right?  We  had  that  right? 

FDR:  Yes,  that  was  all  right. 

February  3,  1939 

FDR:  You  know  perfectly  well  that  a  story  that  states 
‘it  is  learned  from  reliable  sources’ — ‘sources  close  to 
the  President,’  and  so  on  .  .  .you  are  all  covered  by 
that  qualifications  but  the  fellow  who  writes  it  in  edito¬ 
rials  or  subsequent  news  stories  leaves  out  your  qual¬ 
ifying  phrases.  There  isn’t  a  person  here  who  hasn’t  had 
(Continued  on  facing  page) 
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that  happen.  That  is  the  mechanics  of  journalism.  With 
the  qualifying  phrase  the  public  understands  it  is  not 
news,  only  a  rumor  of  news. 

August  1,  1939 

FDR:  On  my  summer  holiday  I  am  going  to  be  off  at 
sea  and  1  am  going  to  take  three  genetlemen  of  the  Press 
from  the  press  associations  who  will  follow  me  on  a 
destroyer.  So  you  will  get  daily  censored  news  all  the 
time  I  am  away.  That  is  the  only  case  where  we  have 
censorship  of  the  Press.  Then,  when  they  get  sick,  1 
shall  have  to  write  their  stories  for  them,  so  that  will  be 
much  worse. 

Goes  ‘off  the  record’ 

On  May  18, 1937,  the  President  began  his  conference 
with  a  “strictly  off  the  record”  statement  about  a  news 
syndicate  that  furnished  a  confidential  pink  slip  to  edi¬ 
tors  containing  a  report  that  an  industry  official  had 
remarked  ‘a  couple  of  well  placed  bullets  would  be  the 
best  thing  for  the  country.’ 

FDR:As  you  know,  I  have  always  encouraged,  and 
am  entirely  in  favor  of,  absolute  freedom  for  all  news 
writers  .  .  .  But  this  is  not  newspaper  reporting. 

On  the  lighter  side  one  day  the  press  asked  FDR  to 
“give  us  a  brief  resume  on  what  you  ‘intook’  on  a  recent 
trip. 

FDR:  Gosh,  it  is  awfully  hard  to  do  it  off  the  record. 

Q.:  Do  it  on  the  record. 

FDR:  Well,  I  intook  the  general  situation  west  of  the 
Mississippi. 

Thereafter  the  word  “intake”  figured  in  many  ques¬ 
tions. 

In  November  1938  one  of  the  reporters  announced: 
“I  want  to  be  coordinator  of  the  White  House  press 
conference.” 

FDR:  Good. 

Q.:  You  have  one  at  a  quarter  to  11  and  Mrs. 
Roosevelt  has  one  at  1 1 . 

FDR:  The  trouble  was  the  Canadian  Prime  Minister 
came  in. 

Q.:  Haven’t  you  any  influence  with  Mrs.  Roosevelt 
to  get  her  to  postpone  hers? 

FDR:  Ask  the  Canadian  Prime  Minister. 

Q.:  To  ask  Mrs.  Roosevelt  to  have  hers  at  a  different 
time? 

FDR:  Yes. 

Mrs.  Roosevelt  attended  many  of  the  President’s 
meetings  with  the  reporters.  She  cut  one  short  by 
whispering  in  his  ear.  He  explained:  “1  have  to  go  and 
dedicate  a  piano.” 

In  August  1939  the  President  said  he  had  a  visitor — 
Mohammed  of  Bahrain  and  Eleanor  remarked,  “I  am 
dying  to  know  where  that  is.” 

FDR:  Such  absolutely  crass  ignorance  I  have  never 
seen. 

Mrs.  R.:  Is  it  in  Arabia  or  northern  Africa? 

FDR:  You  are  getting  hot.  It  is  an  island  in  the  Ara¬ 
bian  Gulf,  between  Arabia  and  Persia.  It  is  ruled  by  an 
independent  Sheik,  Shike,  or  Shake,  and  it  is  very 
excellent  oil  country. 

Q.:  How  long,  Mr.  President,  have  you  known  this? 

FDR:  I  have  always  known  it,  because,  you  see,  I 
collect  stamps. 

The  site  of  the  press  conferences  moved  between 
Washington,  Warm  Springs,  Ga.,  and  Hyde  Park,  giv- 
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ing  rise  to  pertinent  questions  and  opening  colloquy. 

June  7,  1935 

FDR:  I  hope  you  are  all  making  arrangements  and 
will  let  me  know  as  soon  as  you  can  how  many  people 
are  going  up  to  Hyde  Park,  because  Monday  is  the 
beginning  of  Commencement  Week  at  Vassar  and  I 
have  got  to  make  arrangements  for  the  boys  who  are 
going  to  help  carry  the  daisy  chain. 

June  19,  1935 

FDR:  Who  is  going  to  the  boat  race? 

Q.:  Fourteen  of  us  so  far.  Are  you  rooting  for  Har¬ 
vard? 

FDR:  I  think  1  could  get  a  White  House  correspon¬ 
dents  crew  that  would  beat  the  Harvard  crew. 

Q.:  We  could  train  in  the  Nelson  House  bar. 

October  21,  1938 

FDR:  What  did  you  do  yesterday  with  all  the  rain 
going  on? 

Q.:  Indoor  golf — galloping  golf. 

FDR:  Oh,  that  is  a  very  expensive  game. 

Q.:  Yes  sir,  it  is. 

5  freedoms 

It  was  at  Hyde  Park  on  July  5, 1940  that  the  President 
spoke  to  the  reporters  about  “certain  freedoms” — 
what  became  the  Four  Freedoms,  although  he  actually 
enumerated  five. 

FDR:  The  first  1  would  call  Freedom  of  Information, 
which  is  terribly  important.  It  is  a  much  better  phrase 
than  Freedom  of  the  Press,  because  there  are  all  kinds  of 
information  so  that  the  inhabitants  of  the  country  can 
get  news  of  what  is  going  on  everywhere  without  cen¬ 
sorship  and  through  many  forms  of  communications. 
That  is  one  of  the  objectives  of  peace.  You  will  never 
have  a  stable  world  without  freedom  of  knowledge, 
freedom  of  information. 

Next  on  his  list  came  Freedom  of  Religion,  Freedom 
of  Expression,  Freedom  from  Fear  and  Freedom  from 
Want. 

As  the  number  of  attendees  in  the  press  conference 
increased,  due  to  national  defense  plans  and  the  threat 
of  war,  FDR  suggested  that  he  might  charge  admission. 

April  11,  1941 

FDR:  You  people  are  becoming  very  popular.  1  am 
going  to  charge  admission  pretty  soon.  I  have  to  pay 
some  income  tax,  so  1  must  charge  admission  to  the 
audience  here  if  they  want  to  see  and  hear  all  of  you. 
Think  that  is  a  good  idea? 

Q.:  A  swell  idea.  I  hope  you  charge  enough.  Who  is 
on  exhibit?  Comedy,  is  it? 

FDR:  No,  melodrama. 

The  press  corps  was  being  mugged  and  fingerprinted. 

FDR:  Did  they  take  you  side  and  front? 

Q.:  The  point  is  we  have  all  been  mugged,  very 
successfully,  I  hope. 

FDR:  1  hope  so.  What  happens  if  you  get  your  face 
lifted. 

Reacts  to  rumors 

When  there  was  a  rumor  that  the  Administration  was 
preparing  to  send  a  conscription  bill  to  Congress,  the 
president  told  the  reporters:  “For  12  years  I  am 
damned  if  1  do,  damned  if  1  do  not.  If  1  were  to  send  up  a 

(Continued  on  page  20) 
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Oval  Office  recordings 
kept  secret  from  press 


About  20  of  President  Roosevelt’s 
news  conferences — from  late  August  to 
early  November  in  1940 — were  recorded 
on  a  device  hidden  somewhere  in  his  clut¬ 
tered  desk  in  the  Oval  Office. 

From  the  text  of  some  of  the  Oval 
Office  conversations,  other  than  news 
conferences,  that  were  found  by  Prof.  R. 
J.  C.  Bulow  of  the  University  of  Washing¬ 
ton,  it  might  be  suspected  now  that  the 
President’s  remarks  to  reporters  were 
doctored  for  the  official  version.  His  pri¬ 
vate  discussions,  as  reported  in  the 
February- March  issue  of  the  American 
Heritage  magazine,  are  not  so  carefully 
constructed  as  were  his  statements  to 
news  people.  FDR  prided  himself  on 
knowing  English  grammar  and  syntax 
and  he  often  chided  the  reporters  to 
“watch  their  English.’’ 

Professor  Bulow  traces  the  introduc¬ 
tion  of  recording  in  the  Oval  Office  to 
FDR’s  displeasure  with  leaks  to  the  press 
after  a  meeting  with  Congressional  lead¬ 
ers  in  January  1939  where  national  de¬ 
fense  planning  was  discussed.  He  com¬ 
plained  to  Steve  Early  about  it  and  some 
months  later  Gen.  David  Samoff  of  the 
Radio  Corporation  of  America  provided  a 
machine  based  on  the  principles  used  in 
making  “talkie”  pictures. 

It  is  only  guessed  that  the  device  was 
secreted  in  one  of  the  lamps  on  the  Presi¬ 
dent’s  desk,  but  there  is  also  some  evi¬ 
dence  that  it  might  have  been  in  a  desk 


drawer  and  that  accounts  for  the  fact  it 
was  left  turned  on  after  the  news  confer¬ 
ence  broke  up. 

In  several  meetings  during  the  period 
the  recorder  was  installed,  FDR  berated 
some  of  the  reporters  for  “stories  made 
up  in  the  office”  and  he  would  brand 
some  as  lies.  Now  and  then  one  of  the 
news  corps  would  protest,  “give  me  cre¬ 
dit,  Mr.  President,  for  being  well  in¬ 
formed.” 

The  American  Heritage  disclosure  of 
the  “taping”  focuses  on  a  special  prob¬ 
lem  that  concerned  the  President  in  his 
relations  with  Roy  W.  Howard,  chief  of 
the  Scripps-Howard  Newspapers,  after 
the  publisher  had  defected  from  FDR’s 
camp  during  his  try  for  a  third  term  and 
switched  his  support  to  Wendell  Wilkie. 

In  his  acceptance  speech  of  July  19  the 
President  said  he  had  called  on  many 
citizens  to  leave  private  affairs  and  help 
the  Government’s  defense  plan  and  “ev¬ 
ery  single  one  of  them,  with  one  excep¬ 
tion,  has  come  to  the  nation’s  capital  to 
serve  the  nation.” 

There  was  an  obvious  leak  from  the 
White  House  and  a  few  newspapers 
hinted  that  the  person  who  declined  the 
invitation  was  Roy  Howard.  Reporter 
John  O’Brien,  New  York  Herald  Tribune, 
prodded  FDR  at  a  news  conference  Au¬ 
gust  20  to  identify  “the  culprit.”  The 
President  replied,  “1  didn’t  say  he  was  a 
culprit.”  But  he  finally  admitted  he  had 


Howard  in  mind:  “Yes,  yes,  1  cannot  ten 
a  lie.  Like  George  Washington.” 

FDR  had  asked  Howard  to  go  down  to 
South  America  for  about  40  days  and  talk 
with  media  friends  and  government  offi¬ 
cials  confidentially  about  Fifth  Column 
activities  in  the  various  republics.  In¬ 
stead,  Howard  went  to  the  Far  East  on  his 
own  and,  according  to  the  Oval  Office 
discs,  word  got  back  to  Roosevelt  that  the 
publisher  had  been  told  at  a  high  level  that 
Japan  would  insist  on  the  U.S.  withdraw¬ 
ing  from  the  bases  in  the  Pacific. 

“God,”  FDR  is  heard  saying,  “that’s 
the  first  time  that  any  damn  Jap  has  told 
us  to  get  out  of  Hawaii.  And  that  has  me 
more  worried  than  any  other  thing  in  the 
world  that  a  responsible  ...” 

In  another  part  of  the  discussion  FDR 
is  saying  that  Howard  had  remarked  to 
U.S.  Minister  Hugh  Grant  in  Thailand 
that  the  President  was  “down  and  out 
physically  and  mentally.” 

There  was  considerable  debate  as  to 
how  to  handle  this  information  and  it  was 
decided  to  keep  quiet  about  it  lest  Wilkie 
derive  some  benefit  from  it.  In  1941  Ho¬ 
ward  denied  in  a  letter  to  FDR  that  the 
reported  reference  to  FDR’s  health  was 
an  unmitigated  lie.  And  in  July  that  year 
FDR  wrote  a  “Dear  Roy”  letter  in  which 
he  commented  that  Howard’s  heart  “had 
always  been  in  the  right  place;  it  has  just 
been  your  head,  Roy.” 

While  these  nuggets  of  news  were 
plentiful  in  the  Oval  Office  during  the  tap¬ 
ing  period,  a  review  of  the  official  news 
conference  transcripts  fails  to  turn  up  any 
mention  of  them.  Obviously,  FDR  was 
kidding  when  he  welcomed  the  reporters 
with  his  “there  just  ain’t  no  news  today, 
boys”  and  a  chuckle. 


(Continued  from  page  19} 

bill  most  of  you  would  say  that  the  President  is  ordering 
Congress.  Old  Mr.  Dictator,  he’s  just  ordering  Con¬ 
gress  to  pass  his  bill  ...  In  the  early  days  of  crises  and 
ready-made  bills  there  was  no  rewrite  man,  no  copy 
desk  that  went  over  those  bills.  And  I  got  panned, 
didn’t  I?  I  got  beautifully  panned.  Now  1  have  gotten 
careful.” 

Amid  the  sombre  war  news  there  was  an  occasional 
quip  and  advice  to  reporters:  “Don’t  do  any  guessing, 
t^cause  I  haven’t  mentioned  this  to  anybody,  not  even 
to  myself  out  loud.” 

Q.:  Does  the  ban  on  the  highways  include  the  so- 
called  defense  highway  proposal  like  the  parking  shoul¬ 
ders? 

FDR:  Parking  shoulders? 

Q.:  Yes,  widnening  out  the  edges  supposedly  to  let 
the  civilians  park  as  the  military  goes  by. 

FDR:  You  don’t  mean  necking  places? 

Earl  Godwin:  Time  to  go. 

November  10,  1942 

Q.:  Mr.  President,  you  spoke  of  planning  these  offen¬ 
sives  as  one  does  custom-made  clothes.  Could  you  tell 
us  whether  you  are  giving  any  consideration  to  the 
20 


possibility  of  a  new  suit  of  spring  clothes  for  Mussolini? 

FDR:  Well,  by  that  time  he  might  not  have  any 
clothes  on  at  all.  That’s  all  off  the  record.  But  they  tell 
me  he  has  only  got  a  shirt  on  now. 

He  expressed  a  bit  of  pique  at  Churchill  for  being  the 
source  of  much  news  about  the  war  and  remarked,  “It 
is  much  better  to  get  scooped  than  to  talk  all  the  time.” 

June  6,  1944  (D-Day) 

FDR:  My  goodness — all  smiles,  all  smiles. 

Jonathan  Daniele:  You  don’t  look  so  sombre  your¬ 
self,  Mr.  President. 

FDR:  All  right,  bring  in  the  wolves.  (181  circle  around 
his  desk). 

April  5,  1945  at  Warm  Springs 

Q.:  Will  we  have  a  chance  to  talk  with  you  again 
before  you  go  to  the  San  Francisco  (UN)  conference? 

FDR:  I  think  you  will  see  me  several  times  before  I 
go.  Some  of  the  boys  cannot  get  their  facts  straight.  It 
would  really  be  fun  if  I  went  on  the  air  and  simply  read 
the  things  which  have  appeared  in  the  papers. 

A  week  later  he  died  in  the  Little  White  House — 
while  the  reporters  were  having  a  picnic. 

(Note:  Source  material  for  this  article  included  the  12-volume  Puhiic  Papers  and  Addres¬ 
ses  of  Franklin  D.  Ro<}sevelt,  published  by  MacMillan  &  Co.) 
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CONSOLIDATE  REPORT 

NEWSPAPER  ADVERTISING  BUREAU  &  NABSCAN 
1981-82 


ANNUAL  BUDGET 

REVISED  BUDGET 

9-1-81 

12-1-81 

VARIANCE 

Source  of  Funds 

NAB 

NABSCAN 

COMBINED 

NAB 

NABSCAN 

COMBINED 

$ 

% 

Dues 

8.869.000 

8.869,000 

8,955,479 

8,955,479 

+ 

86,479 

NRP  Admin.  Chg 

120.000 

120,000 

120,000 

120,000 

Recoveries  of  Expenses 

1,071,651 

750,000 

1,821,650 

874,500 

220,000 

1,094,500 

_ 

727,150 

30 

Investment  Income 

25,000 

25,000 

25,000 

25,000 

Rev.  from  Nabscan  sale 

78,125 

78,125 

+ 

78,125 

100 

Sub-Total 

10,085,650 

750,000 

10,835,650 

10,053,104 

220,000 

10,273,104 

- 

562,546 

5 

Carry-Over 

(148,024) 

(148.024) 

(148,024) 

(148.024) 

TOTAL 

9,937,626 

750,000 

10.687,626 

9,905,080 

220,000 

10.125.580 

— 

562,546 

5 

Use  of  Funds 

Salary  &  Fringe 

5,404,000 

340,000 

5,744,000 

5,246,775 

199,615 

5.446.390 

+ 

297,610 

5 

Office  Expense 

979,500 

90,000 

1,069,500 

1.019,500 

50,000 

1.069,500 

Travel  &  Business 

650,000 

40,000 

690,000 

661,500 

16,500 

678,000 

+ 

12,000 

1 

Project  Expense 

2,052,465 

768,000 

2,820,465 

1,962,565 

500,000 

2,462.565 

+ 

357,900 

12 

Other  Operating  Expenses 

140,000 

140,000 

140,000 

140.000 

Nabscan/Data  Purchase 

50,000 

50.000 

_ 

50,000 

100 

Nabscan/Memo  Charge 

340,000 

(340,000) 

170.000 

(170,000) 

Sub-Total 

9,565,965 

898,000 

10,463,965 

9.250.340 

596,115 

9,844.455 

+ 

617,510 

5 

Contingency 

371,661 

(148,000) 

223,661 

654,740 

(376,115) 

279,125 

- 

54,964 

24 

TOTAL 

9,937,626 

750,000 

10,687,626 

9,905,080 

220,000 

10.125,580 

+ 

562,546 

5 

(Continued  from  page  II) 
retarial  personnel  were  reassigned  to  fill 
existing  bureau  vacancies. 

Two  NABSCAN  employees.  Jack 
Dean,  vicepresident/production,  and  Ron 
Cullen,  sales  manager,  left  the  bureau 
payroll  and  were  hired  by  NABSCAN’s 
new  owners.  Both  were  given  termina¬ 
tion  pay  from  the  bureau. 

In  addition  to  its  saving  of  salaries  in 
the  NABSCAN  program,  the  bureau  also 
reduced  its  own  salary  budget  by 
$157,225  over  the  originally  approved 
budget.  This  was  accomplished  because 
the  bureau  decided  to  delay  filling  unplan¬ 
ned  vacancies  and  because  it  filled  its  new 
position  of  vicepresident/new  technology 
by  promoting  its  current  vicepresident/ 
marketing  planning,  Charles  Kinsolving, 
instead  of  hiring  from  outside  the  bureau. 

The  bureau  also  decided  to  cut  back  on 
the  amount  of  merit  raises  it  will  pay  its 
employees  by  $43,000. 

The  bureau  did  add  to  its  budget  an 
expenditure  of  up  to  $35,000  for  the  addi¬ 
tion  of  “one  professional”  in  its  market¬ 
ing  services  department. 

Office  expenses  in  the  revised  budget 
remain  unchanged  in  total.  The  money 
the  bureau  saves  on  the  anticipated  rent 
for  its  former  NABSCAN  office  at  575 
Lexington  Ave.  in  New  York,  it  plans  to 
use  to  lease  an  additional  4,000  square 
feet  of  vacant  office  space  located  adja¬ 
cent  to  bureau  headquarters  at  485  Lex¬ 
ington  Avenue.  The  need  for  this  addi¬ 
tional  space  is  the  result  of  the  return  to 
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the  bureau  of  the  seven  employees  from 
NABSCAN  and  the  creation  of  the 
marketing/new  technology  function. 

Travel  budget  raised 
The  bureau's  travel  and  business  budget 
was  increased  by  $12,000  to  cover  the 
increased  travel  of  outgoing  bureau  presi- 
dent  'Jack  Kauffman  and  bureau 
vicepresident  Jim  Hollis.  Kauffman  was 
given  additional  travel  money  to  make 
membership  calls  before  his  scheduled 
retirement  in  June.  Hollis  will  be  given 
additional  travel  money  to  work  on 
shared  mail  projects. 

The  bureau’s  project  expenses  have 
been  reduced  by  $357,000  in  the  new 
budget.  The  NABSCAN  expense  budget 
was  reduced  by  $268,000  reflecting  the 
cessation  of  that  operation  under  bureau 
sponsorship. 

In  addition,  bureau  continuing  project 
expenses  were  cut  by  $89,000  to  help  cov¬ 
er  the  anticipated  reduction  in  revenue. 
No  major  projects  were  cancelled, 
however.  Reductions  in  this  area  were 
made  across  the  board. 

NABSCAN  sold 

Although  the  bureau  sold  the  NABSCAN 
operation  to  an  outside  research  firm  on 
Elecember  2,  the  bureau,  as  part  of  the 
sale,  agreed  to  annually  purchase 
$100,000  worth  of  data  for  two  years  be¬ 
ginning  December  1981. 

The  sale  price  of  NABSCAN  was 
$500,000,  payable  to  the  bureau  over  5 
years  with  interest  accrued  on  the  out¬ 


standing  balance  at  the  prime  rate. 

Under  these  terms,  the  bureau  esti¬ 
mates  it  will  be  paid  $78,125  during  the 
balance  of  this  fiscal  year.  By  the  end  of 
the  payment  period,  the  bureau  antici¬ 
pates  that  the  entire  NABSCAN  sale  will 
have  brought  in  $656,259,  including  prin¬ 
cipal  and  interest  payment. 

Money  received  from  the  NABSCAN 
sale  will  be  included  as  revenue  in  the 
bureau's  annual  budgets  through  fiscal 
1987. 

When  a  decision  to  sell  NABSCAN 
was  made  in  September  of  1981,  the  op¬ 
eration  was  losing  $488,000  annually. 
Sale  of  NABSCAN  data  was  bringing  in  a 
projected  $750,000  annnually,  but  it  was 
costing  $1.2  million  to  operate  the 
program. 

Of  that  $1.2  million  in  NABSCAN 
operating  expenses,  $340,000  was  for 
s^aries  and  “fringe  benefits;”  $90,000 
was  for  office  expenses;  $40,000  was  for 
travel  expenses;  and  $768,000  for  opera¬ 
tions. 

In  the  two  months  it  took  to  culminate 
the  sale,  NABSCAN  lost  another  $30,000 
for  the  bureau. 

Cost  of  bureau  projects 

According  to  the  bureau's  revised 
budget,  its  assorted  projects  (booklets, 
brochures,  reports,  slide  presentations 
and  other  sales  tools  it  offers,  the  work¬ 
shops  and  clinics  it  runs,  special  service 
divisions  such  as  the  insert  division  and 
Information  Center)  will  cost  a  total  of 
(Continued  on  page  24) 
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“Living.  Loving,  Laughing,  Dying— With  the  Hegeman  String  Band”  appeared  in 
the  Sunday,  December  27, 1981,  issue  of  Today,  the  locally  edited  rotogravure  magazine 
of  The  Philadelphia  Inquirer.  It  deals  with  the  everyday  life  of  Mummers 
during  the  rest  of  the  year  and  was  written  by  Julia  Cass,  an  Inquirer  staff  writer. 


you  woirr  find 


“California  may  have  the  Rose  Parade. 

But  Philadelphia  has  the  Mummers. 

So  that’s  what  we  write  about  in  our  Today  maeazine. 

“On  New  Year’s  Day  in  Philadelphia,  Mummer’s  the  word.  And  since  we 
edit  our  own  Sunday  magazine,  that’s  what  our  readers  get  to  read  about. 
Not  some  prefabricated  story  of  marginal  interest  written  in  New  York  or 
California. 

“This,  of  course,  makes  our  roto  magazine  a  perfect  vehicle  to  give 
national  advertisers  more  effective  local  impact. 

“Today  is  unique  to  Philadelphia,  just  as  the  Mummers  are.  We’re  proud 

-DAVID  BOLDT,  EDITOR 
TODAY  MAGAZINE 
THE  PHILADELPHIA  INQUIRER 


For  its  members,  their  wives  or  giilfriends.  and  their  children,  the  band  is  an  extended  family  that  meets  every  human  need.  It 

living,  Loving,  Laughii^^  the  Hegeman  Si 
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LOCAL  INTEREST 
LIKE  WE  DELIVER 
INAMONTHOF 
SYNDICATED  SUNDAifS 


ven  lets  them  be  stars. 

^Band 


Also  n  itK  issue 

WKXJ'S  HARVEY  HAS  A  SECRET  TOO 

And  Maralyn  Lois  PoWr  Finds  Out  What  It  Is 
December  27,  1981 


We  aN  know  what  they  do  on  New  Year’s. 
But  what  about  the  other  364  days? 


LIFE 
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TODAY:  ONE  OF  SUNDAY 
MAG/NET’S  LOCAL  CONNECTIONS. 

Today  is  just  one  of  the  55  maga¬ 
zines  that  makes  up  SUNDAY 
MAG/NET.  If  your  paper’s  circula¬ 
tion  is  over  150,000,  you  could 
have  your  own  SUNDAY  MAG /NET 
supplement,  too. 

Here  are  a  few  of  the  advantages 
we  offer  you: 

•  More  local  interest  than  the 
syndicates. 

•  A  superb  4-color  extension 
to  your  newspaper. 

•  More  advertising  dollars 
through  local  retailers  and 
national  advertisers. 

For  details  call  Jim  Davy,  President, 
Metropolitan  Sunday  Newspapers. 
(2i2)  689-8200. 


SIMMY 

MAGNET 

55  Leading  Newspaper  Magazines  In: 

Akron.  Atlanta.  Baltimore.  Boston.  Buffalo. 
Chicago.  Cincinnati.  Cleveland.  Columbus. 
Dallas.  Dayton.  Denver.  Des  Moines.  Detroit. 
Hartford.  Houston.  Indianapolis.  Kansas  City, 

Los  Angeles.  Louisville.  Memphis.  Miami, 
Milwaukee,  Minneapolis.  New  Orleans,  NewYork. 
Omaha.  Orlando,  Philadelphia.  Phoenix, 
Pittsburgh.  Providence.  Rochester.  Sacramento, 
St.  Louis,  St.  Petersburg,  Salt  Lake  City. 

San  Antonio.  San  Jose.  Seattle.  Syracuse. 
Tacoma. Toledo,  Tulsa.  Washington. 

Westchester  Rockland.  Youngstown 
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$1.9  million  and  the  bureau  will  only  re¬ 
cover  about  $900,000  of  that  amount  in 
fees  it  charges. 

The  insert  division  and  bureau-run 
workshops  recover  more  than  they  cost 
to  operate,  but  the  projects  offered  by  the 
sales  offices  in  New  York,  Chicago  and 
Detroit,  and  those  offered  by  the  research 
and  promotion  departments  out  of  the 
headquarters  office  in  New  York  all  re¬ 
quire  the  allocation  of  more  money  to 
prepare  and  distribute  than  is  taken  in 
through  the  fees  charged  for  them.  The 
money  the  bureau  does  not  recover  here, 
it  makes  up  through  membership  dues. 

The  costliest  operation  to  run  is  Hank 
Simons’  creative  department  and  other 
promotion  activities  out  of  the  New  York 
headquarters  office  which  has  budgeted 
expenditures  of  $1.2  million  for  the  year 
1981-82  and  only  $521,500  is  expected  to 
be  recovered. 

Stu  Tolley’s  research  department  will 
cost  $260,000  to  run  during  the  1981-82 
budget  year  and  none  of  that  cost  is  ex¬ 
pected  to  be  recovered  through  the  sale  of 
materials  put  out  by  that  department. 

The  bureau  has  budgeted  $157,000  for 
projects  coming  out  of  the  New  York 
sales  office  and  only  $10,000  is  expected 


to  be  recovered  from  those  and  of  a  total 
expenditure  budget  of  $18,000  for  the 
Chicago  and  Detroit  sales  offices  for  pro¬ 
jects,  none  is  expected  to  be  recovered. 

According  to  the  revised  bureau 
budget,  the  Information  Center,which 
maintains  a  data  bank  on  approximately 
1,500  newspajjers,  will  cost  $103,915  to 
operate  and  will  recover  only  $33,000  of 
that.  The  service  provides  information  on 
circulation,  coverage,  production,  terms 
and  rates  for  retail,  national,  classified, 
pre-printed  inserts  and  linage  figures  for 
leading  retailers.  The  service  provides 
newspaper  statistics  to  the  bureau  sales 
force  as  well  as  to  over  100  major  adver¬ 
tisers. 

The  bureau’s  insert  division,  on  the 
other  hand,  is  quite  profitable.  It  will  cost 
only  $10,500  to  operate  and  will  recover 
$60,000  for  a  profit  of  almost  $50,000.  The 
insert  division  promotes  free-fall  and  roll- 
fed  inserts  as  an  integral  part  of  newspap¬ 
er  advertising  by  making  direct  sales  calls 
on  agencies  and  advertisers  across  the 
country.  In  addition  to  supplying  all  basic 
information  on  costs,  availabilities  and 
specifications,  the  division  handles  all 
logistics  and  scheduling  of  an  insert  buy. 

The  other  profitable  segment  of  the 
bureau’s  projects  listing  in  the  budget  is 
its  workshops  and  clinics.  Although  the 
bureau  has  decided  to  trim  its  expendi¬ 
tures  in  this  area,  it  is  expected  to  recover 
about  $63,000  more  than  it  spends. 


according  to  the  revised  1981-82  budget. 

Despite  the  loss  in  dollars  the  bureau 
has  had  to  absorb  from  its  financially  un¬ 
successful  N  ABSCAN  program  and  from 
the  slackened  interest  in  some  of  its  other 
projects,  the  bureau  still  hopes  to  add 
$279,125  to  its  contingency  reserve  at  the 
end  of  the  fiscal  year. 

The  last  contribution  made  to  that 
permanent  reserve  was  $100,000  in  1978. 
As  of  November  1981,  however,  the 
bureau,  which  is  a  non-profit  company, 
had  a  permanent  reserve  with  a  market 
value  of  $1.5  million. 


Financial  officer 

James  P.  Sheehan  was  appointed  to  the 
newly  created  position  of  senior 
vicepresident  and  chief  financial  officer 
of  A.H.  Belo  Corporation.  A.H.  Belo 
publishes  the  Dallas  Morning  News  and 
owns  and  operates  WFAA-TV  in  Dallas- 
Fort  Worth.  Sheehan  comes  to  A.H.  Belo 
after  eight  years  with  United  Technolo¬ 
gies  Corporation,  where  he  was  most  re¬ 
cently  vicepresident  and  controller  of  the 
Pratt  &  Whitney  Division  in  East  Hart¬ 
ford,  Connecticut. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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I  V 

What  do  John  Lewis,  Dick  Simonian,  Bill  McNeil,  Bill  Gatlin, 
John  Sarafian,  Don  Hook,  Bob  Rosenaance,  Fred  Gilman, 
Jack  Bobeng,  Phil  Beeson  and  Rhone-Poulenc 
all  have  in  common?  • 


They're  the  "new"  GPP  team  in  town! 

That’s  risht!  John  Lewis,  Research 
Director;  Dick  Simonian,  National  Sales 
Manager,  Bill  Gatlin,  Export  Manager, 
John  Sarafian,  Fred  Grtman,  Jack 
Bobeng,  Don  Hook,  Phil  Beeson, 

Regional  Sales  Managers;  Bob 
Rosencrance,  Product  Manager,  Bill 
McNeil,  Production  Director,  and 
Rhone-Poulenc,  a  $5  billion  world¬ 
wide  company. 

Rhone-Poulenc  with  over  7,000 
research  &  development  people,  over 
95,000  employees,  over  3,000  products 
and  75  different  companies  operating 
in  45  countries.  Rhone-Poulenc  brings 
to  GPP  a  long  term  U.S.A.  commitment 
of  development. 


What  does  that  mean  to  you,  the  GPP 
customer?  A  commitment  to  high 
technology  in  product.  Consistent 
quality  of  phototypesetting  paper  and 
film.  Product  where  you  need  it,  when 
you  need  it.  And  a  dedication  to 
on-going  research  for  better  product 
development  for  the  graphic  arts 
industry. 

Try  GPP  products.  Our  lines  of  proof¬ 
ing  and  intermediate  film  and  paper 
products  are  second  to  none.  They 
include  our  Copywhite  line  of  plastic 
base  films  which  give  the  whitest  white, 
blackest  black  proofs  and  our 
Gammaflex  line  of  photographic 
papers.  And  be  sure  to  try  our  new 
high  quality  phototypesetting  RC 


paper,  plus  our  complete  line  of 
improved  graphic  arts  film  products. 

Write  now  for  our  complete  catalog 
of  GPP  products.  For  faster  action  call 
your  Regional  Sales  Manager 
General  Photo  Products,  a  division  of 
Rhone-Poulenc  Systems  Company, 

299  Cherry  Hill  Rd.,  Parsippany,  NJ  07054 


Phil  Beeson 
South  Western  Region 
Sales  Manager 
(713)  869-0571 


Don  H^k 
Western  Region 
Sales  Manager 
(213)  644-8621 


John  Sarafian 
North  Eastern  Region 
Sales  Manager 
(201)  263-1616 


Fred  Gilman 
Central  Region 
Sales  Manager 
(312)  671-0420 


Bill  McNeil 
Director  of 
Manufacturing 


Bob  Rosencrance 
Product  Manager 


Dick  Simonian 
National  Sales 


Manager 


Jack  Bobeng 
South  Eastern  Region 
Sales  Manager 
(404)  452-031.0 

Bill  Gatlin 
Export  Manager 
(201)  263-1616 


John  Lewis 

Director  of  Research  & 
Development 


Thecr^tive  ctmnicalcomf^Ty  waldwide 


Chamorro  wins  ‘Golden  Pen’ 

Fulton,  Mo.  daily 
ends  publication 

Fulton  (Mo.)  Daily  Sun-Gazette  pub¬ 
lished  its  final  edition  on  November  30. 

Publisher  Donald  R.  Stimble  sold  the 
5,200-circulation  Monday  to  Friday  even¬ 
ing  paper,  founded  in  1888,  to  the  Fulton 
(Mo.)  Kingdom  News,  a  morning  paper, 
published  Tuesday  to  Saturday  and 
Sunday. 

The  sale  took  place  on  the  second  day 
of  trial  of  an  anti-trust  suit  brought  by  the 
Sun-Gazette  against  the  Kingdom  News, 
owned  by  Henry  J.  Waters  111,  who  also 
publishes  the  Columbia  (Mo.)  Tribune. 

Fulton,  Mo.,  was  the  smallest  U.S.  city 
with  two  separately  owned  dailies. 
According  to  American  Newspaper  Pub¬ 
lishers  Association,  the  bragging  rights  to 
this  claim  now  belong  to  the  Cookeville 
(Tenn.)  Dispatch  Today  and  Cookeville 
Herald-Citizen. 

The  News  plans  to  move  into  the  Sun- 
Gazette's  plant,  which  is  three  blocks 
away.  Vicki  Russell,  managing  editor. 
News,  said  plans  are  to  retain  the  names 
of  both  papers  and  publish  one  edition  a 
day.  Surveys,  she  said,  showed  a  prefer¬ 
ence  for  a  morning  edition. 


arrested  along  with  one  editor,  fired  after 
the  crowd  started  throwing  rocks  and  rot¬ 
ten  pineapples  at  the  building. 

La  Prensa  has  been  closed  five  times 
since  the  revolutionary  Government  led 
by  the  Sandinist  National  Liberation 
Front  took  power  in  July  1979. 

Chamorro  cited 

Pedro  Joaquin  Chamorro  Barrios,  31- 
year  old  editor  of  La  Prensa  in  Nicaragua 
was  named  (January  22)  to  receive  this 
year’s  Golden  Pen  of  Freedom  to  be 
awarded  by  the  International  Federation 
of  Newspaper  Publishers  (FlEJ)  at  its 
35th  annual  Congress  scheduled  for  Oslo, 
May  24-28.  Announcement  was  made  by 
FIEJ  President  Frans  Vink  of  Het  Laat- 
ste  Nieuws  in  Brussels. 

FIEJ  is  a  federation  of  26  newspaper 
publisher-organizations  in  24  nations  of 
the  free  world.  Its  executive  committee 
met  in  San  Juan,  Jan.  21-22,  and  made  the 
selection.  The  meeting  was  hosted  by  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  which  had  nominated  Chamorro. 

The  Golden  Pen  of  Freedom  is  awarded 
annually  in  recognition  of  courageous  de¬ 
fense  of  press  freedom. 

La  Prensa  has  suffered  six  closures 
during  the  past  year  due  to  government 
actions  against  it  in  reprisal  for  its  anti¬ 
government  content.  La  Prensa  has  be¬ 
come  a  symbol  of  freedom  in  Central 
America,  beginning  with  its  opposition  of 
General  Anastasio  Somoza  wh.^se  gov¬ 
ernment  was  overthrown  by  the  Sandin- 
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David  L.  Thompson 
Advertising  Director 
^  Colorado  Springs  Sun : 

‘Most  successful  game 
we’ve  ever  used.” 


"The  Birthday  Game  isn't  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!" 

Tm  thrilled  with  the  results,"  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  "Our  Birthday  Game 
entries  were  much  more  than  expected.  That's  why  we  ll  run  the 
game  again  ." 

The  Birthday  Game  gets  results.  It's  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 

Call  today  for  full  details.  (203)  562-1133.  Or  write: 

Birthday  Game,  Jackson  Newspapers, 

^  P.O.  Box  871 5,  New  Haven,  CT  06531 


THE  JACKSON  NEWSPAPERS 


Nicaragua  shuts  paper 
after  guards  shoot  3 


The  offices  of  the  independent  news¬ 
paper  La  Prensa  in  Managua.  Nicaragua, 
were  seized  by  the  police  January  13  after 
a  violent  public  protest  against  the  pap¬ 
er’s  editorial  policies  in  which  three  peo¬ 
ple  were  shot  and  wounded,  apparently 
by  office  guards. 

The  paper,  an  afternoon  daily,  re¬ 
opened  on  Sunday,  March  17,  according 
to  La  Prensa’s  director,  Jaime  Chamorro. 

The  Interior  Ministry  ordered  the 
police  to  the  building  on  the  eastern  edge 
of  the  capital. 

The  ministry  said  it  ordered  policemen 
into  the  office  Wednesday  night  to  pro¬ 
tect  it  from  about  150  demonstrators  who 
accused  the  paper  of  opposing  the  revolu¬ 
tion  and  demanded  that  the  Government 
take  it  over. 

Government  investigators  were  trying 
to  find  out  who  gave  an  order  to  fire  on  the 
crowd.  A  demonstrator,  a  government 
television  cameraman  and  a  third  uniden¬ 
tified  person  were  wounded. 

Policemen  said  the  guards,  who  were 


ists  in  July  1979,  shortly  after  the  assas¬ 
sination  of  Chamorro’s  father  who  had 
led  La  Prensa  up  to  the  time  of  his  death. 
The  younger  Chamorro  has  followed  in 
his  father’s  journalistic  style  and  used  the 
newspaper  as  a  voice  constantly  ques¬ 
tioning  the  current  regime  and  campaign¬ 
ing  openly  against  totalitarianism. 


Sulzberger  to  judge 

Arthur  O.  Sulzberger,  publisher.  New 
York  Times,  will  serve  as  a  judge  in  the 
Edward  Willis  Scripps  First  Amendment 
contest,  sponsored  by  Scripps — Howard 
Newspapers.  Sulzburger  replaces 
Katharine  Graham,  president  of 
Washington  Post  Co.,  who  withdrew  due 
to  business  committments.  Entries  in  the 
contest  must  be  received  by  February  8. 
The  other  judges  are  Michael  O’Neill, 
New  York  News  editor,  Lou  Boccardi, 
Associated  Press,  and  H.L.  Stevenson, 
United  Press  International. 


INAME  registrants 
for  sales  conference 

The  following  is  an  advance  registra¬ 
tion  list  for  the  International  Newspaper 
Advertising  &  Marketing  Executives 
meeting  in  Washington,  D.C.,  January 
31-Februarv  3: 

Emcst  R.  Adams,  Evening  Post  Publ.  Co.,  Charleston, 
SC;  Mel  Adams,  University  of  Kansas.  Lawrence.  KS; 
Leonard  Adler.  Leonard  Company.  Miami.  FL;  Gary  Ahl- 
Strom,  Observer  &  News,  Charlotte.  NC;  Donald  W.  Alexan¬ 
der,  Democrat.  Sedalia,  MO;  John  O.  Andersen.  Sun-Times, 
Chicago.  IL;  Thomas  D.  Andersen,  The  Forum.  Fargo,  ND; 
Peter  M.  Anderson.  Post.  New  York,  NY;  Eric  Anderson. 
Newspaper  Advertising  Bureau.  New  York.  NY;  R.  S. 
Andrews.  Parade.  Chicago.  IL;  G.  Kingsley  Anthony.  Million 
Market  Newspapers.  New  York.  NY ;  Danny  Aquilino,  News 
American.  Baltimore.  MD;  Gene  A.  Armstrong.  Herald- 
Whig,  Quincy,  IL;  Mark  R.  Arnold.  Gannett  Company,  Inc., 
New  York.  NY;  Carl  Arrenius,  Journal  Star,  Peoria,  IL;  De¬ 
nnis  L.  Atkin,  Courier-Express.  Buffalo.  NY;  Mark  B.  Atkin¬ 
son.  Leader-Telegram.  Eau  Claire.  Wl;  Paul  A.  Audet,  Le 
Soleil,  Quebec.  Que.;  Peter  A.  Augustinos.  Sun-Bulletin  and 
Press.  Binghamton.  NY. 

Robert  E.  Baehler,  Thomson  Newspapers  Ltd..  New  York, 
NY ;  James  G.  Baher,  Family  Weekly.  Batavia,  IL;  G.  William 
Bailey.  Courier-Times.  New  Castle.  IN;  O.D.  Bailey,  Dela¬ 
ware  State  News.  Dover.  DE;  Robert  D.  Bair,  Landon  Associ¬ 
ates,  Inc.,  New  York.  NY;  H.J.  Baird.  Kitchener-Waterloo 
Record.  Kitchener.  Ont.;  Brook  M.  Baker.  Journal  Star. 
Peoria.  IL;  Phil  Baker.  News.  Paterson.  N.J.;  Robert  C.  Bal- 
lantine.  Telegram  &  Gazette.  Worcester,  MA;  Donald  Barnes, 
Sun.  Baltimore.  MD;  Carl  J.  Barrea,  Hawaii  Newspaper 
Agency.  Honolulu.  HI;  William  M.  Barry.  Argus  Leader. 
Sioux  Falls.  SD;  Dean  R.  Bartee.  Mercury  News.  San  Jose. 
CA;  Jack  W.  Bartholic,  News.  New  Castle,  PA;  Robert  G. 
Beard,  Citizen-Times,  Asheville.  NC;  Jerry  A.  Behrens.  Inde¬ 
pendent  Journal,  San  Rafael.  CA;  Howard  H.  Bell.  American 
Advertising  Federation.  Washington.  D.C.;  Milton  Benjamin. 
Post.  Washington.  DC;  William  P.  Benton,  Ford  Motor  Co., 
Dearborn.  Ml;  Donald  M.  Bernard.  Washington  Post  (re¬ 
tired),  Alexandria.  VA;  Joseph  P.  Bemardi.  News  Tribune, 
La  Salle,  IL;  William  W.  Berryhill,  Times  &  Herald-Post,  El 
Paso,  TX;  William  H.H.  Bierbaum,  Telegraph  (retired), 
Alton.  IL;  Gordon  R.  Black.  News-Journal.  Wilmington.  DE; 
James  Black.  Gannett  Newspaper  Adv.  Sales.  New  York, 
NY;  Gary  Black.  Jr.  Sun.  Baltimore.  MD;  Roy  G.  Blackfield. 
Sawyer-Ferguson-Walker  Co.,  New  York.  NY;  David  Blake¬ 
ly.  Newspaper  Advertising  Bureau.  New  York,  NY;  Neville 
Blakemore  Jr..  Herald  Tribune.  Sarasota.  FL;  Gene  Bobbitt, 
Morning  Herald-Sun.  Durham.  NC;  Carlos  Boettger,  Rocky 
Mountain  News.  Denver.  CO;  Leo  Bogart.  Newspaper 
Advertising  Bureau,  New  York,  NY;  Lee  C.  Bollinger,  Press 
Democrat.  Santa  Rosa.  CA;  Philip  F.  Bologna.  Gannett  West¬ 
chester  Rockland.  White  trains.  NY;  Leonard  A.  Bolton. 
Times-Union  &  Journal.  Jacksonville.  FL;  Bill  Bonner, 
News.  Tuscaloosa.  AL. 

Sidney  W.  Bordelon.  INAME,  Danville.  IL;  Rick  Botthof, 
Standard  Rate  &  Data  Service,  Skokie.  IL;  James  Bouldin. 
TODAY  Newspaper.  Cocoa.  FL;  A.  Dale  Bowen,  Virginian- 
Pilot  &  Ledger-Star.  Norfolk,  VA;  Robert  J.  Bowerman. 
News  Leader-Times-Dispatch,  Richmond.  VA;  Virginia  Bow¬ 
ers.  Times.  Huntsville.  AL;  Benjamin  C.  Bradlee.  Post. 
Washington.  DC;  Bruce  Bradley.  Times  and  World  News. 
Roanoke.  VA;  Jim  Bradley.  Parade.  New  York.  NY;  Norman 
C.  Branchflower.  Western  States  Associates.  Los  Angeles, 
CA;  Kenneth  L.  Brennan.  Republican.  Pottsvilie.  PA;  Charles 
E.  Briggs  Jr.  Briggs  Bros  Advertising.  Cleveland.  OH;  A.S. 
Bright.  Chronicle.  Houston.  TX;  Dwight  L.  Brouillard.  Union 
and  News.  Springfield,  MA;  F.  Jerry  Brown.  Metropolitan 
Sunday  Newspapers.  Chicago,  IL;  Joseph  A.  Browne.  Burl¬ 
ington  County  Times.  Willingboro,  NJ;  Robert  Bruce,  News- 
Press.  Fort  Myers,  FL;  Lynn  Bryan,  Californian.  Bakersfield, 
CA;  Wayne  D.  Bryant.  Journal.  Lorain,  OH;  Maurice  J. 
Buchart  Jr.  Courier-Joumal/Louisville  Times.  Louisville, 
KY;  Robert  L.  Burke.  ANPA.  Washington,  DC;  Stephen 
Burke.  Multi-Ad  Services,  Peoria.  IL;  Paul  S.  Burley.  Tele¬ 
graph  &  News.  Macon.  GA;  Larry  Burlingame.  Gannett 
Newspaper  Advertising  Sales.  Dallas.  TX;  Jerry  D.  Burton, 
Prist,  Houston,  TX;  Alex  Busick,  Lowe’sCompanies.  Inc.,  N. 
Wilkesboro,  NC;  Jack  F.  Bynum.  Star.  Meridian.  MS; Gerard 
A.  Byrne,  Advertising  Age.  New  York.  NY ;  Gerald  M.  Byrne, 
Sears.  Roebuck  and  Co.,  Chicago.  IL. 

Jacques  A.  Caldwell.  Scripps-Howard  Newspapers,  Cin¬ 
cinnati.  OH  .John  Cameron.  Ford  Motor  Co..  New  York.  NY; 
Walter  Campbell,  Times.  New  York,  NY;  Guyer  E.  Candy. 
Call-Chronicle.  Allentown.  PA;  Carl  N.  Cannon.  Avalanche- 
Journal.  Lubbock.  TX;  Sal  Cappello,  News.  Philadelphia.  PA; 
Donald  T.  Caracelo.  Evening  Star,  Peekskill.  NY;  Kenneth  T. 
Carlson.  Star-Journal  Publ.  Co..  Pueblo.  CO;  Robert  C.  Carl¬ 
ton,  Idaho  Statesman.  Boise  ID;  William  J.  Carmichael.  Sales 
A  Marketing  Management,  Goldenrod.  FL;  Joelene  M.  Car- 
son.  Coloradoan.  Fort  Collins.  CO;  Paul  E.  Carter,  Spokes¬ 
man  Review  &  Chronicle.  Spokane,  WA;  Marshall  Carter. 
Times.  Bay  City.  Ml;  Dorn  Cassano,  Tribune  &  Times.  Tam¬ 
pa.  FL;  Ralph  Caudill.  American.  Hattiesburg.  MS;  Robert 
W.  Chambers  Jr..  Banner-Herald/News.  Athens,  GA;  Bill 
Chapman.  Enterprise.  Bastrop.  LA;  Randy  Chapman.  News- 
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Messenger,  Fremont,  OH;  Lee  Cheneler.  Journal  Star, 
Peoria.  IL;  James  D.  Cherry,  Post-Dispatch.  St.  Louis.  MO; 
Charles  W.  Chidsey  Jr,  Times.  Los  Angeles.  CA;  Roger 
Christensen.  Los  Angeles  News.  Van  Nuys,  CA;  Robert  J. 
Christian,  Family  Weekly,  New  York,  NY;  Robert  Christ- 
offel,  Star-Gazette,  Elmira,  NY;  Thomas  J.  Chukas,  Gazette. 
Cedar  Rapids.  lA. 

Paul  Cislini,  Timcs-Delta,  Visalia,  CA;  William  Claiborne, 
Washington  Post.  Washington  DC;  Roger  H.  Clapp.  News 
Leader-Times-Dispatch.  Richmond  VA;  Thomas  V.  Clifford. 
CWO&O.  Chicago.  IL;  H.  Kenneth  Clouse,  Arizona  Repub- 
Uc/Phoenix  Gazette,  Phoenix.  AZ;  Robert  E.  Cobaugh.  Pat¬ 
riot  News,  Harrisburg,  PA;  Bryce  S.  Cockerham,  Globe- 
News.  Amarillo,  TX;  Glenn  Coffelt,  Lee  Newspapers,  Daven¬ 
port,  lA;  Gary  V.  Cognetta.  Advance.  Staten  Island,  NY ;  Jack 
Cohen.  Doyle  Dane  Bernbach,  New  York  NY;  Maxine 
Cohen,  Foote,  Cone  &  Belding.  New  York,  NY;  Jay  M. 
Cohen.  Scarborough  Research  Corp.,  New  York,  NY;  Julian 
C(^e.  Rocky  Mountain  News,  Denver,  CO;  Jack  Condon. 
Knight-Ridder  Newspapers.  New  York.  NY;  Tom  Conner. 
Advertiser/Joumal.  Montgomery.  AL;  Richard  A.  Cook. 
Journal.  Elizabeth.  NJ;  Joseph  Corbacho.  Greater  Buffalo 
Press,  Buffalo,  NY;  Alfred  E.  Corey  Jr.,  Courier-Journal/ 
Louisville  Times,  Louisville.  KY;  Robert  C.  Cornell,  Times. 
Watertown,  NY;  Val  Corradi,  Newspaper  Advertising 
Bureau.  Birmingham.  Ml;  Alfred  L.  Cortopassi.  Edison  Bros. 
Shoe  Stores,  St.  Louis.  MO;  Lawrence  Corvi,  Saratogian. 
Saratoga  Springs.  NY;  Robert  O.  Cosgrove.  New  Jersey 
Herald.  Newton,  NJ;  Ned  Costa  Jr.  Daily  News  Tribune. 
Fullerton.  CA;  Bruce  Coury.  Palladium  Item,  Richmond,  IN; 
David  R.  Cousley,  Telegraph,  Alton,  IL;  Thomas  J.  Crad¬ 
dock.  Metropolitan  Sunday  Newsppers.  New  York.  NY; 
Charles  M.  Craig.  Sun.  Yuma,  AZ;  Fred  D.  Crisp  Jr.,  News 
and  Observer,  Raleigh.  NC;  Giles  B.  Cross,  United  Newspap¬ 
ers  Publications  Ltd.,  London,  England;  Max  Crotser. 
Chronicle  Tribune.  Marion,  IN;  A.B.  Cubbedge,  Standard, 
Aiken,  SC;  Tom  Culliga.  Los  Angeles  News.  Van  Nuys,  CA; 
James  E.  Cunniff,  Branham  Newspaper  Sales.  New  York, 
NY;  Gary  Cunningham,  Banner  &  Tennessean,  Nashville, 
TN ;  Robert  Cutler,  Newspaper  Agency  Corp. ,  Salt  Lake  City. 
UT;  Raymond  A.  Cyrgalis.  News.  New  York.  NY. 

Raymond  P.  Dallman.  Sentinel  Star.  Orlando.  FL;  Alan  H. 
Dant,  Plain  Dealer.  Cleveland  OH;  James  H.  Davis  III.  East 
Bay  Newspapers,  Inc.,  Walnut  Creek,  CA;  Cecil  A.  Davis  Jr. . 
Sun.  Baltimore.  MD;  James  L.  Davy.  Metropolitan  Sunday 
Newspapers.  New  York,  NY;  Louis  F.  De  Marco,  Advertis¬ 
ing  Age,  New  York.  NY;  John  P.  DeBellis.  El  Diario-La 
Prensa.  New  York, NY;  Johanna  DeBonte.  Gannett  News¬ 
paper  Adv.  Sales.  Atlanta.  GA;  Philip  Dell'lsola.  Enterprise- 
Journal.  McComb,  MS;  Gregory  A.  Dembski,  Citizen- 
Journal,  Columbus  OH;  Andrew  J.  Desidoro.  Sales  &  Market¬ 
ing  Management,  New  York,  NY;  Robert  L.  Dickey,  Tribune. 
Chicago,  IL;  Robert  H.  Diehl,  Intelligencer  News-Register, 
Wheeling.  WV;  James  T.  Dillon,  Times,  Seattle,  WA;  Ray  G. 
DiPiazza,  Parade.  San  Francisco.  CA;  Robert  J.  Dodd.  Metro¬ 
politan  Publishers  Reps..  Toronto.  Ont;  Larry  Dodge.  Gazet¬ 
te,  Kalamazoo.  Ml;  Floyd  Dormire.  Virginian-Pilot  &  Ledger- 
Star,  Norfolk.  VA;  Leonard  Downie  Jr.,  Post.  Washington, 
DC;  James  K.  Duncan.  The  Sun.  Paducah.  KY;  James  P. 
Duncan.  Press-Telegram,  Long  Beach.  CA;  William  H.  Dun¬ 
can,  State  and  Record.  Columbia.  SC;  Jerry  Dunning,  News- 
Sentinel/Joumal.  Knoxville.  TN;  Roy  L  Dupuis.  News-Sun, 
Waukegan.  IL;  C.  Kevin  D^^kema.  Press,  Grand  Rapids,  Ml. 

Robert  W.  Edsall,  Victor  Valley  Press,  Victorville.  CA; 
Marion  Lockett  Egan.  Scott  Paper  Company,  Philadelphia. 
PA;  William  C.  Eisenbeiss,  Virginian-Pilot/Ledger- 
Star.Norfolk,  VA;  Alfred  Eisenpreis.  Newspaper  Advertising 
Bureau.  New  York,  NY;  Lee  Ellis,  Family  Weekly,  Indio. 
CA;  Harris  Emmerson,  News  and  Post-Herald.  Birmingham. 
AL;  Roy  Endres,  Multi-Ad  Services,  Peoria.  IL;  Roni  En¬ 
glish,  INAME,  Danville,  IL;  Richard  Esposito.  Thomson 
Newspapers.  Des  Plaines,  IL;  Michael  J.  Esses.  Camera, 
Boulder.  CO;  Jerry  Esslinger,  News,  Birmingham.  AL;  John 
F.  Evans,  Democrat,  Tallahassee.  FL;  Darryl  Everett,  Dis¬ 
patch/Citizen  Journal,  Columbus.  OH;  Martin  Everett,  Sales 
&  Marketing  Management.  New  York,  NY. 

George  R.  Fain.  News-Piedmont.  Greenville.  SC;  Russell 
Famulary,  Press,  Asbury  Park.  NJ;  James  K.  Farrell.  Beacon 
Journal.  Akron.  OH;  Walter  J.  Fehn,  Courier  &  Press.  Evans¬ 
ville.  IN;  David  Feldman.  Herald  Examiner.  Los  Angeles, 
CA;  Donald  Fenn,  Editor  &  Publisher,  King.  Ont.;  David  G. 
Perm,  Times.  New  York.  NY;  Patrick  J.  Finn,  Blade.  Toledo. 
OH;  Peggy  Fitzpatrick.  Press-Citizen,  Iowa  City.  lA;  Joseph 
F.  Flanagan,  Journal  &  Sentinel.  Milwaukee,  Wl;  Frank 
Flood,  Post,  Denver,  CO;  Cade  M.  Fogleman.  Daily  Town 
Talk,  Alexandria.  VA;  W.M.  Foil,  Jr..JoumaI  &  Sentinel, 
Winston-Salem,  NC;  Roger  Fontaine,  Sun-Journal.  Lewiston. 
ME;  Michael  J.  Foi^ione.  Newsday,  Log  Island,  NY;  Jospeh 
Forsee,  ICMA,  Washington,  DC;  Fred  L.  Foster.  Gannett 
Company,  Inc.,  New  York,  NY;  Jim  Fowler,  Journal  &  Sen¬ 
tinel.  Winston-Salem,  NC;  Valiant  Fowler.  Times,  Gainesvil¬ 
le,  GA;  Richard  L.  Fox.  II,  Observer-Times.  Fayetteville, 
NC;  Geraldine  Fox.  INAME,  Danville,  IL;  John  E.  Foy, 
Canadian  Daily  Newspaper  Publishers  Association.  Toronto, 
Ont.;  Karl  Franez,  Media  Records.  Inc..  New  York.  NY; 
Morton  Frank,  Family  Weekly.  New  York.  NY;  Lynne  A. 
Frantz.  Star  &  Citizen;  Tuezon.  AZ;  Doug  French,  The 
Citizen.  Prince  George.  BC;  Jerry  W.  Friedheim,  ANPA, 
Reston.  VA;  Roanne  Fry,  Journal.  Sturgis,  Ml. 

Chuck  Gabrielson,  Westchester  Rockland  Newspapers, 
White  Plains,  NY;  Sheryl  Gale,  Knight-Ridder  Newspaper 
Sales.  New  York.  NY;  Sylvia  J.  Gannon.  Star  Democrat. 
Easton.  MD;  Ray  Ganz.  Mutli-Ad  Services,  Peoria.  IL;  Ed 


Gaydos.  Centre  Daily  Times.  State  College.  PA;  Donna  Gen¬ 
tile.  Family  Weekly,  New  York.  NY ;  Jerry  C.  Gerdes.  Citizen 
Patriot,  Jackson,  Ml;  Howard  E.  Gerlach,  News,  Ann  Arbor, 
Ml;  Thomas  Geyer,  Ingersoll  Publications  Co..  Kingston. 
NY;  Gene  Giancarlo,  ASNE,  Easton,  PA;  Carl  W.  Gilbert, 
Gazette,  Kalamazoo.  Ml;  Michael  G.  Giles.  Newspaper 
Marketing  Bureau.  Toronto,  Ont.;  Walter  J.  Goeltz,  Courier. 
Evansville,  IN;  Richard  L.  Goller.  Landon  Associates.  Inc.. 
Chicago.  IL;  Thomas  R.  Gormley,  Press  &  Post-Gazette, 
Pittsbuigh,  PA;  Frank  Gothie.  Delaware  County  Times.  Pri- 
rnos.  PA;  Dan  Grady,  Telegraph  Herald,  Dubuque,  lA;  Ran¬ 
dall  Graf,  Posl-Cresceni/News-Record,  Appleton.  Wl;  Brad¬ 
ley  Graham.  Post.  Washington.  DC;  Katharine  Graham,  Post. 
Washington.  DC;  UIdis  Grava,  Newspaper  Advertising 
Bureau.  New  York.  NY;  Edward  C.  Green,  Parade  Publica¬ 
tions.  New  York.  NY;  Ralph  A.  Green,  Free  Press,  London. 
Ont.;  Nancy  L.  Green,  Kernel  Press.  University  of  Kentucky. 
Lexington.  KY;  William  B.  Green,  Light.  San  Antonio,  TX; 
Warren  Grieb.  Advertising  Checking  Bureau,  New  York,  NY ; 

C.  Thomas  GrifTin.  Times  &  Evening  Independent.  St.  Peters¬ 
burg.  FL;  Howard  Grothe.  Orange  County  Register,  Santa 
Ana,  CA;  John  J.  Guerin,  Times,  New  York,  NY;  Herbert  G. 
Gulick.  Breeze.  Torrance.  CA;  Frank  Gurda,  Branham  News¬ 
paper  Sales,  New  York,  NY;  Phillip  H.  Gustafson,  News- 
Gazette,  Champaign,  IL;  William  T.  Guthrie.  Register  &  Jour¬ 
nal  Courier,  New  Haven.  CT. 

Bill  Haigh,  News  Tribune,  Tacoma,  WA;  Dennis  Hall. 
Journal.  Rapid  City.  SD;  Larry  Hall.  News  &  Advance.  Lyn¬ 
chburg,  VA;  Reggie  Hall,  INAME,  Danville.  IL;  Richard  1. 
Halvorsen,  Star  &  Tribune,  Minneapolis.  MN;  Stepehn 
Hamblett.  Journal  Co. .  Providence,  Rl;  John  Hamill.  Oldsmo- 
btle,  Lansing.  Ml;  Eugene  Hammen,  Post-Crescent,  Apple- 
ton,  Wl;  l.B.  Hammer,  Commercial  Appeal/Press  Scimitar, 
Memphis,  TN;  Ralph  Hanes,  Chronicle  &  Examiner,  San 
Francisco,  CA;  Richard  L.  Hare.  Hare  Associates,  Roches¬ 
ter,  MN;  Steve  Harper.  Banner  &  Tennessean.  Nashville. 
TN;  Jack  Harpster,  Breeze.  Torrance,  CA;  Edward  H.  Har¬ 
rell,  News  Leader-Times-Dispatch,  Richmond,  VA;  Pat  B. 
Harris.  Gannett  Rochester  Newspapers,  Rochester.  NY; 
Robert  H.  Hartmann.  Scripps-Howard  Newspapers,  Cincin¬ 
nati,  OH;  Michael  P.  Harvey.  Orange  Coast  Daily  Pilot.  Costa 
Mesa,  CA;  Donald  E.  Harwood.  News-IYess,  Savannah,  GA; 
Donald  R.  Hatley.  Advertiser-Journal.  Montgomery,  AL; 
Robert  Haven,  Sun  Commercial.  Vincennes.  IN;  Hubert  C. 
Hawkins,  Times,  Huntsville,  AL;  Harry  E.  Hayes.  Post, 
Houston,  TX;  Otis  Headley.  Evening  Post,  Vicksburg.  MS; 
Charles  L.  Healy,  Cresmer.  Woodward,  O'Mara  &  Ormsbee, 
New  York,  NY;  Richard  A.  Heath,  News-Press  &  Gazette. 
St.  Joseph,  MO;  Don  Heath,  Junction  City  Daily  Union,  Juen- 
tion  City,  KS;  Harold  H.  Heminger,  Courier.  Findlay,  OH; 
Dick  Henderson.  News  &  Observer/Times,  Raleigh,  NC; 
Robert  T.  Hennessey,  Post-Standard/Herald-Joumal,  Syra¬ 
cuse,  NY;  Frank  W.  Hennessey,  Newspaper  Advertising 
Bureau,  Chicago,  IL;  Robert  B.  Hentschell.  Standard  Gra¬ 
vure  Corp.,  Louisville.  KY;  Clarence  Heringer.  Southam 
Newspapers,  Toronto,  Ont.;  Eugene  P.  Higgins,  Newsday. 
Long  Island,  NY;  Robert  K.  Hill,  Million  Market  Newspap¬ 
ers,  Atlanta.  GA;  Emery  L.  Hirschler,  Tribune,  South  Bend. 
IN;  Joe  Hladky,  111,  Gazette,  Cedar  Rapids.  lA;  Dan  Hoff¬ 
man,  Observer  &  News.  Charlotte,  NC;  Marie  Holland, 
Newspaper  Advertising  Bureau,  New  York.  NY;  James  H. 
Hollis.  Newspaper  Advertising  Bureau.  New  York.  NY; 
Richard  G.  Holloway,  Story  &  Kelly-Smith,  Inc.,  New  York. 
NY;J.W.  Holton,  Jr..  State  &  Record.  Columbia.  SC;  Richard 
L.  Holtz,  Free  Press,  Burlington.  VT;  Roz  Hooke.  Gannett 
Company,  Inc..  New  York,  NY;  John  R.  Hooper.  Press 
Herald/Express/Telegram.  Portland,  ME;  Joe  Horner.  News- 
Sentinel  Co.,  Knoxville,  TN;  David  Hosman.  Journal.  Cof- 
feyville.  KS;  Edward  E.  Howard.  Express,  Easton,  PA;  Tho¬ 
mas  G.  Howell,  Press  &  Post-Gazette.  Pittsburgh.  PA;  Robert 
Hrycyk.  Courier  Express.  Buffalo.  NY;  Tom  Huddleston. 
Times-Journal,  Shreveport.  LA;  J.M.  Hughes,  American, 
Hattiesburg,  MS;  Clarence  Hull,  Chronicle,  Centralia.  WA. 

Ralph  Ingersoll,  Ingersoll  Publications  Co.,  Sharon.  CT; 
Gerald  H.  Ingram.  News-Star-World.  Monroe.  LA;  Aubrey 
H.  Ison,  National  TV  Log.  Inc.,  Los  Angeles,  CA;  Harold 
Israel,  Scarborough  Research  Corporation,  New  York.  NY. 

Christopher  Jackson,  Newspaper  Advertising  Bureau,  New 
York.  NY;  Robert  D.  Jacobs.  Niagara  Gazette.  Niagara  Falls. 
NY;  Dan  Jaffe,  American  Advertising  Federation.  Washing¬ 
ton.  DC;  Chris  E.  Jensen.  News-Journal.  Pensacola.  FL; 
James  E.  Jerow.  Enquirer,  Cincinnati,  OH;  David  S.  John. 
Times  Herald,  Norristown,  PA;  James  J.  Johns.  Telegraph, 
Bluefield,  WV;  G.M.  Johnson,  Sun/Herald,  Biloxi,  MS;  Paul 
W.Johnson.  Connecticut  Newspapers.  Inc.,  Stamford.  CT; 
J.A.  Johnston.  Chronicle,  Houston.  TX;  Richard  Johnston. 
Journal  Times,  Racine.  Wl;  Genghis  Jolly.  Herald-Journal. 
Spartanburg.  SC;  John  Joly,  Post-Intelligencer.  Seattle.  WA; 
AJan  Judkins,  Star  &  News.  Indianapolis.  IN. 

Kurt  P.  Kah,  Courier,  Findlay,  OH:  William  F.  Kanzer, 
Advertising  Age/Crain  Comm.,  Chicago,  IL;  Jack  Kauffman, 
Newspaper  Advertising  Bureau,  New  York,  NY;  Eugene  J. 
Keating.  Journal  &  Sentinel,  Milwaukee.  Wl;  Rodney  P. 
Keeney.  Landon  Associates.  New  York,  NY;  M.  David  Keil, 
Audit  Bureau  of  Circulations.  Schaumburg.  IL;  Robert  W. 
Keim,  Bulletin,  Philadelphia,  PA;  Michael  J.  Kelly,  Newspap¬ 
er  Advertising  Bureau.  Chicago.  IL;  Donald  J.  Kelly,  State 
Journal-Register,  Springfield,  IL;  Jon  Kemmerer,  Gazette, 
Cedar  Rapids,  lA;  Thomas  J.  Kemp,  Gazette,  Little  Rock, 
AR;  Jack  F.  Kent,  Landon  Associates,  New  York.  NY; 
Raymond  R.  Kessell.  Sun  Color  Service/Sun  Chemical  Corp., 
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She’s  absolutely  peachy- 
has  been  for  25  VEARS 


Through  the  creativity  of  Mell  Lazarus,  Miss  Peach 
and  her  flock  of  winsome  scholars  have  been  faith¬ 
fully  upholding  the  noble  tradition  of  American 
education  since  February  4, 1957.  Their  whimsical  and 
unabashed  approach  to  the  pursuit  of  knowledge  has 
given  their  readers  a  touch  of  classroom  nostalgia 
with  a  A-h  rating. 
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Irving.  CA;  Lester  Key,  Times-Picayune/States>ltem,  New 
Orleans.  LA;  George  J.  Kiefer,  Booth  Newspapers.  Inc., 
Southfield.  Ml;  Phillip  L.  King.  Hawaii  Newspaper  Agency. 
Honolulu.  HI;  Charles  M.  Kinsolving.  Jr..  Newspaper  Adver¬ 
tising  Bureau.  New  York.  NY ;  John  Kirby,  Jr..  Journal.  Itha¬ 
ca,  NY;  Otis  Kirchhoefer.  Standard  Rate  &  Data  Service. 
Skokie.  IL;  Norman  R.  Kirk,  Star.  Toronto.  Ont.;  R.  Lee 
Kitchen.  Greater  Buffalo  Press.  Buffalo.  NY;  Conrad  A. 
Kloh.  Arizona  Republic/Phoenix  Gazette.  Phoeniz.  AZ;  Jack 
Koller.  Journal  &  Sentinel.  Milwaukee.  Wl;  John  Kosanke. 
Herald/News.  Miami.  FL.  Larry  Kremer.  Morning  News. 
Dallas,  TX;  John  Krikorian.  Courani.  Hartford.  CT;  Stephen 
M.  Krist.  Herald.  Sharon.  PA;  Edward  Kruger.  Evening  Jour¬ 
nal.  Martinsburg.  WV;  Leo  L.  Kubiet.  Times  &  Evening 
Independent.  St.  Petersburg.  FL;  Len  Kudlata.  Standard  Rate 
&  Data  Service.  Skokie.  IL. 

Joe  Lafferty,  Braham  Newspaper  Sales.  New  York.  NY; 
Thomas  J.  Lager.  News.  Saginaw.  Ml;  Robert  H.  Lambert, 
Story  &  Kelly-Smith.  New  York.  NY;  Edward  S.  Lanciani. 
Journal  Co..  Providence.  Rl;  Owen  E.  Landon.  Jr..  Landon 
Associates.  New  York.  NY;  Sal  LAne.  Media  Records.  New 
York.  NY.  David  J.  Lanford.  Daily  Star,  Niles.  Ml;  Robert  E. 
Lange.  Herald  American.  Boston.  MA;  Tim  Langenhahn. 
Herald.  Wausau.  Wl;  Robert  G.  Larbus.  Courier.  Findlay, 
OH;  Edward  J.  LeDuc.  American  News.  Aberdeen.  SD;  L.B. 
Leith.  Ihomson  Newspapers.  Ltd..  Toronto.  Ont.,  Banks 
Leonard.  Courier  &  lYess.  Evansville.  IN;  Irving  Lester. 
Puck,  The  Comic  Weekly.  New  York.  NY;  Lawrence  J.  Let¬ 
ters,  Los  Angeles  Times.  New  York.  NY ;  Larry  Levak.  Mail 
&  Gazette.  Charleston.  WV;  Marvin  Lewis.  Herald-Times. 
Inc.,  Bloomington.  IN;  Robert  L.  Leybum.  Landon  Associ¬ 
ates.  New  York.  NY;  Al  L'Heureux.  Morris  Communications 
Corp.,  Augusta.  GA;  Hal  Licker.  Newspaper  Advertising 
Burrau,  New  York.  NY;  Michael  A.  Lind.  Phoenix  Times- 
Democrat.  Muskogee.  OK;  Robert  A.  Lindsay.  Enterprise. 
High  Point.  NC;  Erich  G.  Linker.  Jr,  Times.  New  York.  NY ; 
Patrick  M.  Linskey.  Family  Weekly.  New  York.  NY:  Robert 
J.  Linton.  Southwest  Dailies.  Prairie  Village.  KS;  R.S.  Little- 
more.  The  Citizen.  Ottawa.  Ont.;  Claire  Lloyd.  Newspaper 
Advertising  Bureau.  New  York.  NY;  Karyl  Loeffler,  Ocean 
County  Times-Observer,  Toms  River.  NJ;  Gerald  H.  Long. 
R.J.  Reynolds  Tobacco  Co..  Winston-Salem.  NC.  Tom 
Losey.  Times-Leader.  Martins  Ferry.  OH;  Anthon  C.  Lunt. 
Association  of  National  Advertisers.  New  York.  NY;  C.  Rex 
Lutz.  Plain  Dealer.  Wabash.  IN;  Joseph  P.  Lynch.  Bethesda. 
MD;  David  T.  Lyons.  News.  Galveston.  TX;  Sheldon  Lyons. 
Westchester  Rockland  Newspapers.  White  Plains.  NY ;  James 
R.  Lytle.  Million  Market  Newspapers.  New  York,  NY. 

Theresa  MacDonald.  Young  &  Rubicam.  Inc.,  Scarsdale. 
NY;  Kenneth  MacMannis.  News.  Bangor.  ME;  Claire  E. 
MacMillan.  INCFO.  Moorestown.  NJ;  Ben  Magdovitz. 
Blade,  Toledo.  OH;  Donald  J.  Maldonado.  Times.  Los 
Angeles.  CA;  Carl  W.  Mangum.  Virginian-Pilot/Ledger-Star, 
Norfolk.  VA;  Scotte  H.  Manns.  Post.  Washington.  DC; 
Robert  G.  Marbut.  Hatre-Hanks  Communications.  Inc.,  San 
Antonio.  TX;  James  D.  Marchal.  Courier-Joumal/Louisville 
Tunes.  Louisville,  KY;  Bemie  Marinovich.  Sun/Herald.  Bilo¬ 
xi,  MS;  Paula  Markiewicz.  Newspaper  Promotion  Associa¬ 
tion,  Reston.  VA;  Gerald  E.  Marpie.  Press.  Times-Herald. 
Newport  News.  VA;  Robert  H.  Marriott.  Family  Weekly, 
Pompano  Beach.  FL;  Anthony  Marsella.  Newspaper  Adver¬ 
tising  Bureau.  New  York.  NY;  Juan  Martinez-Dugay.  Tow- 
mar.  Mexico;  Jospeh  E.  Mashio.  Million  Market  Newspapers. 
New  York,  NY;  Ray  R.  Matthew,  Eagle  Co..  Reading.  PA; 
Walter  Mattson.  Times.  New  York.  NY;  Richard  Matula, 
Newhouse  Newspapers.  Inc..  New  York.  NY;  Bob  Mawhin- 
ney.  The  Press.  Atlantic  City,  NJ:  Jim  Maxwell.  American 
Publishers  Representatives.  Ltd.,  Toronto.  Ont;  John  R. 
Mayo.  Times-Onion  &  Journal.  Jacksonville.  FL;  Ken  Mays. 
Courier-Journal  ./Louisville  Times  Louisville.  KY; 

Richard  J.  Me  Clennen.  News.  Detroit.  Ml:  June  McCor¬ 
mack.  Times-Union  &  Journal.  Jacksonville.  FL;  Robert  M. 
McCormick.  Post.  Washington.  DC;  Mack  McCormick. 
Morning  Herald-Sun.  Durham.  NC;  William  E.  McCormick. 
Press/Posl-Gazette.  Pittsburgh,  PA;  Joseph  J.  McDonald, 
Scrantonian-Tribune.  Scranton.  PA;  Kenneth  McElroy. 
Thomson  Newspapers.  Inc.,  Tampa.  FL;  G.H.  McFarlane. 
Standard.  St.  Catherines.  Ont.;  George  Mcliveen.  Enquirer/ 
Post.  Cincinnati.  OH;  James  E.  McKeamey,  Jr..  Star  & 
Tunes.  Kansas  City.  MO;  Dwight  E.  McKenzie,  Herald  Dis¬ 
patch.  Huntington.  WV;  P.  Scott  McKibben.  Journal.  Rapid 
City,  SD;  Ryan  T.  McKibben.  Northwestern.  Oshkosh.  Wl; 
B.  Dean  McKibben.  Gazette.  Janesville.  Wl;  Leo  F.  McMul- 
bn.  Lander  College.  Greenwood.  SC;  Charles  McNally.  Cres- 
mer.  Woodward,  O'Mara  &  Ormsbec.  New  York.  NY ;  Robert 
B.  McNutt.  World-Herald.  Omaha.  NB;  Frank  L.  McTague. 
Jr.,  Knight-Ridder  Newspaper  Sales.  New  York.  NY;  Joel 
Meltzer,  Metropolitan  Publishers  Representatives.  Miami. 
FL;  John  T.  Mennenga.  Sawyer-Ferguson-Walkcr  Co.,  New 
York.  NY;  Donald  H.  Menser.  Journal  Star.  Peoria.  IL; 
Richard  N.  Merrill,  Times  Herald,  Dallas.  TX;  Thomas  F. 
Mciryweather.  Journal.  Poughkeepsie.  NY;  Dennis  M.  Mes- 
nard.  Kernel  Press.  University  of  Kentucky.  Lexington.  KY; 
Geor^  Messer.  Multi-Ad  Services.  Peoria.  IL;  David  A.  Mil¬ 
ler.  The  Republic.  Columbus.  IN;  Robert  G.  Miller. Commer¬ 
cial-News.  Danville.  IL;  Harold  E.  Miller.  Jr..  Iniellingencer 
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Joumal/New  Era.  Lancaster.  PA;  Richard  K.  Millison.Orego- 
oian/Joumal.  Portland.  OR;  Henry  S.  Misiak.  Jr..  Register  & 
Journal-Courier.  New  Haven.  CT;  Frank  M.  Missurelli. 
News.  Kenosha.  Wl;  James  R.  Mitchell.  Standard  Gravure. 
Louisville,  KY ;  William  G.  Mittler.  Vindicator.  Youngstown. 
OH;  Rod  Moake,  Express/News.  San  Antonio.  TX;  Robert  C. 
Momsen,  Dispatch/^oneer  Press.  St.  Paul.  MN;  Willis  R. 
Montgomery.  Press.  Grand  Rapids.  Ml;  Walter  Moore.  Un¬ 
ion-Tribune.  San  Diego.  CA;  M.G.  Moran.  Gazette. 
Schenectady,  NY;  Mac  G.  Morris,  Newspaper  Advertising 
Bureau.  New  York.  NY;  Larry  Mortimer,  Gannett  Newspap¬ 
er  Advertising  Sales,  Chicago.  IL;  John  Morton.  Jones  & 
Ryan,  Washington.  DC;  James  A.  Moss.  Knight-Ridder 
Newspaper  Sales.  New  York.  NY;  Robert  B.  Mounts.  Free 
Press,  Detroit,  Ml;  Timothy  P.  Mulcahy.  Thomson  Newspap¬ 
ers,  Des  Plaines.  IL;  Robert  F.  Mullen.  Courier.  Waterloo, 
lA;  Thomas  L.  Murtha.  The  Star.  Toronto.  Ont.;  R.J.  Myatt. 
Rocky  Mountain  News.  Denver.  CO;  Steve  Mylott,  Multi- Ad 
Services.  Peoria.  IL. 

Marvin  Naftolin.  Sun,  Toronto.  Ont.;  Charlie  Napier, 
Times  Leader.  Wilkes-Barre.  PA;  Richard  Neale.  Newspaper 
Advertising  Bureau.  New  York.  NY;  Ed  Neilan.  Gazette. 
Alexandria,  VA;  Walter  P.  Nelson.  Home  News,  New  Bruns¬ 
wick,  NJ;  Waiter  J.  Nester.  Jr..  Register  &  Journal-Courier. 
New  Haven.  CT;  Cyrus  J.  Newbegin.  Evening  News.  Salem. 
MA;  Richard  E.  Newman.  World  &  Tribune.  Tulsa.  OK;  Jack 
Newman.  Enquirer  &  News.  Battle  Creek.  Ml;  Edward  B. 
Newsome.  Post-Dispatch/Globe-Democrat.  St.  Louis.  MO; 
Richard  Nichols.  Gannett  Newspaper  Advertising  Sales.  San 
Francisco.  CA;  Eldon  R.  Nichols.  Daily  Town  Talk.  Alexan¬ 
dria.  LA;  Robert  Nightlinger.  U.S.  Treasury  Department. 
Washington.  DC;  Robert  G.  Nisbet.  Press  Herald.  Portland, 
ME;  Robert  F.  Noctor.  Globe-Times.  Bethlehem.  PA;  Robert 
R.  Norris.  Avalanche-Journal,  Lubbock.  TX. 

Richard  C.  Ockerbloom.  Globe.  Boston.  MA;  Robert  J. 
O'Connell.  Scripps-Howard  Newspapers.  Cincinnati.  OH; 
Sam  J.  Odishoo.  Kni^t-Ridder  Newspaper  Sales.  Chicago. 
IL;  William  F.  O'Flaherty,  Knight-Ridder  Newspaper  Sales, 
New  York,  NY ;  Gates  E.  Oliver.  Oklahoman  &  Times.  Okla¬ 
homa  City.  OK;  Barbara  Olivie.  Advertising  Age.  New  York. 
NY;  John  O'Mara.  The  Star.  Anniston.  AL;  Edward  J. 
O'Neil.  Jr..  News  &  Journal.  Dayton.  OH;  Daniel  O'Neil. 
Gannett  Newspaper  Advertising  Sales.  Bala  Cynwyd.  PA; 
Robert  G.  O'Neill.  Times-Picayune/States-ltem.  New 
Orleans.  LA;  Robert  Oristaglio.  Inquirer.  Philadelphia.  PA; 
Martin  L.  Orlowsky,  R.J.  Reynolds  Tobacco  Co..  Winston- 
Salem.  NC;  William  M.  Osborne.  111.  Capital-Journal.  Tope¬ 
ka,  KS;  Gary  W.  Ostrom.  Chronicle,  Muskegon,  Ml;  Millard 
G.  Owen.  Globe.  Boston.  M  A;  Lewis  Owens.  Herald-Leader. 
Lexington,  KY;  Greg  Oxley.  Herald.  Grand  Forks.  ND. 

S.W.  Papert.  Jr..  Texas  Daily  Press  League.  Dallas.  TX; 
J.B.  Parichy.  Inquirer.  Philadelphia.  PA;  Roger  P.  Parkinson. 
Courier-Express,  Buffalo.  NY;  Edward  T.  Parmelce.  Knight- 
Ridder  Newspapers.  Miami.  FL;  William  L.  Parrent.  Truth, 
Elkhart.  IN;  Marvin  Parrish.  Observer-Times.  Fayetteville. 
NC;  W.  Herb  Partridge.  Landon  Associates,  New  York.  NY; 
Donald  L.  Parvin.  Editor  &  Publisher.  New  York.  NY;  D.M. 
Phymar,  Briggs  Brothers  Advertising;.  Cleveland.  OH;  Ann 
P.  Pearce.  Marketing  Communications.  New  York.  NY; 
Maurice  A.  Pearson.  Star.  Windsor.  Ont.;  Gary  Peeples. 
Evening  Post.  Vicksburg.  MS;  Enrique  J.  Perez.  Diario  Las 
Americas.  Miami.  FL;  Roberto  Perez-De-Leon.  Star.  San 
Juan,  PR;  Judith  O.  Perfater.  Times  &  World-News.  Roanoke. 
VA;  David  Persson.  Advertising  Age.  New  York.  NY;  Albert 
E.  Petersohn.  Tribune.  South  Bend.  IN;  James  A.  Petrini, 
Courier  News.  Bridgewater.  NJ;  Henry  Phillips,  Observer 
Dispatch/Press.  Utica.  NY;  Ned  Pia.  Press-Enterprise.  River¬ 
side.  CA;  John  A.  Picano.  Sawyer-Ferguson-Walker  Co.,  Chi¬ 
cago.  IL;  Thurman  R.  Pierce,  Jr.,  J.  Walter  Thompson  Co., 
New  York.  NY;  Clyde  Pinson.  News.  Buffalo.  NY;  Rickie 
Plahn.  Tribune.  Fremont.  NB;  Ken  Poch.  Newspaper  Adver¬ 
tising  Bureau.  New  York.  NY;  William  L.  Poitevint.  Eagle- 
Beacon.  Wichita.  KS;  Roger  Power.  Landon  Associates.  New 
York,  NY;  Richard  Powers,  The  Spectator.  Hamilton.  Ont., 
Catherine  Preston.  American  Association  of  Advertising 
Agencies.  New  York.  NY. 

Frank  Quine.  American  Press  Institute.  Reston,  VA. 
Harlan  B.  Radford.  R  &  W  Media.  Inc.,  King  of  Prussia. 
PA;  Douglas  W.  Rankin.  Journal  &  Courier.  L^afayette.  IN;  A. 
Gordon  Raynor.  News  &  Observer/Times.  Raleigh.  NC:  Tho¬ 
mas  A.  Reddy.  William  Esty  Company.  New  York.  NY; 
Robert  R.  Reese.  Sun-Times.  Chicago.  IL;  J.  Doug  Reeves. 
Tribune-Eagle.  Cheyenne.  WY;  John  F.  Reid.  Jr..  Globe, 
Boston.  MA;  Ken  Reiss.  Sales  &  Marketing  Management. 
New  York.  NY;  Patricia  P.  Renfroe.  Newspaper  Personnel 
Relations  Association.  Reston.  VA;  Roger  W.  Reynolds. 
Times.  Marietta.  OH;  Warren  J.  Reynolds.  Parade.  New 
York.  NY;  Charles  Reynolds.  The  Press.  Atlantic  City.  NJ; 
Gerry  Rhea.  Herald.  Bellingham,  WA;  Robert  D.  Richelder- 
fer,  Call-Chronicle.  Allentown.  PA;  Paul  Richey.  Dancer  Fitz¬ 
gerald  Sample.  Inc..  New  York.  NY;  Robert  Richter.  Press, 
Sheboygan.  Wl;  William  P.  Ridenour.  The  Sun.  San  Bernardi¬ 
no,  CA; Charles  W.  Ritscher.  Press.  Asbury  Park.  NJ; Robert 
D.  Rittler.  Record.  Stockton.  CA;  Robert  W.  Roberts.  Audit 
Bureau  of  Circulations.  Schaumburg.  IL;  Howard  L.  Rock- 
afellow.  American.  Odessa.  TX;  Norman  Rockwell.  Medina 
County  Gazette.  Medina.  OH;  Howard  Roeder.  Multi-Ad  Ser¬ 
vices.  Peoria.  IL;  John  W.  Roell.  Tribune  &  Times.  Tampa. 
FL;  Al  Roels.  Moline  Dispatch/Rock  Island  Argus.  Moline. 
IL;  Jack  Rogers.  Oakland  Tribune/East  Bay  Today.  Oakland, 
CA;  Thomas  A.  Rood.  Walgreens.  Deerfield.  IL;  Ferguson 
Rood.  Journal  &  Constitution.  Atlanta.  GA;  Stephen  Rosz- 
czyk.  Valley  News  Dispatch.  Tarentum.  PA;  Edward  J. 


Rounds.  Standard/Consumer  News.  Cortland.  NY;  Ralph 
Rowe.  Star  &  Times.  Kansas  City.  MO;  Joseph  S.  Ruben. 
Sun-Times.  Chicago.  IL;  Ed  Rumbach.  Herald.  Jasper.  IN; 
Thomas  C.  Rupp.  Los  Angeles  Times.  Chicago  IL;  Robert 
Russell.  George  F.  Valassis  &  Company.  Livonia.  Ml; 
Michael  J.  Ryan.  Star/Citizen.  Tuezon.  AZ;  Jack  Ryan.  Grea¬ 
ter  Buffalo  I^ess.  Buffalo.  NY. 

Hilary  A.  Sadler.  News-Sentinel/Journal-Gazette.  Fort 
Wayne.  IN;  Rick  Sadowski.  Press-Telegram.  Long  Beach, 
CA;  Phillip  A.  Sanguinetti.  Star.  Anniston.  AL;  David  Sargis. 

A.  Lee  Straw  Associates.  New  Britain.  CT;J.L.  Sartory.  Post 
&  Evening  Times.  West  Palm  Beach.  FL;  Frank  J.  Savino, 
The  Record.  Hackensack.  NJ;  Patrick  Scarfo.  Times  Leader, 
Martins  Ferry,  OH;  H.  Robert  Schadewald.  Times-Union/ 
Knickerbocker  News.  Albany.  NY;  Donald  J.  Schiefsky. 
Booth  Newspapers.  Inc..  Southfield.  Ml;  Scott  Schingel.  IN¬ 
AME.  Danville.  IL;  Mike  Schlesinger.  The  Messenger.  Fort 
Dodge.  lA;  Glenn  Semid.  News,  Stuart,  FL;  Bernard  W. 
Schraer,  The  Record.  North  Bergen,  NJ;  Howard  Schramm, 
Express/News.  San  Antonio.  TX;  Alvin  Schub.  Jersey  Jour¬ 
nal,  Jersey  City.  NJ;  Ed  Schultz.  Sun.  Brandon.  Man.;  Andrea 

B.  Sciolla,  Advertising  Age.  New  York.  NY;  David  C.  Scott. 
News  &  Journal  Herald.  Dayton,  OH;  George  W.  Scott.  Val¬ 
ley  News  Dispatch.  Tarentum.  PA;  Ed  Sebestyen.  Star- 
Plraenix.  Saskatoon.  Sask.;  Richard  M.  Sekella.  Tribune 
Chronicle.  Warren.  OH;  Woodrow  G.  Shadid.  The  Panta- 
graph.  Bloomington.  IL;  William  V.  Shannon.  Gannett  News¬ 
paper  Advertising  Sales.  New  York.  NY;C.  George  Shannon. 
Jr.,  Landon  Associates.  Chicago.  IL;  William  F.  Share.  Jour¬ 
nal  &  Sentinel.  Milwaukee,  Wl;  Michael  J.  Sheldon,  State 
News.  East  Lansing.  MLCarroll  Shelton.  Advertising  Check¬ 
ing  Bureau.  Chicago.  IL;  R.  Michael  Sheppard.  Tribune.  Wis¬ 
consin  Rapid.  Wl;  Thomas  B.  Sherrill.  Disptach  &  Citizen- 
Journal.  Columbus.  OH;  Amos  R.  Shields.  Campbell-Ewald 
Company,  Warren.  Ml;  Frank  L.  Shields.  Call-Chronicle, 
Allentown.  PA;  Larry  Siciliano.  Chronicle.  Augusta.  GA; 
Leonard  C.  Simmonds.  Evening  Post.  Nottingham.  England; 
Willard  R.  Simmons.  Three  Sigma  Research.  Larchmont.  NY; 
Richard  1.  Simonds.  Journal-Review.  Crawfordsville.  IN; 
Hank  Simons.  Newspaper  Advertising  Bureau.  New  York. 
NY;  Peter  S.  Sindig.  American  Newspaper  Markets.  Inc., 
Malibu.  CA;  Edwin  Singel.  Mirror.  Altoona.  PA;  Jack  Skin¬ 
ner,  State  &  Journal  Gazette.  Reno.  NV;  Larry  C.  Skoch. 
Oklahoman  &  Times,  Oklahoma  City.  OK:  David  G.  Slothow- 
er.  Sears.  Roebuck  &  Company.  Chicago.  IL;  G.  Wayne 
Smith.  Free  Press.  London.  Ont.;  Paul  Smith.  Arkansas 
Democrat.  Little  Rock.  AR.  Hugh  D.  Smith.  Greater  Buffalo 
Press.  Inc..  Buffalo.  NY;  Thomas  J.  Smith.  Posl- 
Intelligencer.  Seattle.  WA:  A.  Mark  Smith.  Banner-Herald/ 
News.  Athens,  GA;  Jack  L.  Smith.  Exponent-Telegram. 
Clarksburg.  WV :  Polli  M.  Smith.  Daily  Star.  Niles.  Ml;  Phyllis 
Smith.  INAME.  Danville.  IL:  David  L.  Smith,  Progress. 
Charlottesville.  VA;  Lee  Smits,  Press  Gazette.  Green  Bay. 
Wl;  James  W.  Snodgress.  Herald-Times.  Inc..  Bloomington. 
IN;  A.  Lee  Snow.  A.  Lee  Snow  Associates.  Tampa.  FL; 
William  J.  Solch.  Newspaper  Advertising  Bureau.  New  York. 
NY;  Sylvia  Solomon.  Gannett  Newspaper  Advertising  Sales. 
Birmingham.  Ml;  Kendall  Somers.  World  &  Tribune.  Tulsa 
OK;  Ted  Sondag.  State  Jomal.  Lansing.  Ml;  Tom  Sowers. 
Sowers  Newspapers.  Inc..  Rolla.  MO;  George  W.  Spaulding. 
American  Statesman.  Austin.  TX;  Richard  Spears.  News  & 
Record.  Greensboro,  NC;  Louis  R.  Spino.  Leber  Katz  Part¬ 
ners.  New  York.  NY;  John  W.  Splaine.  Evening  News, 
Salem.  MA;  C.  Richard  Splittorf.  Sawyer-Ferguson-Walker 
Co..  New  York,  NY;  Jerremy  D.  Sprague.  Cresmer,  Wood¬ 
ward,  O'Mara  &  Ormsbee.  New  York,  NY;  Robert  Sproat, 
Times-Herald.  Dallas.  TX;  William  St.  Sure.  Press  Democrat. 
Santa  Rosa,  CA;  Frank  J.  Stanezak.  ANPA/RI.  Easton,  PA; 
Craig  Standen.  Newspaper  Advertising  Bureau.  New  York. 
NY;  Harry  M.  Stanley.  Jr.,  Morning  News.  Dallas.  TX;  Frank 
Stanton.  Simmons  Market  Research  Bureau.  New  York.  NY; 
Frank  Stapleton.  Branham  Newspaper  Sales.  New  York.  NY; 
Albert  E.  Starr.  Mail  &  Gazette.  Charleston.  WV;  Walter  R. 
Stecher.  Times/Evening  Independent.  St.  Petersburg.  FL;  Pe¬ 
ter  L.  Stegner.  Gannett  RcKhester  Newspapers.  Rochester. 
NY;  Thomas  A.  Stephenson.  Press  Telegram.  Long  Beach. 
CA;  Ralph  W.  Stepp.  Observer-Reporter.  Washington,  PA;  C. 
Lindbergh  Stevens.  Fairfax  Journal.  Washington.  DC;  Gene 
Stewart.  News-Press.  Savannah.  GA;  Mack  Stewart.  Times 
Record.  Troy.  NY;  Don  Stewart,  State-Times  &  Morning 
Advocate.  Baton  Rouge.  L.A;  Vance  L.  Stickell.  Times.  Los 
Angeles.  CA;  Waller  M.  Stiles.  Star-News,  Pasadena,  CA; 
Richard  W.  Stockton.  Times.  New  York.  NY;  Howard  C. 
Story.  Jr..  Story  &  Kelly-Smith,  Inc..  New  York.  NY;  Philip 
E.  Stout.  Times.  Oklahoma  City,  OK;  Michael  S.  Stout.  Cali¬ 
fornian.  Salinas,  CA;  Miguel  A.  Suarez.  Diario  Las  Americas. 
Miami. FL;  Howard  Sutherland.  Olympian.  Olympia.  WA; 
John  W.  Sweeney.  Chronicle.  Houston.  TX:  Ed  Swisher. 
Pptomac  News.  Woodbridge.  VA;  Gerald  J.  Szorek.  Times- 
News.  Erie.  PA. 

Gerald  Tach^.  Ottaway  Newspapers.  Inc..  Campbell  Hall. 
NY;  James  F.  Taggart,  Times-Mail.  Bedford.  IN;  David  Tan- 
sey.  Courier.  Waterloo.  lA;  David  Targe.  Newsday.  Long 
Island.  NY;  William  O.  Taylor.  Globe.  Boston.  MA;  Rikk 
Taylor.  Columbian.  New  Westminster,  British  Columbia; 
Robert  ZP.  Temmen.  Enquirer,  Cincinnati.  OH;  Deanne  L. 
Termini.  Belden  Associates.  Dallas.  TX;  H.  Abbott  Tessman. 
National  TV  Log.  Inc.,  Los  Angeles.  CA;  W.  Dennis  Thar- 
rington.  Dispatch.  Henderson.  NC;  Jonathan  J.  Theophila- 
kos.The  Record.  Hackensack,  NJ;  Frank  B.  Thieme.  Press  & 
Times-Herald.  Newport  News.  VA;  Peter  E.  Thieriol.  Panta- 
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graph.  Bkx>mington.  IL;  Thomas  E.  Thokey,  News.  Troy, 
OH;  robert  F.  Thomas.  Chronicle.  Houston.  TX;  Richard  D. 
Thompson.  Star  Phoenix.  Saskatoon,  Sask.;  Jonathan 
Thompson.  Family  Weekly,  New  York.  NY;  Robert  Thom¬ 
son.  Herald  &  News-tribune.  Duluth.  MN;  Bruce  E.  Thorp, 
John  Morton  Research,  Washington.  DC;  Donald  W.  Thur- 
low,  Jr.,  Sun.  Baltimore.  MD;  David  E.  Tibbetts.  Register  & 
Tribune.  Des  Moines.  lA;  Jerome  S.  Tilis.  Inquirer.  Phi¬ 
ladelphia.  PA;  John  M.  Tillolson.  Union  &  News.  Springfield. 
MA;  Owen  P.  Toale.  Times-News.  Erie,  PA;  Daniel  S.  Tom- 
hnson.  Jr..  Sawyer-Ferguson-Walker  Co.,  New  York.  NY; 
Slates  D.  Tompkins,  Cresmer.  Woodward.  O'Mara  & 
Ormsbee.  New  York.  NY;  John  M.  Towle.  Towmar/Rcpre- 
seotaciocies  Prof..  Miami.  FL;  Robert  E.  Trainor,  Sun.  Balti¬ 
more.  MD;  Herman  TrasmotKli.  Courier-Post.  Camden.  NJ; 
Richard  L.  Trent.  Tribune-Democrat.  Johnstown.  PA; 
Richard  J.  Trent.  Post-Intelligencer.  Seattle.  WA;  Ferdinand 
C.  Teubner.  Editor  &  Publisher,  New  York.  NY;  Richard  W. 
TuUar,  Union  Sl  TribuiK.  San  Die^.  CA;  Robert  Turner. 
Herald  A  Journal.  Spartanburg.  SC;  Angus  Twombly, 
Courant.  Hartford.  CT. 

Ron  Uecker.  Gazette.  Chillicotbe.  OH;  John  R.  Umstead. 
Herald  &  Sun.  Durham.  NC. 

Neill  Van  Deventer.  Plain  Dealer.  Cleveland.  OH;  George 
H.  Van  Wagner.  Tribune.  Chicago.  IL;  Michael  J.  Veitch. 
Metropolitan  Sunday  Newspapers.  New  York.  NY;  Richard 
N.  Verdery.  Tribune-Herald.  Waco.  TX;  Peter  A.  Vogt.  Grea¬ 
ter  Buffalo  Press.  Buffalo.  NY;  Don  Waddington.  Branham 
Newspaper  Sales.  New  York.  NY;  John  S.  Ward.  Southam. 
Inc..  Toronto.  Ont. ;  Paul  J.  Ward.  POst-Telegram.  Bridgeport. 
CT;  E.L.  Ward.  News  &  Post-Herald.  Birmingham.  AL;  June 
S.  Warlitner.  News-Record.  Harrisonburg.  VA;  Harry  T. 
Watkins.  Kni^t-Ridder  Newspaper  Sales.  Atlanta.  GA;  Oliv¬ 
er  T.  Watkins,  Newspaper  Co-Op  Advertising.  Westport,  CT; 
William  A.  Watt.  Booth  Newspapers.  Inc..  Grand  Rapids.  Ml; 
Kenneth  Weakley.  Chronicle  A  Examiner.  San  Francisco. 
CA;  Jack  Weaver.  Chronicle-Telegram,  Elyria.  OH;  Eugene 
Weber,  Courier.  Findlay.  OH;  Frederick  C.  Weiss.  Jr., 
Knight-Ridder  Newspaper  Sales.  New  York,  NY ;  Norman  R. 
Weitzel.  Journal.  Edmonton.  Alberta;  Andrew  Weitzer,  Gan- 
oen  Newspaper  Advertising  Sales.  New  York.  NY;  David  J. 
Wehner,  Dispatch/Citizen  Journal.  Columbus.  OH;  Lewis  J. 
West.  Journal  A  Constitution.  Atlanta.  GA;  Geoffrey  T. 


White.  Times.  St.  Cloud.  MN;  George  F.  White.  Patriot  Led¬ 
ger,  QuirKy,  MA;  Dave  White.  Star-Ledger.  Newark,  NJ; 
James  L.  Whyte.  Globe-News,  Amarillo.  TX;  Arthur  E.  Wi- 
blc.  News.  New  York,  NY;  Murray  R.  Wicker,  News  A 
Leader  &  Press.  Springfield.  MO;  Charles  Williams.  Metropo¬ 
litan  Sunday  Newspapers.  New  York.  NY;  Jack  Williams. 
Post-Crescent,  Appleton.  Wl;  Gene  Williams.  Observer  & 
News.  Charlotte.  NC;  Robert  F.  Williams.  Intelligencer  Jour- 
nal/New  Era,  Lancaster,  PA;  Robert  C.  Williamson.  Mercury 
A  News.  San  Jose.  CA;  Gerry  Wilson.  Union-Tribune,  San 
Diego.  CA;  G.  Edward  Winslow,  Simmons  Market  Research 
Bureau.  New  York,  NY;  Joseph  C.  Wise.  Family  Weekly, 
Conroe.  TX;  Thomas  A.  Wise.  Media  Records.  Inc..  New 
York,  NY;  Rod  Wishart,  News,  Philadelphia.  PA;  Bill  Wob- 
be,  StaiKlard  Gravure  Corp..  Louisville.  KY;  Robert  Wold- 
moe.  Herald  A  News-Tribune,  Duluth,  MN;  John  Wolf, 
Tunes  Herald.  Dallas.  TX;  Beryl  Wolk.  TVSM.  Inc./Good¬ 
way  Marketing.  Jenkintown.  PA;  Derek  L.  Wood.  Thomson 
Newspapers,  Inc.,  Wellesley  Hills.  MA;  Frank  D.  Wood. 
Post-Herald/Raleigh  Register.  Beckley.  WV. 

Harry  J.  Young.  Champion  Spark  Hug  Company,  Marion. 
IN;  Norman  R.  Young.  News,  Detroit.  Ml;  John  W.  Yuenger. 
Press-Gazette,  Green  Bay,  Wl. 

Leonard  A.  Zane.  Dispatch.  Columbus.  OH;  William  A. 
Zeaman.  Herald  &  Review,  Decatur.  IL;  Chester  J.  Zembrus- 
ki.  Eagle-Tribune.  Lawrence,  MA;  Richard  S.  Zesk.  Republi- 
can/American,  Waterbury,  CT;  James  H.  Zinn.  Herald. 
Bradenton,  FL;  Ellen  Zoeiler,  State  News.  East  Lansing,  Ml. 


Gloede  returns 

Bill  Gloede,  who  left  Editor  &  Pub¬ 
lisher  to  join  Cablevision  magazine 
(E&P,  January  23),  has  rejoined  E&P. 
Gloede  will  continue  where  he  left  off  at 
E&P  as  associate  editor  in  charge  of  the 
advertising  news  section. 


Knight  Foundation 
approves  grants 

Knight  Foundation,  a  private  philan- 
tropic  institution,  has  awarded  cash 
grants  to  help  support  six  journalistic 
programs. 

The  grants,  totalling  over  $60,000, 
were  recently  approved  by  the  Board  of 
Trustees,  reports  James  L.  Knight,  chair¬ 
man  of  the  Akron,  Ohio  foundation, 
established  by  his  brother,  John,  who 
died  last  year. 

The  grants  went  to  the  following  jour¬ 
nalism  organizations: 

American  Society  of  Newspaper  Edi¬ 
tors  Foundation,  Inc.,  $10,000,  for  a 
minorities  in  journalism  special  program; 

International  Press  Institute,  $3,300, 
unrestricted  support; 

American  Newspaper  Publishers 
Association  Foundation,  $30,000,  for 
Newspaper  in  Education  project; 

Inter  American  Press  Association 
Scholarship  Fund,  Inc.,  $4,000,  Gainza 
Paz  Scholarship; 

Sigma  Delta  Chi/Professional  Journal¬ 
ism  Society,  $5,000,  Buckeye  Chapter, 
unrestricted  support. 

University  of  Missouri,  special  project 
on  women  in  jouumalism,  $10,000. 

The  $30,000  grant  to  ANPA  was  the 
largest  amount  given  to  a  single  organiza¬ 
tion  among  the  25  additional  grants  that 
were  announced  December  29. 


Family  Weekly  Helps  355  Newspapers  Devel 


POLITICIANS 
ON  TV 

It  What  You  See 
What  You  Gat? 


Our  magazine’s  awareness  of  a  family’s  interests  creates  loyal  reader 


FAMILY  WEEKLY 


•  The  annual  circulation  growth  rate  of  newspapers  with  Family  Weekly  is  significantly  higher 
than  that  of  papers  carrying  other  syndicated  magazines.  •  Family  Weekly’s  continued  increases 
in  Starch  Adnorms  and  editorial  readership  scores  indicate  an  enhanced  environment  for  local 
newspaper  ROP  advertising.  •  Family  Weekly  provides  unique  merchandising  help  with  its 
T.R.I.P.  (Tie-In  Retail  Incentive  Program)  that  in  1981  helped  develop  1,375,976  lines  of  ROP 
advertising  for  subscribing  newspapers,  and  awarded  many  thousands  of  doUeurs  worth  of  mer- 
chandi^g  premiums  to  papers’  deserving  salespeople.  •  Family  Weekly’s  “Circulation  Bonanza” 
sponsored  52  trips  to  Mexico  for  participating  newspapers  that  excelled  in  circulation  leadership 
(in  1982  winners  will  enjoy  a  Caribbean  cruise) . 


Todd  fined  for  attack 


Borg  takes  full  control 
of  Bergen  Record  Corp. 


Gregory  Borg  has  sold  all  of  his  person¬ 
al  interest  in  the  Bergen  Evening  Record 
Corporation  (of  Bergen  County,  N.J.)  to 
the  company  and  has  resigned  as  execu¬ 
tive  vicepresident. 

Borg’s  ownership  represented  13.5% 
of  the  stock  in  the  company  that  publishes 
Hackensack  Record. 

Borg,  42,  will  remain  on  the  company’s 
board  of  directors,  but  has  resigned  from 
the  company’s  subsidiaries’  boards. 

Greg  Borg  is  the  grandson  of  the  news¬ 
paper’s  late  owner,  John  Borg.  He  be¬ 
came  vicepresident  of  the  company  in 
1971  when  his  father,  Donald,  was  still 
chairman.  When  his  father  died  in  1975, 
he  took  responsibility  for  the  company’s 
central  New  Jersey  semi-weekly  news¬ 
papers. 

The  company  is  now  wholly-owned  by 
Malcolm  Borg,  Greg’s  older  brother,  and 
by  certain  family  trusts  established  by 
their  deceased  parents. 

Malcolm  Borg  is  chairman  of  the  board 
and  chief  executive  officer  of  the  corn- 


weekly  Ocean  County  Reporter,  Magna 
Media  Inc.,  an  ad  agency;  and  Gateway 
Communications  Inc.,  which  operate  tv 
stations  in  Binghamton,  N.Y.;  Altoona, 
Lancaster  and  Lebanon,  Pennsylvania; 
and  Huntington,  West  Virginia. 


Trade  is  made 

Multimedia  Inc.  of  Greenville,  S.C. 
and  Pulitzer  Publishing  Co.,  St.  Louis 
have  executed  agreements  to  exchange 
Pulitzer’s  tv  station  KSDK  in  St.  Louis 
for  two  Multimedia-owned  stations 
(WFBC,  Greenville,  and  WXII,  Win¬ 
ston — Salem,  N.C.),  plus  $5  million  and  a 
$3.25  reimbursement  for  station  improve¬ 
ments.  It  is  anticipated  that  part  of  the 
$3.25  million  payment  will  be  offset  bu 
proceeds  of  the  anticipated  sale  of  the 
existing  KSDK  studio  builind.  Mul¬ 
timedia  said  in  a  release.  The  exchange  is 
tax — ^free  and  subject  to  approval  of  the 
FCC. 


on  N.Y.  sportswriter 

National  Football  League  commission¬ 
er  Pete  Rozelle  has  fined  New  York  Jets 
quarterback  Richard  Todd  $1,500  for  his 
attack  on  New  York  Post  sportswriter 
Steve  Serby  in  the  team’s  lockerroom  on 
November  4. 

Todd’s  fine  is  $5(X)  less  than  the  $2,000 
Raymond  Claybom  of  the  New  England 
Patriots  was  taxed  two  years  ago  for  his 
altercation  with  a  Boston  sportswriter. 

The  Todd-Serby  altercation  occurred 
after  Serby  approached  the  quarterback 
in  an  attempt  to  patch  up  their  rela¬ 
tionship  which  had  deteriorated  because 
of  what  Todd  felt  were  negative  stories 
about  himself  and  the  team.  After  telling 
Serby  to  leave  several  times,  Todd  grab¬ 
bed  him  and  shoved  him  into  a  locker. 

Serby  filed  criminal  assault  charges, 
but  the  Nassau  County  district  attorney 
decided  not  to  prosecute. 

Serby  did  not  cover  the  Jets  for  a  few 
weeks,  but  after  the  district  attorney’s 
ruling,  he  resumed  coverage  of  the  team. 


John  P.  McGoff,  co-publisher.  Sac¬ 
ramento  (Calif.)  Union,  sold  his  half¬ 
interest  in  Sierra  Publishing  Co.  to  his 
partner  Richard  Mellon  Scaife  on  January 
23.  Scaife  is  chairman  of  Scaife  Newspap¬ 
ers,  publisher  of  dailies  in  Pennsylvania. 


pany. 

In  addition  to  the  Record,  the  company 
also  owns  the  Toms  River  Publishing 
Company,  which  publishes  the  semi¬ 


McGoff  sells  interest 


op  More  Circulation,  Advertisii^  and  Profit 
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ship  for  subscribing  papers  and  a  responsive  audience  for  advertisers 


Chairman  emd  Publisher,  Morton  Frank  •  President  and  Associate  Publisher,  Patrick  Linskey 
VicePresident/ General  Manager,  JonatfianThompson  •  Vice  Preadent/Operations,  RidiardMiDen 
Vice  President/Marketing,  Stanley  Rosenfeld  •  Executive  Editor,  Arthur  Cooper 

P./Newspapcr  Relations,  Lee  Elite,  714-342-1600;  V.P./Newspaper  Services,  Robert  J.  Christian, 
33-762-2632;  Newspaper  Relations  Manager,  Robert  H.  Marriott,  305-943-4645;  Newspaper  Relations 
lanager.  Joseph  C.  Wise,  713-493-92%;  Newspaper  Relations  Manager,  James  6.  Baher,  313-879-1112; 
lewspaper  Relations  At-Large,  Robert  D.  Carney,  205-626-3360;  Merchandising  Manager,  Dorata  Gentile;  Assistant 
lerchemdising  Manager,  Lydia  Janow;  Transportation  Mgr.,  James  McCann;  Distribution  Mgr.,  Phyflte  Pffiero. 
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Times  are  tough. 

Budgets  are  more  accountable. 

Media  are  more  competitive. 

We  all  have  to  work  twice  as 
hard  to  stay  even. 

At  the  same  time,  national 
advertisers  must  continue  to 
advertise  to  maintain  their 
market  share. 

That'^s  why  national  linage 
revenues  make  the  bottom-line 
difference. 

Despite  a  recession/inflation 
economy,  newspaper  national 
ad  revenue  share  has  grown 
4.7 over  the  past  ten  years. 

To  the  average  Landon  rep¬ 
resented  newspaper,  that  means 
another  1  to  the  bottom-line . . . 
as  well  as  increasing  national  rev¬ 
enues  to  7-8%  of  total  revenue. 

Landon’s  national  sales  team 
works  harder  and  smarter  to 
maintain  that  average. 

Uniquely  Structured 

National  advertising  is  Lan¬ 
don’s  primary  mission.  The 
company  is  uniquely  structured 
to  get  newspapers  their  share  of 
national  budgets. 

Landon  has  more  offices  (23) 
and  sales  representatives  (76) 
than  any  other  newspaper 
representative. 

Landon  people  are  profes¬ 
sionals  with  the  experience  and 
training  required  to  produce 
sales  results. 

Landon’s  offices  are  strategi¬ 
cally  located  in  the  major  na¬ 
tional  centers  and  in  the  field  so 


that  sales  pressure  can  be  applied 
simultaneously  at  all  decision¬ 
making  levels  coast-to-coast. 

Landon  is  the  largest  firm 
representing  newspapers  (with  a 
combined  daily  circulation  of  8 
million  plus  in  40  states). 

Landon  packages  this  circula¬ 
tion  into  buys  that  national 
advertisers  want.  More  than  65 
networks... 5  in  the  top  10 
markets. . .  10  in  the  top  20. 

Landon’s  Billing  and  Collec¬ 
tion  service  handles  over  200 
million  lines  of  national  advertis- 
ing  annually.  It  provides 
valuable  sales  information  and 
assures  newspapers  of  receiv¬ 
ables  on  a  current  basis. 


National  Ad  Revenues 
(All  newspapers  vs.  Landon  Papers) 
’78  ’79  ’80 


All  Landon  All  Landon  All  Landon 


Landon  consistently  develops 
more  linage  and  revenue  gains 
for  clients  than  the  industry  as  a 
whole  does. 


Results! 

That’s  the  bottom-line. 

Broad  Resources 

Landon’s  national  sales  team 
gets  more  results  because  they 
are  backed  up  with  the  extra  ad¬ 
vantages  of  a  company  with  a 
“total  newspaper’’  approach. 
Landon  offers  them  the  added 
knowledge  and  resources  of: 
...the  industry’s  largest  Retail 
Division... a  Co-op  Advertising 
Division... Classified  Division 
...market  research... on-line 
data  systems... promotion. 

Landon’s  unique  sales  ap¬ 
proach  to  national  advertising 
continues  to  get  results !  And, 
that  makes  a  bottom-line  dif¬ 
ference. 

If  you  want  to  show  a  better 
bottom-line  difference  in  '82, 
call  Owen  Landon,  President, 
(212)  867-1 1 12.  Or  in  the  New 
England  Region:  Art  Wright, 
(617)  266-2141;  Southern 
Region:  Mel  Freeman,  (404) 
261-5875;  West  Coast /Moun¬ 
tain  Region:  Jack  Kent,  (212) 
867-1112;  Middle  Atlantic 
Region:  Bob  Bair,  (212)  86 7- 1112; 
Central  Region:  George  Shan¬ 
non,  (312)644-8270. 


LANDON  ASSOCIATES,  INC.  ■ 

A  newspaper  sales  &  marketing  company  m| 

We  get  results. 
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Corporate  promotions  announced  for 
The  Copley  Press,  Inc.,  as  of  January, 
include: 

Robert  F.  Crouch,  controller,  be¬ 
came  vicepresident,  finance,  and  will  re¬ 
tain  his  duties  as  controller. 

Mary  Lou  Washatka,  manager  of 
corporate  accounting,  became  assistant 
controller. 

Effective  February  1 ,  George  H.  Fisk 
will  become  publisher  of  the  Joliet  (Ill.) 
Herald-News,  a  Copley  newspaper.  He 
will  also  serve  as  a  vicepresident  of  Co¬ 
pley  Press,  Inc.,  and  a  member  of  the 
senior  management  board. 

Fisk  will  succeed  William  F.  Black¬ 
burn,  who  retires  at  that  time,  having 
served  as  editor,  publisher  and  general 
manager  of  the  Herald-News  and 
vicepresident  of  Copley  Press,  Inc. 

*  *  * 

Martin  L.  Gerber,  former  managing 
editor  of  the  Santa  Fe  (N.M.)  Reporter, 
has  become  managing  editor  of  the 
Everett  (Wash.)  Herald,  succeeding 
Joann  Byrd,  who  was  appointed  execu¬ 
tive  editor. 

«  ♦  * 

Christine  Davies,  recently  editor 
and  co-publisher  of  the  Mercer  County 
Messenger,  Hamilton  Township,  N.J., 
joined  the  Bridgewater  (N.J.)  Courier- 
News  as  business  editor. 

Alan  Churchill,  with  the  Courier- 
News  since  1977,  was  named  retail  adver¬ 
tising  manager. 

STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  656-4460. 
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OMBUDSMAN— Donald  D. 
("Casey")  Jones,  a  veteran  of  32 
years  with  the  Kansas  City  Star  and 
the  Kansas  City  Times,  is  the  first 
ombudsman  in  the  newspapers'  his¬ 
tory.  He  has  given  up  his  duties  as 
national  editor  of  the  Times,  to  be¬ 
come  the  Times/Star  readers'  repre¬ 
sentative.  Jones  will  report  to  Editor 
Michael  J.  Davies,  who  has  given  him 
complete  freedom  in  initiating  inves¬ 
tigations  concerning  the  news  opera¬ 
tion.  Since  1950,  Jones  has  held  a 
number  of  posts  with  the  Times,  includ¬ 
ing  copy  editor,  make-up  and  picture 
editor  and  assistant  managing  editor. 


Steed  Rollins,  president  of  the 
Durham  Herald  Co.  Inc.,  which  pub¬ 
lishes  the  Durham  (N.C.)  Sun  and 
Durham  Morning  Herald,  has  retired  and 
will  retain  his  position  as  chairman  of  the 
board  of  directors. 

E.T.  Rollins  ,  Jr.,  vicepresident  and 
secretary-treasurer,  will  succeed  his 
brother  as  president. 

Steed  Rollins  began  his  journalism 
career  with  the  Morning  Herald  and  was 
managing  editor  when  he  entered  the 
Army  before  World  War  II.  Later  he  was 
named  executive  editor  of  the  Sun  and 
Herald,  becoming  executive  vicepresi¬ 
dent  in  1957  and  president  in  1964. 

Two  vicepresidents  were  elected  by 
the  company.  Alex  Crockett,  assistant 
to  the  president,  becomes  vicepresident 
and  secretary,  and  Vincent  Damiano, 
business  manager,  becomes  vicepresi¬ 
dent  and  treasurer. 

*  *  * 

Jack  Nelson,  Washington  bureau 
chief  of  the  Los  Angeles  Times,  and 
Charles  W.  Bailey,  editor  of  the  Min¬ 
neapolis  Tribune,  are  newly  elected 
members  of  the  board  of  trustees  of  The 
Washington  Journalism  Center. 


Changes  at  the  Boston  Globe  include: 

New  on  the  copy  editing  staff — Mark 
McDonald,  from  the  International 
Herald  Tribune,  to  the  sports  desk;  Jan 
Freeman,  from  Inc.  Magazine  to  the 
Globe’s  magazine;  Jim  Concannon, 
from  Cape  Cod  Times,  to  the  news  desk. 

New  on  the  reporting  staff — Jim 
McBride,  from  the  Wilmington  News 
Journal,  to  the  Living  section;  Dan 
Shaughnessy,  from  the  Washington 
Star,  to  the  sports  section;  Tom 
Ashbrook,  from  the  South  China  Morn¬ 
ing  Post,  to  the  metro  desk. 

♦  *  ♦ 

Donald  J.  Manaher,  circulation 
manager  of  the  Wabash  (Ind.)  Plain  Deal¬ 
er  since  1978,  was  named  business  mana¬ 
ger,  a  new  post  at  the  paper. 

Michael  Lowery  succeeds  Manaher 
as  circulation  manager.  Lowery  worked 
in  the  DeKalb  (III.)  Daily  Chronicle  cir¬ 
culation  department  for  five  years. 

♦  *  « 

Adele  Angi  e  has  been  named  Focus 
editor  of  the  Manchester  (Conn.)  Herald. 
She  was  a  general  assignment  reporter 
with  the  West  Hartford  (Conn.)  News  and 
earlier  a  lifestyle  desk  reporter  with  the 
Syracuse  (N.Y.)  Herald  Journal. 


IF  YOU  ARE  IN 
PURCHASING, 
YOU  SHOULD 
TAKE  STOCK  IN 


The  Newspaper  Pur¬ 
chasing  Management 
Association  can  help  you 
save  your  company  money. 

Come  see.  25th 
annual  conference, 

May  9- 12,  Sheraton 
Lancaster  Resort,  Lancaster,  PA.  If  your  news¬ 
paper  is  a  member,  make  sure  your  representa 
tive  attends.  To  join,  write  for  application: 
Charles  Bourke,  2nd  V.P./N.P.M.A.,  c/o  Bos¬ 
ton  Globe,  Boston,  MA  02107  or  phone  (617) 
929-2551. 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 

James  Berrigan,  business  systems 
specialist  with  The  News-Journal  Com¬ 
pany,  Wilmington,  was  promoted  to 
assistant  data  center  manager. 

*  *  * 

Appointments  at  the  Jacksonville 
(FI&.)  Journal  include:  Dick  Hogan,  city 
hall  reporter,  named  second  assistant  city 
editor  and  Barbara  White  taking  on 
additional  responsibilities  as  community 
news  editor.  She  previously  handled 
youth  correspondents  and  will  continue 
her  weekly  religion  column. 

Lloyd  Brown  moved  from  the  city 
desk  to  the  editorial  page  staff,  where  he 
will  write  a  column  and  editorials  and 
assist  with  production. 

*  *  * 

Jane  Ellis  was  promoted  to  director 
of  retail  advertising  for  the  Dallas  Times 
Herald.  She  most  recently  was  Sales  man¬ 
ager  in  charge  of  North  Dallas  area  and 
shopping  centers. 

♦  ♦  * 

Ryan  T.  McKibben  has  been 
appointed  director  of  sales  and  marketing 
at  the  Oshkosh  (Wis.)  Northwestern,  with 
responsibility  for  the  circulation  and 
advertising  operation  of  the  newspaper. 

♦  *  ♦ 

Brooks  Johnson  is  the  new  advertis¬ 
ing  director  of  the  Rockford  (Ill.)  Register 
Star,  replacing  Harry  Whipple,  who 
was  appointed  publisher  of  the  New  Kins- 
ington-Tarentum  {Pa.)  Valley  News  Dis¬ 
patch.  Johnson  had  been  advertising 
director  for  the  Richmond  (Ind.)  Palla¬ 
dium-Item,  also  a  Gannett  newspaper,  for 
more  than  four  years. 

*  *  * 

Dr.  Lillian  Lodge  Kopenhaver 
was  named  acting  chairperson/assistant 
professor.  Department  of  Communica¬ 
tions,  Florida  International  University, 
Miami.  She  was  director  of  information 
services. 

:((  * 

John  Gambrill,  former  Northern 
Westchester  editor  of  the  White  Plains 
(N.Y.)  Reporter  Dispatch,  assumed  the 
city  editor  post,  replacing  Robert  Thom¬ 
son,  who  becomes  a  copy  editor  with 
Newsday,  Long  Island. 
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Frank  T.  Anderson,  formerly  cir¬ 
culation  director  of  the  Washington  Star, 
was  named  circulation  director  of  the 
Florida  Times-Union  and  Jacksonville 
Journal.  He  replaced  Norman  L.  Bow- 
RON,  who  resigned.  Anderson  was  with 
the  Star  22  years  moving  up  through  cir¬ 
culation  ranks  from  his  first  duties  as  dis¬ 
trict  manager. 

*  *  * 

David  A.  Sjosten  was  appointed 
general  manager  of  the  Worce5fer  (Mass.) 
Telegram  and  Gazette.  Sjosten  has  been 
assistant  to  Leland  J.  Adams, 
vicepresident-business  administration, 
the  past  two  years.  Adams,  who  began  at 
the  newspapers  46  years  ago,  retires  this 
weekend.  Sjosten  joined  the  newspapers 
in  1973  as  director  of  employee  relations. 
♦  ♦  * 

R.  Keith  Walters  will  fill  the  newly 
created  position  of  executive  editor  at 
Beckley  Newspapers  Inc.,  publisher  of 
the  Beckley  Post-Herald  and  Raleigh 
Register  in  Beckley,  W.Va.  Succeeding 
Walters  as  managing  editor  of  the  news¬ 
papers  is  Nancy  E.  Stephen,  formerly 
news  editor.  Walters  has  been  with  Clay 
Communications  Inc.,  parent  organiza¬ 
tion  of  BNI  for  15  years,  and  Stephen,  has 
been  with  the  corporation  five  years. 

Ed  Crickmer  joined  Beckley  News¬ 
papers  as  assistant  advertising  director/ 
sales  manager.  He  previously  was  with 
the  Cincinnati  Enquirer  and  Cincinnati 
Post. 


Conrad  M.  Hall  was  promoted  to  the 
newly  created  post  of  vicepresident  for 
human  resources.  Landmark  Com¬ 
munications,  Inc.,  effective  February  1. 
He  has  been  vicepresident  for  operations 
of  the  Virginian-Pilot  and  the  Ledger- 
Star,  Norfolk.  Hall  will  develop  a  more 
comprehensive  approach  to  employee  re¬ 
lations  throughout  Landmark,  which  has 
some  4,000  employees. 

«  *  * 

Sylvia  Ray  has  been  appointed  man¬ 
aging  editor  of  the  Newton  (N.C.) 
Observer-News-Enterprise. 

*  «  « 

Glenn  L.  McCurdy,  circulation 
director  for  the  Evansville  (Ind.)  Printing 
Corporation  since  1957,  was  named 
director  of  the  newly  formed  public  rela¬ 
tions  department.  The  corporation  pub¬ 
lishes  the  Sunday  Courier  &  Press  and 
prints  and  distributes  the  Evansville 
Courier  and  Evansville  Press. 

Gerald  M.  Liddle,  Jr.,  succeeds 
McCurdy  as  circulation  director.  Pre¬ 
viously  Liddle  was  circulation  manager 
for  the  Oshkosh  (Wis.)  Northwestern  Co. 
*  *  * 

Beverly  Jackson,  former  manage¬ 
ment  trainee,  is  now  assistant  general 
manager  of  the  Cape  Cod  Times,  Hyan- 
nis.  Mass.  She  previously  was  classified 
ad  manager  of  Transcript  Newspapers, 
Inc.,  Dedham,  Mass.,  and  general  mana¬ 
ger  of  the  Monadnock  Ledger,  Peterbor¬ 
ough,  N.H. 


(Continued  on  page  38 1 
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Notes  on  people 


Sarah  McClendon 

Sarah  McClendon,  the  durable 
Washington  correspondent  whose 
“leather-lunged  voice”  has  lent  aggres¬ 
sive  sparkle  to  many  a  presidential  press 
conference  over  the  years,  has  taken  on 
an  additional  assignment. 

She  is  the  new  advisor  of  the  George¬ 
town  University  HOY  A  in  Washington. 

Sarah  told  Kara  Swisher,  a  feature  wri¬ 
ter  for  the  student  newspaper,  when 
asked  about  future  plans: 

“I  see  no  point  in  wasting  time,  and  I 
can’t  stand  beating  around  the  bush.  I’ve 
gotten  questions  asked,  because  I’ve 
worked  for  it.  It  wasn’t  by  chance,  it 
wasn’t  given  to  me.  I  got  there  early,  got 
up  front,  jumped  for  it  . 

“I  was  always  determined  to  do  any¬ 
thing  a  man  could  do,  and  I  was  not  going 
to  sit  back  and  be  a  participant.  Some 
may  be  turned  off  by  my  style,  saying  I 
was  too  parochial,  or  too  loud.  Some  hate 
my  guts  for  being  this  way,  but  I  ask  what 
I  want.” 

Sarah’s  career  includes  covering  nine 
U.S.  presidents.  At  71  she  still  reports  for 
print  and  broadcast,  has  a  weekly  col¬ 
umn,  “Sarah  McClendon’s  Washington” 


CIP  Forest  Products  Inc. 

Announcement 


JAMES  R.  TISDALE 


The  appointment  of  James  R.  Tisdale 
as  President,  CIP  Forest  Products  Inc. 
is  announced  by  W.  P.  Woodworth, 
Senior  Vice-President,  Marketing,  CIP’s 
Newsprint  Business. 

Prior  to  this  appointment,  Mr.  Tisdale 
was  Vice-President,  Western  Division 
of  International  Paper  Sales  Company. 
Recently,  the  activities  of  this  company 
were  assumed  by  the  Newsprint  Busi¬ 
ness  of  CIP  Inc.  A  new  U.S.  company, 
CIP  Forest  Products,  with  its  head 
office  in  Chicago,  Illinois,  will  service 
the  customers  and  newsprint  contracts 
of  CIP  Inc.  in  the  United  States. 

CIP  Forest  Products  also  has  offices 
in  Tarrytown,  N.Y.  and  Atlanta,  Georgia. 


for  Inter-Continental  Press  Syndicate  and 
does  some  lecturing. 

Who’s  Who  in  America  (1980-81)  car¬ 
ries  an  italicized  statement  of  McClendon 
philosophy:  “After  covering  eight  presi¬ 
dents,  I  still  feel  that  I  am  my  own  self, 
honest  and  owned  by  no  one.  I  believe 
that  journalism  is  a  public  trust  and  that  I 
must  uphold  that  public  trust.” 

Mort  Rosenblum 

Mort  Rosenblum,  the  veteran 
Associated  Press  correspondent  and  for¬ 
mer  editor  of  the  International  Herald 
Tribune  in  Paris,  has  been  appointed  a 
special  correspondent  by  Keith  Fuller, 
AP  president.  Rosenblum  is  the  14th  to 
hold  the  title  of  special  correspondent 
since  it  was  established  after  World  War 
II. 

Rosenblum  will  be  based  in  Paris. 

With  AP  since  1%5,  Rosenblum  had 
resigned  in  1979  to  become  editor  of  the 
International  Herald  Tribune.  He  left 
there  last  year  and  rejoined  the  AP  staff 
January  1. 

During  his  earlier  AP  career,  Rosenb¬ 
lum,  38,  first  was  in  Newark  and  follow¬ 
ing  assignments  in  New  York  in  the 
World  Services  division  and  the  foreign 
desk  was  appointed  correspondent  at 
Kinshasa,  Zaire.  Subsequent  assign¬ 
ments  were  in  Lagos,  Nigeria;  Kuala 
Lumpur  and  Singapore,  and  chief  of 
bureau  in  Buenos  Aires  and  Paris. 

Francis  L.  McCarthy 

“Mac  was  one  of  the  great  reporters  in 
the  Pacific,”  Frank  Tremaine,  retired 
UPI  vicepresident,  said  in  a  memorial 
service  for  the  late  Francis  L.  McCarthy, 
who  died  at  70  of  a  heart  attack  on  a 
Manhattan  street.  (E  &  P,  Jan.  23) 
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McCarthy  covered  the  Pacific  theater 
during  World  War  II  for  then-United 
Press  and  the  rise  of  Fidel  Castro  in  Cuba. 

In  his  UPI  Reporter,  H.  L.  Stevenson, 
editor-in-chief  and  vicepresident,  recalls 
that  he  was  a  news  editor  on  the  main 
desk  in  New  York  when  McCarthy’s  first 
bulletin  on  the  Bay  of  Pigs  invasion  came 
through  in  1%L  Stevenson  sent  back  a 
query  asking  who  was  the  source  for  the 
invasion  reports. 

“1  am!  Run  it,”  McCarthy  replied. 

“We  did,”  adds  Stevenson,  “and  he 
scored  a  significant  beat.  He  also  was 
ahead  when  Castro  smashed  the  invasion 
hours  later.” 

McCarthy’s  son,  Keith,  and  daughter, 
Kyle,  both  work  for  Manhattan  film  com¬ 
panies. 


Newspeople 

(Continued  from  page  37) 


Lindy  Kirby,  former  marketing  re¬ 
search  manager  of  the  Washington  Star, 
has  joined  the  Newark  (N .  J.)  Star-Ledger 
as  assistant  research/promotion  man¬ 
ager. 

4:  *  * 

John  W.  Schoen,  former  city  editor  of 
the  Stamford  (Conn.)  Advocate,  has 
joined  WGBH-TV,  Boston,  as  city  editor 
of  The  Ten  O’Clock  News. 

Jk  9(c  :te 

Steve  Carswell,  operations  mana¬ 
ger  of  Hartwell  Publications  the  past 
year,  was  named  general  manager  of  the 
Hartwell  (Ga.)  Sun  and  Hartwell  Publica¬ 
tions.  Earlier  Carswell  was  production 
director  of  the  Athens  (Ga.)  Banner- 
Herald  and  Athens  Daily  News. 

*  *  * 

Frank  D.  Simmons  was  named  execu¬ 
tive  editor  of  The  Daily  Press  Inc.,  which 
publishes  the  Newport  News  (Va.) 
Times-Herald.  He  had  been  managing 
editor  since  1972. 

*  ♦  * 

Jack  L.  DiGiovanni  was  named 
treasurer  of  the  New  York  Daily  News. 
He  has  been  serving  as  assistant  treasur¬ 
er. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen- 1 
erator  tor  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub- 
llthar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  .lohnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square. 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D  C.  (202)  775-1802 
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Name 


Marathon 


(Continued  from  page  12) 

Publishing  Co.,  said  Marathon’s  fight 
against  Mobil  “meant  more  to  us  than  it 
would  to  a  chain.  This  was  in  our  home¬ 
town.  If  Mobil  had  gotten  Marathon,  it 
would  have  been  a  disaster.” 

Heminger  said  Marathon's  merger  with 
U.S.  Steel  was  “the  best  possible  out¬ 
come.  So  much  of  Marathon  is  owned  by 
banks  and  trusts,  management  had  to  find 
a  white  knight.” 

Heminger  said  his  family  has  never  had 
to  fight  a  takeover  attempt  involving  the 
Courier,  but  noted,  “Hardly  a  week  goes 
by  that  a  broker  doesn’t  contact  us.” 

Robert  Hesse,  executive  editor  of  the 
Courier,  said  his  paper  “provided  a  lot  of 
copy  to  AP  and  other  newspapers.  A  lot 
of  tv  stations  called  for  information. 
Apparently  they  don’t  read  the  wires.” 

Hesse  said  U.S.  News  &  World  Report 
contacted  his  paper  “for  a  photo”  and 
Time  called  “for  background.” 

When  the  Mobil-Marathon  story 
broke,  “almost  our  entire  front  page  was 
devoted  to  it.”  Hesse  commented. 
“When  the  community  got  pretty  thickly 
involved,  we  had  all  kinds  of  coverage — 
sidebars,  photos,  color.” 

He  said  the  Courier  ran  three  or  four 
editorials  on  the  takeover  bid,  one  of 


which  stated  the  newspaper’s  opposition 
to  the  merger  and  another  which  dealt 
with  its  potential  impact  on  the  com¬ 
munity. 

Hesse  said  the  newspaper  did  not  feel  a 
need  to  editorialize  more  because  “the 
story  was  telling  itself.” 

Hesse  noted  the  Courier  “paid  for  a 
large  ad”  run  in  its  pages  by  Marathon’s 
supporters  in  the  community.  “We  didn’t 
feel  we  should  profit  from  the  situation,” 
he  said. 

Marathon’s  supporters  also  purchased 
an  ad  in  the  Washington  Post.  They  only 
ran  one  ad  in  that  paper  because  “the  cost 
was  more  than  they  envisioned,”  Hesse 
remarked. 

From  crime  beat  to  business 

The  Courier  “pulled”  reporters  from 
other  beats  to  cover  various  events  re¬ 
volving  around  the  takeover,  but  the  pap¬ 
er’s  main  reporter  “who  tried  to  follow  all 
the  elements”  of  the  story  was  Jim  Dil¬ 
lon.  Dillon  normally  covers  the  courts 
and  local  crime  beat. 

The  Courier  has  eight  reporters,  five 
editors,  and  an  editorial  editor. 

“I’ve  always  shown  an  interest  in  busi¬ 
ness  reporting,”  Dillon  commented.  “I 
was  lucky  enough  to  be  sitting  at  my  desk 
when  the  story  broke”  on  October  30. 

Dillon  said  another  reporter,  Mike 
Sobczyh,  called  Marathon  while  he  called 
Mobil. 


Marathon  would  not  comment  on  that 
day,  but  Dillon  reached  Schmertz  in  New 
York,  who  “gave  me  the  whole  story.” 

The  original  offer  by  Mobil,  Dillon 
said,  was  for  three-fourths  of  Marathon’s 
stock  at  $80  per  share,  or  $3.4  billion 
total. 

After  U.S.  Steel  made  its  offer  for 
Marathon  shares  at  $125  each,  or  around 
$6.25  billion  total,  Mobil  raised  its  bid  to 
$126  per  share,  or  about  $6.5  billion. 

Cram  course 

“I  had  a  quick  education  in  business 
reporting,”  Dillon  continued.  “A  lot  of 
intricate  details  had  to  be  spelled  out  or 
the  local  populace  wouldn't  understand 
what’s  going  on.” 

To  get  the  “flavor  of  Wall  Street,”  Dil¬ 
lon  said  he  read  the  Dow  Jones  wire  daily 
at  Bache’s  Findlay  office. 

Dillon  said  he  worked  12  to  15  hour 
days  for  “a  solid  two  months.  Much  of  it 
was  just  to  learn  what  was  going  on.  The 
story  was  so  confusing,  I  could  hardly 
keep  track  of  it  sometimes.” 

He  joined  the  Courier  in  June,  1980 
after  graduating  from  Ohio  State  Uni¬ 
versity  with  a  journalism  degree. 

“I’m  starting  to  read  more  and  more 
business  books  to  teach  myself,”  Dillon 
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For  the  first  time  ever,  a  Spamsh-language  daily  has 
become  the  second  biggest  selling  newspaper  in  a  mayor 
U.S.  market. 

Of  course,  Diario  Las  Amdricas  has  always  been 
number  one  in  its  own  market — the  4  billion  doUar 
Greater  Miami  Latin  Market. 
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$200  million  sup&rcalendered  paper  mill 
goes  on-stream  in  Madison,  Maine 


The  largest  supercalendered  paper  mill 
in  North  America  began  production  re¬ 
cently  in  Madison,  Maine,  with  a  capacity 
of  about  200,000  short  tons  annually.  The 
$200  million  plant  is  owned  by  Madison 
Paper  Industries,  a  partnership  of  Mylly- 
koski  Oy  of  Finland,  the  world’s  largest 
producer  of  supercalendered  paper,  and 
The  New  York  Times  Company. 

Supercalendered  (SC)  paper  is  an  un¬ 
coated,  magazine-grade  paper  with  a 
printing  quality  that  provides  glossy, 
bright  and  vibrant  color  reproduction 
similar  to  that  of  coated  paper.  SC  paper 
is  used  by  magazines  in  Europe  and  has 
been  used  since  1976  by  the  New  York 
Times  Magazine. 

Walter  E.  Mattson,  president  and  chief 
operating  officer  of  The  New  York  Times 
Company,  said  during  the  opening  cere¬ 
monies  in  Madison,  the  Times  now  had  a 
second  source  of  supply.  The  Times  has 
been  buying  all  of  its  supercalendered 
paper  from  Myllykoski  of  Finland  and 
will  now  take  about  10  percent  of  the 
annual  production  of  the  Madison  mill. 
Mattson  also  said  supercalendered  paper 
is  a  product  that  will  gain  greater  accept¬ 
ance  and  indicated  one  of  the  company’s 
magazines.  Family  Circle,  will  print  with 


SC  paper. 

The  Times,  Mattson  stated,  is  not  only 
a  partner  (40%)  in  the  Madison  mill  but 
also  an  SC  consumer.  In  the  first  two 
months  of  1982,  Mattson  went  on  to  say, 
advertising  in  the  New  York  Times  Maga¬ 
zine  was  up  11  percent  with  SC  paper 
properties  ideal  for  cosmetic  and  jewelry 
advertising. 

SC  paper  is  also  used  in  catalogs  in  this 
country  as  well  as  for  inserts. 

Jack  E.  Chinn,  president  and  chief  ex¬ 
ecutive  officer  of  Madison  Paper  Indus¬ 
tries,  said  during  the  ceremonies  that 
“supercalendered  is  the  paper  of  the  fu¬ 
ture.’’  The  magazine  market,  according 
to  Chinn,  is  a  growth  area  for  SC  paper 
and  in  the  near  future  Sunday  magazines 
produced  by  newspapers  will  also  be  a 
growth  area.  SYMMETRY  is  Madison’s 
grade  name  for  a  special  grade  of  super- 
calendered,  groundwood  based  paper. 

Tests  are  being  conducted  using  SC 
paper  on  web  offset  presses.  Commercial 
experience  with  Symmetry  has  proven  it 
successful  in  one  to  four  color  printing  by 
the  rotogravure,  heat-set  letterpress  and 
heat-set  web  offset  processes.  New  ink 
formulations  and  an  additive  for  the  ink/ 
(Continued  on  page  42) 


Joint  videotex  project 
sets  March  fieid  triai 

Times  Mirror  Videotex  Services  of  Los 
Angeles  and  Infomart  of  Toronto,  Cana¬ 
da,  agreed  January  8, 1982,  to  form  a  joint 
venture  to  market  and  operate  videotex 
systems  in  the  United  States. 

In  videotex  systems,  consumers  have 
access  to  a  broad  range  of  information 
and  services  using  home  television  sets 
linked  to  a  central  computer.  Infomart, 
equally  owned  by  the  Canadian  pub¬ 
lishing  companies  Torstar  Corporation 
and  Southam,  Inc.,  markets  Telidon,  the 
Canadian  videotex  system.  Times  Mirror 
Videotex  Services,  a  subsidiary  of  Times 
Mirror,  will  begin  an  extensive  field  trial 
of  videotex  in  Southern  California  in 
March  1982. 

Utilizing  Infomart’s  technical  exper¬ 
tise  and  the  market  strength  of  Times  Mir¬ 
ror,  the  new  venture  will  join  with  local 
partners  in  establishing  videotex  systems 
in  major  cities  throughout  the  U.S.  In 
some  cases,  the  local  partners  could  be 
Times  Mirror’s  own  newspapers  and 
cable  television  companies.  The  venture 
will  also  sell  videotex  systems  to  local 
operators. 

The  introduction  of  videotex  in  other 
markets  will  take  place  after  the  Southern 
California  field  trial  is  deemed  successful. 
This  trial  will  provide  consumers  with  ac¬ 
cess  to  a  wide  variety  of  information  from 
sources  including  Times  Mirror  publica¬ 
tions  such  as  the  Los  Angeles  Times. 


SCHEAAATIC  of  the  $200  million  supercolendered  paper  mill  in  Madison, 
AAoine,  with  on  annual  capacity  of  2(X),000  short  tons.  The  plant  is  owned  by 
AAodison  Paper  Industries,  a  partnership  of  Myllykoski  Oy  of  Finland,  and  The 
New  York  Times  Company. 
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Taft  Contracting  Company,  Inc. 

Machinery  Installation  Contractors  Since  1888 
5525  W.  Roosevelt  Road,  Chicago,  Illinois  60650  312-656-7500 


The  day  your  new  press  goes  on- 
edition  c^is  for  champagne. 

But  the  time  that  precedes  it 
shouldn’t  call  for  aspirin. 

Taft  makes  sure  it  doesn’t. 

We  take  care  of  delivery,  installation, 
wiring,  aligning,  and  the  myriad  de¬ 
tails  that  ensure  a  srTxx}th  func¬ 
tioning  unit  and  an  on-time  start-up. 
And  not  just  with  presses,  for  that 
matter.  Taftls  nearly  century-long  ex¬ 
perience  is  at  your  disposal  for 
handling  of  any  equipment  you 
acquire. 


You’ll  find  Taftls  thoroughly  profes- 
»onal  service  relieves  all  kinds  of 
headaches:  We  coordinate  deliv- 
eries-schedule  handling  equipment 
for  optimum  usage-even  warehouse 
ycxir  units  if  itls  helpful. 

When  you’re  expecting  a  very  big 
package  from  Goss  or  Harris  or 
M.A.N.-Wbod-or  arx)ther  manufac¬ 
turer-think  of  Taft. 

Taft  Cbntracting  Company,  Inc. 

If  the  machinery  costs  you  a  bun¬ 
dle,  it  calls  for  special  delivery. 


PHOTO  shows  the  Valmet  Paper  AAachine  with  a  305  inch  wire  section  that 
operates  at  3,500  feet  per  minute  (40  miles  per  hour). 


Paper  miil 

(Continued  from  page  40} 

water  balance  in  web  offset  printing  are 
getting  top  priority.  SC  paper  (401b.) 
costs  about  $100  less  per  ton  than  light 
weight  coated  paper.  Lighter  weight  SC 
paper  (lighter  basis  weight  than  in  coated 
papers)  will  provide  additional  benefits. 

The  properties  of  401b.,  60  grams  per 
square  meter  of  Symmetry  indicate  a 
brightness  value  of  68-70  using  the  GE 
brightness  test  method;  opacity  value  of 
greater  than  92%  using  the  TAPPI  test 
method;  gloss  value  of  30-37  using  the 
Hunter  test  method;  and  a  smoothness 


value  of  35-40ml./min.  using  the  Sheffield 
test  method. 

In  Madison,  Maine,  now  the  super- 
calendered  paper  capital  of  North  Amer¬ 
ica,  is  the  highly-automated  papermaking 
machine  PM-3  manufactured  in  Finland, 
by  Valmet  Oy.  This  is  a  new  world-class 
Valmet  Paper  Machine  with  a  305  inch 
wire  section  that  trims  to  282  inches. 
Operating  speed  of  the  wire  is  3,500  feet 
per  minute  (40  miles  per  hour)  with  the 
basis  weight,  raw  material  mix,  moisture 
and  paper  strength  controlled  directly  by 
a  Valmet  Damatic  Computer.  Paper  from 
the  wire  is  picked  up  at  operating  speed 
by  a  rotating  belt  (felt)  that  transfers  the 
paper  to  the  drying  units.  Three  moving 
X-ray  type  scanners  record  real  time  data 


Get  your  TMC  papers  delivered  not  dumpedi 


■  Give  your  carriers  papers  ready  to  deliver: 
folded  and  tied 

■  Use  the  Stepper  Fold  'n  Tyer  at  about  704  per 
thousand  for  low-cost  twine. 

■  Wrap  only  when  necessary.  The  decision  to 
k  wrap  can  wait  until  the  last  minute  before 

f  using  the  Fold  'n  Tyer. 

■  New  wax  wrap  system  tucks  in  the  ends 
*  for  completely  enclosed,  weather- 
proteaed  papers. 

For  info,  call  Mr  Stott  at  913-782-2580 


Mivlfl  SKTW 


■  ■  ASSOCIAIFS.  INC 

PO  Box  103,  Olathe.  KS  66061 


on  the  key  raw  materials  in  the  paper 
making  process. 

Papermakers  using  video  display  ter¬ 
minals  with  keyboards  can  control  the 
paper  making  process  with  respect  to 
basis  weight,  dry  weight,  ash  content, 
temperature,  etc.  The  computer  set  quali¬ 
ty  control  levels  appear  on  the  video 
screen  as  well  as  the  real  time  readings 
from  the  production  process.  The  paper- 
makers  watch  the  pre-set  standard  and 
target  levels  and  compare  the  real  time 
data,  averages  and  trends  of  the  paper 
making  process. 

The  Valmet  headbox  (raw  material 
mixing  area)  permits  uniform  formation 
and  profile  and  spreads  the  components 
in  the  sheet  evenly  on  the  wire  to  improve 
sheet  formation.  This  action  provides  re¬ 
duced  variations  in  both  cross  direction 
and  machine  direction. 

The  Madison  plant  has  two  supercalen¬ 
ders  manufactured  by  the  German  firm 
Bruderhaus.  The  supercalenders  each 
utilize  12  rolls  with  a  292  inch  width  and 
have  a  maximum  operating  speed  of  2 ,500 
feet  per  minute.  In  this  stage  the  clay- 
filled  paper  receives  an  ironing  (steam  is 
used)  and  polishing  (pressure)  which  re¬ 
sults  in  a  dense,  opaque,  smooth,  lustrous 
sheet  ready  for  printing. 

A  Wartsila  Winder,  capable  of  operat¬ 
ing  at  8,000  feet  per  minute,  with  a  282 
inch  trim,  slits  rolls  into  any  required 
widths.  The  winder  can  also  produce  the 
new  generation  of  Jumbo  reels  up  to  60 
inches  in  diameter.  At  the  end  of  the  pro¬ 
duction  line  is  a  Wartsila  Automatic  Rol¬ 
ler  Wrapper,  computer  controlled,  that 
weighs,  wraps  and  labels  up  to  100  rolls 
per  hour,  and  up  to  1 10  inches  wide  and  60 
inches  in  diameter. 

The  Madison  plant  also  has  a  new 
groundwood  mill  (300  tons  per  day)  facil¬ 
ity  housing  the  first  four  T ampella  pressu¬ 
rized  grinders  in  the  Western  Hemis¬ 
phere.  The  pressurized  grinders  provide 
improved  pulp  strength  and  are  driven  by 
two  14,000  horse  power  motors.  When 
the  grinders  are  started  there  is  a  5%  vol¬ 
tage  reduction  and  start-up  time  must  be 
relayed  to  the  local  power  company.  The 
system  produces  a  pulp  strength  that 
makes  a  stronger  and  higher  quality 
paper. 

Madison  Paper  Industries  has  26,000 
acres  of  spruce  and  fir  woodlands  that 
provide  about  3  percent  of  their  needs. 
The  balance  is  purchased  on  the  open 
market. 

The  plant  employs  over  330  people 
with  the  labor  force  drawn  from  the  town 
of  Madison  and  surrounding  areas.  The 
company  recently  signed  a  collective  bar¬ 
gaining  agreement  in  effect  into  1985  with 
the  maintenance  and  operating  person¬ 
nel.  There  is  also  an  incentive  program, 
30-day  increments,  that  permits  up  to 
20%  over  base  wage  for  quality  produc¬ 
tivity.  Chinn  said  last  Saturday  the  360 
ton  day  budget  was  exceeded  by  1 1 2  tons. 
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Typographic  package 
has  h&j  capability 

EEText  Corporation  of  Somerville, 
Mass,  has  unveiled  its  Typographic  Pro¬ 
ductivity  Package  with  hyphenation  and 
justification.  This  enhancement,  which 
has  been  two  years  in  development,  con¬ 
sists  of  a  combination  software/hardware 
package  running  with  an  EEText  STEP 
System3.  It  can  be  added  to  present 
STEP  System3s  in  the  field  or  can  be 
ordered  with  new  shipments  of  the 
system. 

The  Typographic  Productivity  Package 
(TPP)  allows  the  EEText  STEP  System3 
Comprehensive  Editing  Terminals  (CET) 
to  preview  copy  to  be  typeset  before  it 
goes  to  film.  In  addition  to  the  typical  line 
break  display  the  CET  screen  presenta¬ 
tion  includes  accumulated  depth  of  copy 
and  relative  tightness/looseness  of  the 
line  set  off  within  brackets  in  the  copy 
control  window  in  the  left  margin.  The 
accumulated  depth  of  copy  indication 
matches  the  phototypesetter  (PTS)  out¬ 
put  and  takes  into  account  multiple  point 
size  and  film  advance  commands.  Copy 
can  be  “set-to-fit”  without  operator  cal¬ 
culations  and  without  multiple  output 
passes  on  the  phototypesetter.  Pages  are 
made  up  automatically  by  using  the  re¬ 
verse  leading  and  call  format  features.  A 
further  aid  to  the  user  is  the  hyphenation 
mode  display  which  shows  whether  a 
hyphenation  was  done  via  logic  or  dic¬ 
tionary.  This  allows  the  user  to  add 
selected  words  to  the  expandable  dic¬ 
tionary. 

In  order  to  make  the  typographic  pro¬ 
ductivity  package  easy  to  learn,  the  cod¬ 
ing  structure  is  based  on  the  familiar  set  of 
instructions  used  on  the  target  typesetter. 

A  V-I-P,  for  instance,  would  use  the  stan¬ 
dard  “bell”  coding  with  an  extended  set 
of  commands  used  to  call  out  extra  func¬ 
tions  available  with  the  TPP.  The  coding 
structure  is  based  on  the  EEText  prog¬ 
rammable  keyboard  and  is  flexible  so  that 
the  users  can  design  their  own  language 
and  keyboard  layouts  as  an  option. 

Errors  are  also  reduced  because  incor¬ 
rect  H&J  commands  are  flagged  by  the 
TPP  and  can  be  corrected  on  the  CETs 
before  the  take  is  set  on  film.  The  TPP 
eliminates  errors  which  may  cause  the 
PTS  to  waste  yards  of  film  or  lose  its 
program.  Invalid  commands  are  trapped 
by  the  TPP  and  precisely  flagged  in  the 
copy  control  window.  These  errors  are 
then  found  using  the  global  search  feature 
of  the  CETs  and  corrected  right  on  the 
CET  screen  in  the  justified  copy.  The 
operator  does  not  have  to  go  back  to  an 
original  file  to  make  corrections.  Once 
incorrect  commands  are  fixed,  an 
H&J’ed  take  can  go  back  for  re-H&J. 

The  TPP  includes  not  only  the  software 
necessary  to  support  preview  H&J  but 
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EEText  typographic  productivity  pack¬ 
age  permits  hyphenation  and  justification 
and  consists  of  a  combination  software/ 
hardware  unit  that  runs  with  an  EEText 
STEP  Systems. 


also  the  hardware  required  to  allow  the 
TPP  to  run  on  its  own  CPU  and  memory. 
A  minimum  TPP  includes  a  second  mic¬ 
roprocessor  and  at  least  64K  of  RAM 
memory  (expandable  to  128K)  in  addition 
to  the  MK  of  the  STEP  System3  Produc¬ 
tion  Control  Unit  (PCU).  With  the  multi¬ 
ple  processing  systems  there  is  no  de¬ 
gradation  of  the  total  system  throughout 
when  H&J  is  used.  Nor  is  there  any  slow¬ 
ing  down  of  the  CET  editing  time. 

The  processor  and  memory  of  the  TPP 
is  identical  to  that  of  the  PCU  and  pro¬ 
vides  an  immediate  backup,  available  at 
the  user’s  site.  If  the  Production  Control 
Unit  fails,  the  TPP  processor  and  mem¬ 
ory  boards  can  be  used  to  immediately 
restore  the  STEP  System3  to  a  non-H&J 
operational  mode  while  awaiting  a 
speedy  maintenance  service  module  re¬ 
placement. 

An  entry  level  STEP  System3  with  a 
hard  disk  unit  and  the  TPP  with  H&J  is 
available  today  at  $29,070  complete.  A 
phototypesetter  interface  to  a  V-I-P, 
Linotron  202,  or  APS-Micro  5  is  in¬ 
cluded. 


Module  creates 
graphic  data 
for  DEC  printer 

Texprint  Inc.  of  Burlington.  Mass,  has 
produced  a  plug-in  electronic  module  that 
permits  graphic  data  to  be  computer 
generated  and  printed  on  a  Digital  Equip¬ 
ment  Corp.  (DEC)  terminal  printer  model 
LA  1 20. 

The  module  is  priced  at  $595  in  single 
quantities  and  is  called  Decpiot.  The 
module  provides  a  dot-addressable  plot¬ 
ting  feature  for  the  entire  page. 

The  Decpiot  software  conforms  to 
DEC  graphic  protocol  standards  and  is 
compatible  with  most  DEC  graphic  ter¬ 
minal  products. 


NY  Times  masthead 
carries  vp/systems 

The  New  York  Times  masthead  of 
January  I,  1982,  carried  Elise  J.  Ross, 
vicepresident  systems.  Not  only  does  this 
reflect  the  appointment  of  Ross  as  a 
vicepresident  of  the  company  but  also  the 
importance  of  electronic  systems  to  the 
newspaper.  An  industry  observer  who  re¬ 
quested  anonymity  said  this  action  sig¬ 
naled  to  the  industry  the  significance  of 
electronic  systems  for  the  present  and  in 
the  future. 


■  Get  a  Stepper  Quarter  Folder  /  Addresser 
to  save  time  by  quarter-folding 

and  address  labeling  TMC  papers  in 
one  operation.  I 

■  Choose  a  model  that  | 

assembles seaions  - 

paper  to  save 
even  more  time. 

■  Built  to  take  daily  use  but  priced  low 

enough  to  justify  purchase  for  weekly 
use  alone.  m 

■  Each  model  is  mobile  so  it  can  be  rolled  ^ 
out  of  the  way  until  it's  needed  again. 
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Super  Bowl  editions 
are  sell-outs  in  S.F. 


By  M.  L.  Stein 

San  Francisco  Examiner  went  all  out 
on  its  coverage  of  Super  Bowl  XVI  in  an 
operation  that  involved  the  cooperation 
of  two  other  newspapers  and  a  deadline 
pushing  flight  from  Detroit. 

Both  the  Examiner  and  Chronicle  also 
increased  their  press  runs  of  the  game 
issue  by  thousands  and  both  reported 
sellouts  in  football-mad  San  Francisco. 

Examiner  managing  editor  Dave  Hal- 
vorsen  said  the  idea  for  a  special  effort  in 
Super  Bowl  coverage  came  after  the  pap¬ 
er  enjoyed  a  25,000  circulation  jump  after 
the  San  Francisco  49ers  defeated  Dallas 
Cowboys  for  the  National  Football  Con¬ 
ference  title  on  January  10. 

On  January  24,  the  day  of  the  Super 
Bowl  game  between  San  Francisco  and 
the  Cincinnati  Bengals  in  Pontiac,  Michi¬ 
gan’s  Silverdome,  the  PM  Examiner  pub¬ 
lished  a  56-page  tabloid  souvenir  insert 
containing  photos  and  highlights  of  the 
49er  players  and  coaches. 

But  the  best  was  yet  to  come.  Six  Ex¬ 
aminer  photographers  and  eight  editors 
and  reporters  were  sent  to  Pontiac  for 
game  coverage,  which  was  to  include  an 
8-page  wraparound  of  full  color  photos  of 
the  team  suitable  for  framing  on  the  back¬ 
page,  and  color  action  pictures  of  the 
game  on  the  front.  The  inside  would  be 
devoted  to  black  and  white  action  art  of 
the  Super  Bowl  contest. 

Halvorsen  said  the  Examiner  made 
arrangements  in  advance  with  the  Oak¬ 
land  Press  in  Pontiac  to  process  black  and 
white  film,  which  was  sent  back  to  San 
Francisco  over  DPI  and  AP  electronic 
transmitters. 

Meanwhile,  right  after  the  game.  Ex¬ 
aminer  graphics  director  Eric  Meskaukas 
and  photographer  Jon  Storey,  carrying 
color  film,  flew  by  helicopter  from  the 
Silverdome  to  Detroit  Airport,  where 
they  caught  a  flight  to  San  Francisco. 


SAVE  25% 

on  your  black  ink  bill! 

If  you  are  currently  buying  black 
ink  in  55-gallon  drums,  you  can 
purchase  our  high  quality  recycled 
ink  at  360  per  pound.  This  ink 
is  compatible  with  all  newspaper 
presses  and  will  run  trouble-free. 

For  more  information  and  samples, 
please  call  or  write: 

INK  RECOVERY  SERVICE 

18  Fourth  St.,  New  London,  CT  06320 
203-443-5890 


“Timing  was  everything  here,”  Hal¬ 
vorsen  noted. 

Meskaukas  and  Storey  were  met  at  San 
Francisco  Airport  by  Examiner  staffers 
who  rushed  the  film  to  a  commercial  color 
processing  firm  for  reproductions.  The 
Examiner  does  not  have  a  special  proces¬ 
sing  system  for  color. 

From  the  processing  company,  the  film 
was  taken  to  the  Examiner  for  paste-up  of 
the  8-page  section.  The  paste-ups  were 
then  speeded  to  the  Berkeley  Gazette 
across  the  bay  and  set  up  on  three  offset 
presses.  Examiner  circulation  trucks  ran 
shuttles  with  the  offset  sections. 

Because  of  the  insertion  problem, 
press  time  was  moved  back  one  hour  to 
7:30  a.m.  The  press  run  was  jumped  from 
the  normal  190,000  to  275,000.  The  pap¬ 
ers  were  sold  out  by  late  afternoon.  Ex¬ 
aminer  sources  said.  Many  copies  were 
sold  along  the  route  of  a  huge  victory 

Republic  Air 
offers  freebies 
to  reporters 

Republic  Airlines  has  initiated  a  prog¬ 
ram  under  which  it  will  provide  travel 
writers  free  air  transportation  to  the  170 
cities  in  32  states  that  it  services. 

In  order  to  qualify,  the  writer  must 
work  for  a  bonafide  news  organization 
and  must  contact  Republic  Airlines  head¬ 
quarters  in  advance  to  let  their  repre¬ 
sentatives  know  where  they  want  to 
travel  and  what  their  assignment  will  be. 
Assignments  must  be  travel  related. 

“We  are  not  giving  every  travel  writer 
a  free  ride  or  unlimited  travel,  but  if  they 
have  a  bonafide,  travel-related  assign¬ 
ment  to  one  of  our  cities,  they  can  contact 
us  and  we  will  get  them  there  free  of 
charge,”  said  Republic’s  director  of  pub¬ 
lic  relations,  Redmond  Tyler. 

Once  at  their  destination,  reporters  will 
be  given  free  ground  transportation  to 
their  hotels  as  a  result  of  a  special 
arrangement  Republic  has  made  through 
local  bureaus  of  tourism  and  local  cham¬ 
bers  of  commerce. 

Republic  hopes  that  the  free  travel 
offer  will  encourage  writers  to  travel  to 
cities  they  might  not  normally  afford  to 
visit  and  that  the  resulting  stories  they 
write  will  make  potential  travelers  aware 
of  the  things  those  cities  have  to  offer. 
Republic  can  then  benefit  because  of 
heightened  consumer  awareness  about 
the  cities  that  they  service. 

According  to  Tyler,  Congress  and  the 
Civil  Aeronautics  Board,  faced  with  a 


parade  the  city  staged  Monday  afternoon, 
the  day  after  the  game. 

The  AM  Chronicle  also  was  gripped  by 
49er  fever.  The  paper  increased  its  Mon¬ 
day,  January  25,  press  run  by  1 10,000  to 
120,000  over  its  normal  Monday  run  of 
570,000. 

“It  was  a  complete  sellout,  the  biggest 
sale  in  the  history  of  the  paper,”  said 
managing  editor  William  German. 

The  Chronicle  also  doubled  its  Monday 
sports  section,  calling  them  Super  Green 
I  and  Super  Green  II.  It  also  ran  color  on 
page  one. 

German  said  the  Chronicle  continued 
to  replate  through  the  night  as  pictures 
came  in  from  Pontiac. 

“Our  aim  was  to  get  out  a  basic,  excit¬ 
ing  newspaper”  he  added. 

The  Chronicle  had  six  staffers  at  the 
game,  including  columnist  Herb  Caen. 

Other  California  newspapers  also  gave 
the  Super  Bowl  a  big  play.  The  Sac¬ 
ramento  Union  on  January  17  printed  a 
full-page,  color  “Go  Niners”  poster  and 
encouraged  readers  to  display  it  to  show 
support  for  the  San  Francisco  club. 


lobbying  effort  by  such  organizations  as 
the  Society  of  American  Travel  Writers, 
approved  this  type  of  program,  which 
allows  airlines  to  provide  free  transporta¬ 
tion  to  travel  writers. 

Tyler  said  public  relations  personnel  in 
those  cities  have  also  been  notified  of  the 
program  and  have  responded  positively. 

“We’ve  already  started  to  carry  some 
travel  writers  under  this  program,”  Tyler 
said.  He  said  Republic  carried  a  group  of 
40  ski  writers  belonging  to  the  Eastern  Ski 
Writers  Association  on  a  trip  west. 

“A  number  of  writers  we  contacted  we 
know  cannot  take  advantage  of  this  prog¬ 
ram — particularly  the  larger  daily  news¬ 
papers  because  the  editors  won’t  permit 
it,”  he  said.  “Some  indicated  they  would 
appreciate  us  notifying  them  if  we  have  a 
familiarization  program  to  a  specific  city 
and  they  would  pay  their  own  way,”  he 
said. 

Tyler  said  the  hope  is  that  both  Repub¬ 
lic  and  the  cities  it  flies  to  will  benefit  from 
the  program.  He  said  writers  on  publica¬ 
tions  that  want  to  do  travel  stories  on 
various  cities  but  do  not  have  the  large 
budgets  to  afford  to  do  so  can  also  be¬ 
nefit. 

He  said  those  writers  taking  advantage 
of  the  free  transportation  do  not  have  to 
mention  Republic  in  their  stories.  He  said 
Republic  does  want  to  see  the  published 
stories  in  order  to  verify  that  the  writer 
actually  did  some  type  of  travel  story. 

“Obviously  you  must  have  tight  con¬ 
trols  when  you  are  providing  something 
for  free,”  he  said. 

Tyler  said  the  free  transportation  offer 
will  not  be  extended  to  any  other  area  of 
the  newspaper  profession. 
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will  be  faced  in  matching  red  brick. 

“When  engineering  studies  proved  the 
Review  Building  could  be  saved  if  its 
floor  were  stabilized  by  being  tied  into  a 
rigid  structure,  there  was  no  question  of 
where  our  new  structure  would  be  built,” 
said  Cowles.  “The  Review  Building  was 
built  well,  it  has  been  maintained  well, 
and  it  is  important  to  the  people  of  Spo¬ 
kane.” 


N.Y.  News  editor 
anchors  tv  show 


Dick  Oliver,  assistant  managing  editor 
of  the  New  York  News,  is  anchorman  for 
a  10  part  weekly  television  series  of  news 
and  features  alwut  the  New  York  metro¬ 
politan  area. 

The  series  is  called  New  York  &  Co. 
and  airs  on  WNET-  Channel  13,  public 
broadcasting  station,  on  Thursdays  at  8 
P.M. 

The  series  begins  January  28. 

Ken  Auletta,  a  columnist  for  the  News, 
and  David  Lampell,  news  director  of 
radio  station  WBLS,  are  also  featured  on 
the  program. 

Oliver  said  that  New  York  &  Co.  will 
be  taped  the  day  before  it  airs  and  “on 
occasion,  do  live”  broadcasts. 

“They  wanted  to  go  ahead  with  a  local 
investigative  program,”  Oliver  said. 

The  series  mav  be  extended  bevond  its 


Architect's  drawing  of  new  7  —  story  plant 

Mixture  of  old  and  new 


Razing  of  three  existing  structures  has  i 
started  to  make  way  for  a  new  seven- 
story  office  building  in  downtown  Spo¬ 
kane  for  Cowles  Publishing  Company, 
publishers  of  the  Spokesman  Review  and 
Spokane  Chronicle. 

Location  of  the  new  office  complex 
makes  possible  the  saving  of  the  historic 
Review  Building,  home  of  Spokane’s  two 
newspapers  for  more  than  90  years  and  a 
familiar  landmark  in  downtown  Spokane. 

W.H.  Cowles,  3rd,  publisher  and  presi¬ 
dent,  unveiled  the  new  building  plans  at  a 
series  of  special  meetings  for  employees. 

Target  date  for  completion  of  the 
100,000  square  foot  building  is  August, 
1983.  At  that  time,  all  offices  will  be 
moved  from  the  Review  Building,  and  it 
will  be  structurally  tied  to  the  new  build¬ 
ing,  and  completely  modernized  inside. 
Completion  date  for  this  project  is 
September,  1984. 

When  remodeling  of  the  Review  Build¬ 
ing  has  been  completed,  all  departments 
of  the  two  newspapers,  except  printing, 
will  be  housed  in  the  Review  Building  and 
the  new  office  structure,  Cowles  said. 
The  Chronicle  Building,  erected  in  1928 
adjacent  to  the  Review  Building,  will  be 
vacated,  and  remodeled  for  outside 
tenants. 

Announcement  of  the  new  office  build¬ 
ing  is  the  final  phase  of  an  expansion  plan 
first  unveiled  four  years  ago.  The  first 
phase  of  that  plan  was  construction  of  a 
new  printing  plant  directly  across  the 
street  in  downtown  Spokane  from  the  Re¬ 
view  Building,  and  installation  of  12  units 
of  Goss  Metro  offset  press.  This  plant 
opened  just  a  year  ago. 

The  Review  Building,  erected  im¬ 
mediately  following  the  great  fire  of  1889, 
is  listed  on  the  National  Register  of  His- 
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toric  Buildings.  Constructed  of  red  brick 
and  dominated  by  a  distinctive  tower,  the 
building  has  played  an  important  role  in 
the  journalistic  history  of  Spokane.  The 
new  structure  will  repeat  some  of  the 
lines  and  curves  of  the  older  building  and 


initial  10  week  run  “if  successful. 


Business  systems  to  improve 
your  financial  control 


Mycro-Tek,  your  newspaper  front-end  system  specialist,  is  now 
offering  Stauffer  Media  System’s  Newspaper  Business  information 
Systems. 

Specifically  designed  for  the  newspaper  industry,  SMS  Systems 
are  working  for  newspapers,  like  yours,  right  now. 

For  details  on  a  proven  system  for  your  newspaper,  call  Mycro- 
Tek  today. 

•  General  Ledger  •  Advertising 

•  Payroll  •  Circulation 

•  Accounts  Payable  •  Classified 


820  West  Second  Wichita.  Kansas  67203 
TOLL-FREE:  800-835-2055 
IN  KANSAS;  316-265-5277 


STM»fEII  MOU  SYSTEMS  INC 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

Milwaukee’s  Flanagan  is 
bullish  en  business 


On  Feb.  2,  the  International  Newspap¬ 
er  Advertising  and  Marketing  Executives 
will  pass  on  its  president’s  gavel  to  a  hard 
working  Irishman  from  Wisconsin  who's 
tired  of  competitors  ringing  the  death  bell 
for  newspapers. 

“I  think  some  scattered  cases  like  the 
Washington  Star  folding  and  the  Phi¬ 
ladelphia  Bulletin  and  New  York  Daily 
News  announcing  they’re  for  sale  have 
clouded  the  industry  with  a  cloak  of  nega¬ 
tivism  that’s  not  there,”  Joseph  F.  Flana¬ 
gan,  senior  vicepresident/marketing  for 
the  Milwaukee  Journal  and  Sentinel  de¬ 
clared  in  a  recent  interview.  “Business 
has  never  been  better.” 

Flanagan’s  optimism  coupled  with 
some  30  years  of  newspaper  advertising 
and  marketing  experience  should  ensure 
a  most  productive  year  for  INAME. 

High  on  the  new  president’s  agenda  is 
the  continuation  of  ongoing  projects  be¬ 
gun  last  year  to  help  “improve  newspap¬ 
ers  saleability  to  advertisers  and  agen¬ 
cies.”  Some  of  these  include: 

•  Standard  Advertising  Units  intro¬ 
duced  last  fall  for  national  advertisers  will 
be  extended  to  retailers. 

•  Newspapers  will  be  encouraged  to 
adopt  a  standardized  rate  card  format  that 
would  simplify  and  organize  card  con¬ 
tents. 

•  Another  20  college  advertising  and 
marketing  professors  will  spend  two  all- 
expense-paid  days  at  the  Newspaper 
Advertising  Bureau  in  New  York  for  an 
industry  update.  In  addition,  INAME  has 
invested  $20,000  in  NAB  presentations  to 
be  used  by  colleges. 

•  A  retail  marketing  course  created  in 
conjunction  with  the  National  Retail  Mer¬ 
chants  Association  will  continue  to  be 
offered  to  newspapers  to  help  them  better 
understand  the  retail  business.  More  than 
4,000  copies  of  the  200-page  workbook 
along  with  a  slide  show  and  accompany¬ 
ing  cassettes  have  been  sold  to  more  than 
300  newspapers. 

In  addition,  INAME  will  continue  its 
newspaper  advertising  campaign  in  trade 
books,  heralding  the  reasons  why  news¬ 
papers  are  the  No.  1  advertising  medium. 

So  far,  250  daily  newspapers  are  run¬ 
ning  the  ads  and  Flanagan  hopes  the  num¬ 
ber  will  increase  steadily. 

“One  of  our  greatest  problems  is  the 
fact  that  our  business  is  made  up  of  hun¬ 
dreds  of  daily  newspapers  and  people 
don’t  think  of  us  as  the  major  medium,” 
Flanagan  said.  “But  we  are  in  terms  of 
revenue  and  employees.” 
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Flanagan  began  his  career  after 
answering  a  classified  ad  in  the  Rockford 
(III.)  Star  for  a  national  salesman.  With  a 
business  economics  degree  from  the  Uni¬ 
versity  of  New  Hampshire  in  his  brief¬ 
case,  he  spent  five  years  on  the  Star  and 
joined  the  Milwaukee  Journal  as  a  nation¬ 
al  salesman  in  1953. 

He  was  named  Journal  general  adver¬ 
tising  manager  in  1959  and  executive  and 
business  manager  of  the  Sentinel  in  1%8. 

In  1973,  he  was  promoted  to  advertis¬ 
ing  director  and  vicepresident  for  both 
the  Journal  and  Sentinel,  becoming  the 
papers’  senior  vicepresident/marketing  in 
1977.  Last  year  he  was  named  senior 
vicepresident  for  the  parent  Journal  Com¬ 
pany. 

According  to  Flanagan,  there  is  little  he 
would  change  in  his  career. 

“I  like  working  with  the  advertisers, 
my  staff.  It’s  nice  to  be  able  to  have  them 
help  me  and  in  turn  be  able  to  help  them.  I 
like  being  with  people  and  we  have  a  hell 
of  an  organization.” 


The  Advertising  Checking  Bureau  cur¬ 
rently  is  compiling  INAME  ads  that  have 
run  in  local  papers  and  Flanagan  said  the 
association  “will  be  encouraging  news¬ 
papers  to  get  on  the  bandwagon  either  for 
the  first  time  or  again.” 

Another  area  more  newspaper  market¬ 
ers  should  be  concentrating  on  is  selling 
audience  numbers  instead  of  circulation,  ' 
Flanagan  added. 

“Other  media  have  been  doing  this  for 
years.  To  sell  only  with  circulation  is  mis¬ 
leading  because  it  doesn’t  describe  news¬ 
papers’  power  of  being  both  a  mass  and  a 
class  medium.” 


Joseph  F.  Flanagan 


When  asked  what  the  hardest  part  of 
his  job  was,  Flanagan  simply  said,  “The 
day  I  get  up  and  don’t  feel  like  coming  to 
work  will  be  the  signal  to  turn  it  all  in.  But 
that’s  never  happened.” 

When  asked  what  his  secrets  to  selling 
were  his  answer  was  equally  compact. 
“Know  your  product,  your  market  and 
your  customers  needs  and  remember  that 
if  they  listen  to  you,  you’ll  make  them  a 
success.” 

On  the  management  end,  the  executive 
stressed  that  more  newspapers  should  be 
doing  a  better  job  of  communicating  with¬ 
in  their  own  organizations. 

Both  the  Journal  and  Sentinel  conduct 
regular  department  head  meetings  where 
problems  and  ideas  are  exchanged.  Fla- 
nagan’himself  chairs  the  sessions  which 
include  the  vicepresidents  of  operation, 
circulation,  advertising  promotion,  and 
the  business  office.  The  editors  and  pub¬ 
lishers  of  the  Journal  and  Sentinel  take 
turns  attending  the  meetings  since  each 
paper  is  editorially  autonomous. 

“This  is  a  good  way  of  marketing  the 
paper  because  you  get  a  good  exchange  of 
ideas.  The  fiefdom  walls  break  down  and 
the  business  side  is  not  dictating  to  the 
editorial  people.” 

Flanagan  met  his  wife,  Margaret,  dur¬ 
ing  World  War  II,  having  served  Patton  in 
the  European  Theater.  Thirty  five  years 
and  four  sons  later,  Flanagan  called  him¬ 
self  blessed. 

“I  have  a  good  wife,  a  wonderful  fami¬ 
ly,  and  good  colleagues  and  friends, 
although  I’m  getting  to  the  point  where  I 
could  fold  my  tent  for  a  month  or  so  to 
break  these  cold  winters.” 

But  while  Milwaukee  has  recorded 
almost  40  inches  of  snow  this  winter  and 
average  temperatures  of  19  degrees  in 
January,  Flanagan  admitted  that  he 
doesn’t  really  mind  the  cold. 

“I  even  played  golf  in  December.  I 
broke  all  my  tees  but  1  got  a  hell  of  a  lot  of 
rollers.” 

Besides  an  active  golf  schedule  and  an 
affinity  for  good  books,  Flanagan  said  he 
also  enjoys  community  work. 

A  former  board  member  of  the  Salva¬ 
tion  Army,  the  Milwaukee  Better  Busi¬ 
ness  Bureau  and  St.  Anthony's  Hospital, 
Flanagan  was  co-chairman  of  the  Mil¬ 
waukee  Brewers  Ambassadors  Club 
when  it  was  formed  by  the  Greater  Mil¬ 
waukee  Committee  and  the  Chamber  of 
Commerce  to  boost  season  tickets  sales 
for  the  Brewers  Baseball  Club.  He  pre¬ 
sently  serves  on  the  board  of  directors  for 
Cardinal  Stritch  College  in  Milwaukee. 

His  outside  professional  activities  are 
also  numerous. 

A  member  and  past  president  of  the 
Milwaukee  Advertising  Club,  Flanagan 
received  its  1977  Silver  Medal  for  his 
“outstanding contributions  to  advertising 
and  active  participation  in  furthering  the 
industry’s  standards,  creative  excellence 

(Continued  on  page  47) 
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Dalgin  to  act  as  watchdog 
in  now  syndicated  studies 


A  joint  task  force  of  the  International 
Newspaper  Advertising  and  Marketing 
Executives  and  the  Newspaper  Research 
Council  has  named  Eugene  Dalgin  the 
industry’s  “technical  representative”  to 
the  research  firms  which  intend  to  con¬ 
duct  portions  of  the  next  national  syndi¬ 
cated  newspaper  audience  survey. 

Dalgin,  a  private  newspaper  research 
consultant  and  former  research  director 
for  Million  Market  Newspapers  and 
Sawyer  Ferguson  Walker,  Inc.,  will  act 
as  liaison  among  the  research  firms,  the 
newspaper  business  and  the  Advertising 
Research  Foundation.  He  is  now  working 
with  Three  Sigma  Research,  Inc.,  which 
this  week  began  interviewing  for  the 
study. 

Dalgin  said  he  believes  the  new  study 
will  be  conducted  by  two  research  firms. 
Three  Sigma,  which  conducted  the  first 
study,  and  Scarborough  Research,  Inc. 
The  two  firms  will  contract  directly  with 
individual  newspapers,  and  it  is  hoped 
that  enough  newspapers  will  subscribe 
for  all  the  top  50  markets  to  be  included  in 
the  study. 

Dalgin  explained  that  the  methodology 
and  the  format  of  the  new  study  will  be 


primarily  the  same  as  were  used  in  the 
1980  study,  but  he  noted  that  particular 
attention  will  be  paid  to  getting  the  study 
completed  on  time  and  to  submitting  the 
study  and  its  methodology  to  review  by 
the  Advertising  Research  Foundation. 
He  said  the  research  firms  which  conduct 
the  study  will  also  be  more  cautious  and 
flexible  with  the  data  it  generates. 

The  final  data,  he  said,  would  be  “more 
balanced  and  weighted”  than  that  con¬ 
tained  in  the  first  study.  And  an  all-out 
effort  is  being  made  to  avoid  the  sort  of 
controversy  which  arose  during  the  first 
study  when  the  Chicago  Tribune  first 
questioned  the  validity  of  the  data  con¬ 
tained  in  the  Chicago  portion  of  the  study 
and  then  discarded  it. 

At  present,  he  estimated,  the  research 
firms  have  contracted  with  roughly  20 
newspapers  each.  Three  Sigma  is  plan¬ 
ning  to  complete  interviewing  by  mid- 
June  with  reports  scheduled  to  be  re¬ 
leased  in  mid-September.  Scarborugh,  he 
said,  would  probably  begin  interviewing 
for  its  clients  in  the  fall. 

It’s  a  safe  bet  that  representatives  from 
both  firms  will  be  lobbying  newspaper  ad 
directors  during  this  week’s  IN  AME  con¬ 
ference  in  Washington,  D.C. 


THE  NEWSPAPER  INDUSTRY 
CAN  CHOOSE 

SCARBOROUGH 

WITH  CONFIDENCE 
TO  CARRY  OUT 

THE  NATIONAL 
SYNDICATED 
NEWSPAPER 
AUDIENCE  STUDY 

-  OUR  RESEARCH  IS  RESPECTED  - 

Make  Scarborough 
Your  Choice  to  Deliver: 

•  A  RELIABLE  STUDY 

•  AN  ON-TIME  STUDY 

•  A  STUDY  FREE  OF 
CONTROVERSY 

•  A  STUDY  THAT  WILL  BE 
USED  BY  THE  AGENCIES 

•  A  STUDY  WITH  FOLLOW- 
THROUGH  AT  AGENCIES 
AND  WITH  SUBSCRIBERS 

Join  with  Such 
Newspapers  as: 

•  Arizona  Republic-Phoenix 
Gazette 

•  Atlanta  Journal-Constitution 

•  Buffalo  Evening  News 

•  Dallas  Morning  News 

•  Denver  Post 

•  Houston  Chronicle 

•  Louisville  Courier-Journal/ 
Times 

•  New  London  Day 

•  New  York  Daily  News 

•  Orange  County  Register 

•  St.  Louis  Post-Dispatch/ 

Globe  Democrat 

•  San  Francisco  Chronicle/ 
Examiner 

•  Tacoma  News  Tribune 

•  Westchester  Rockland 
Newspapers 

•  Providence  Journal-Bulletin 

•  Ft.  Worth  Star-Telegram 

MAKE  SCARBOROUGH  YOUR  CHOICE 

TEL.  (212)  889-5290 
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NY  retailer  seeks  Chapter  11  umbrella 

J.W.  Mays,  Inc.,  which  operates  nine  consolidate  its  operations  in  fewer  stores, 
budget-price  retail  stores  in  the  New  Mays  began  losing  money  in  its  last 
York  metropolitan  area,  has  filed  a  peti-  fiscal  year,  when  it  reported  a  $1 .7  million 
tion  for  reorganization  under  Chapter  1 1  loss.  In  the  first  quarter  of  the  current 
of  the  Federal  Bankruptcy  Code.  fiscal  year,  the  retailer  reported  a  loss  of 

Mays,  a  major  newspaper  advertiser  in  $1.2  million. 

New  York  area  dailies,  cited  poor  busi¬ 
ness  conditions  as  the  reason  for  the  ac- 
tion.  Mays  intends  to  close  its  five  sub- 
urban  stores,  which  are  unprofitable,  and  P/dDdOdn 
continue  operating  its  four  outlets  in  the 

gjjy  (Continued  from  page  46) 

According  to  court  briefs,  the  New  - 

York  News  is  the  largest  of  Mays  major  and  responsibility  in  areas  of  social  con- 
creditors  with  roughly  $630,000  in  unpaid  cem.” 

invoices.  Mays  had  been  spending  rough-  Although  he  avoids  Milwaukee’s  most 
ly  70%  of  its  estimated  $10  million  adver-  famous  export  because  of  its  calorie 
Using  budget  in  the  News.  count,  he  is  an  unembarrassed  Brewer 

Long  Island  Newsday  and  Gannett’s  and  Packer  fan,  and  on  the  college  side 
Westchester-Rockland  Newspaper  group  roots  for  Marquette  University  where  his 
are  also  listed  as  creditors,  with  $200,000  youngest  son  is  attending  law  school, 
and  $1 18,000  owed  them  respectively.  Back  in  the  office,  Flanagan  cheers  for 
Mays  opened  its  first  store  in  Brooklyn  the  industry.  “Newspapers  are  here  to 
in  1924.  In  recent  years,  the  company’s  stay.  And  when  the  information  explo- 
sales  had  been  stagnant.  Analysts  attri-  sion  does  occur  we  will  be  the  only 
buted  Mays  problems  to  the  same  type  of  medium  of  mass  communication  left  in 
market  conditions  which  led  to  the  de-  America.  We’ll  be  the  data  base  for  many 
mise  of  E.J.  Korvettes  and  S.  Klein,  also  forms  of  communication  and  if  I  wasn’t 
discount  retailers.  A  similar  action  was  sure  of  this  I’d  get  out  of  the  business, 
taken  recently  by  another  New  York  area  When  asked  what  business  he  would  go 

discounter.  Two  Guys,  which  also  plans  into,  Flanagan  simply  said,  “I’d  probably 
to  abandon  unprofitable  locations  and  start  a  newspaper.” 
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Dallas  developers  call  off 
boycott  of  Times  Herald 


By  Andrew  Radolf 

Six  months  after  it  began,  the  boycott 
by  real  estate  advertisers  against  the  Dal¬ 
las  Times  Herald  is  over,  said  publisher 
Tom  McCartin. 

He  said  the  boycott  cost  the  Times 
Herald,  a  Times  Mirror  newspaper, 
“over  a  million  dollars.” 

A  year  ago  the  paper  ended  its  long 
standing  practice  of  printing  only  adver¬ 
tisers’  promotional  copy  along  with  the 
real  estate  ads  in  its  Sunday  Homes  sec¬ 
tion. 

The  paper  turned  the  chore  of  writing 
about  real  estate  for  Homes  to  its  news 
department. 

Publisher  McCartin  believed  the  move 
benefitted  both  his  readers  and  adver¬ 
tisers. 

“There’s  a  direct  transmission  of  credi¬ 
bility  from  news  to  advertising,”  he  said. 
“We’re  not  going  back  to  puffery.” 

By  summer,  some  of  the  Times 


Herald’s  real  estate  advertisers  began 
questioning  McCartin’s  view. 

Mike  Sugrue,  president  of  the  Dondi 
Group,  one  of  Dallas’  largest  condomi¬ 
nium  developers,  said  the  boycott  re¬ 
sulted  from  “a  little  misunderstanding” 
over  how  the  revamped  Homes  section 
was  put  together. 

Sugrue  said  the  paper  ran  a  “negative 
story”  about  condominium  developers  in 
California  next  to  one  of  his  ads,  which 
appeared  in  color.  Sugrue  felt  the  story 
about  unscrupulous  real  estate  practices 
in  another  state  harmed  the  effectiveness 
of  his  ad  for  condominiums  in  Dallas. 

Another  story  he  “took  exception  to,” 
he  said,  was  headlined  “Buyers  pay  for 
builders  bashes.” 

Sugrue  said  that  story  contained  in¬ 
accurate  information  about  how  builders 
finance  parties  to  promote  their  real 
estate  developments. 

Homes  suffered  from  not  having  a  real 
estate  editor  in  charge  of  its  news  content 


Bank-thrift  mergers  iegesit  linage 


Interstate  mergers,  the  latest  phenomenon  in  the  banking  business,  show 
signs  of  generating  a  large  volume  of  advertising  for  newspapers. 

The  newly  formed  institutions,  aided  and  abetted  by  the  Federal  Deposit 
Insurance  Corp.  and  the  Comptroller  of  the  Currency,  must  spend  lavishly 
to  acquaint  the  public  with  their  new  identities,  since  most  of  the  combined 
banks  and  thrift  shops  are  adopting  new  names. 

Fort  Lauderdale  News  and  Sun  Sentinel,  one  of  the  early  beneficiaries, 
reports  that  Citizen  Savings  of  California  will  boost  its  advertising  budget 
from  $3  million  to  between  $5  and  $6  million  this  year  to  promote  its  “rain¬ 
bow”  theme  for  First  Nationwide  Savings.  Recently,  Citizens  merged  with 
West  Side  Federal  Savings  and  Loan  Association  of  New  York  and 
Washington  Federal  Savings  and  Loan  Association  of  South  Florida,  which 
were  running  into  huge  deficits. 

First  Nationwide,  with  $7  billion  in  assets,  now  is  the  fifth  largest  thrift 
bank  in  the  country. 

Double-truck  ads  in  a  large  list  of  newspapers,  several  network  television 
ads,  and  radio  ads  featuring  the  voice  of  Orson  Welles  broke  the  news  of 
Rainbow  Financial  Services.  Casey  MacKenzie,  Nationwide’s  director  of 
advertising,  said  they  were  breaking  new  ground  and  pioneering  in  new  east¬ 
ern  markets. 

The  ad  agency  of  Gianettino  &  Meridith,  Moutainside,  N.J.,  is  coordinat¬ 
ing  the  New  York  Campaigns,  and  the  Florida  advertising  is  in  the  hands  of 
Steve  Walker  and  Associates,  Fort  Lauderdale.  This  new  advertising  bonan¬ 
za  follows  the  extensive  linage  from  the  All-Savers  certificates  of  last  fall 
and  the  current  splurge  from  both  banks  and  thrift  institutions  for  Individual 
Retirement  Accounts. 
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when  the  Times  Herald  made  the  format 
change,  Sugrue  commented.  He  felt  that 
with  an  editor  paying  attention  to  the  sec¬ 
tion’s  layout,  the  result  would  be  “better 
placement”  of  news  and  advertising. 

“1  believe  the  news  needs  to  be  re¬ 
ported,”  Sugrue  stated.  “I  tend  to  agree 
the  section  may  give  more  credibility  to 
the  news,  but  I  don’t  think  that  adds  to  the 
credibility  of  advertising.  Maybe  people 
will  read  the  real  estate  section  for  good, 
hard  news  and  see  more  ads.” 

Sugrue  remarked  he  is  “very  high  on 
the  Times  Herald”  now  that  the  paper  has 
hired  a  new  real  estate  editor.  He  said  he 
splits  his  advertising  evenly  between 
Times  Herald  and  the  Dallas  Morning 
News  and  “will  continue”  to  advertise  in 
both. 

The  Times  Herald  hired  Jerry  Wilker- 
son,  formerly  real  estate  editor  of  the  Mil¬ 
waukee  Journal,  to  edit  Homes.  He  will 
have  two  reporters  working  under  him. 

Wilkerson  said  he  intends  to  place 
“heavy  emphasis  on  news  of  broad  in¬ 
terest  to  buyers  and  sellers  of  homes 
rather  than  news  of  specific  interest  to 
builders,  architects,  and  lenders.” 

Real  estate  news  dealing  with  those 
three  groups  will  run  in  the  Times 
Herald’s  business  pages,  which  were  ex¬ 
panded  and  made  into  a  separate,  7-day 
section  at  the  end  of  1981. 

Wilkerson  noted  that  placement  of  ads 
in  the  Homes  section  will  not  be  his  re¬ 
sponsibility. 

“In  Milwaukee,  in  broad,  general 
terms,  I  did  not  concern  myself  about 
where  a  story  ran.  I  ignored  the  ads  in  the 
section,”  he  commented,  explaining  he 
expects  to  follow  a  similar  policy  at  the 
Times  Herald. 

Wilkerson  remarked  he  will  be  meeting 
with  local  real  estate  developers  “to  tell 
them  about  basic  journalism  tenets 
they’re  not  used  to.  I  am  of  the  firm  opin¬ 
ion  there  must  be  a  sharp  delineation  be¬ 
tween  advertising  and  news  content.” 

David  Fox,  president  of  Fox  &  Jacobs, 
was  one  of  the  local  real  estate  developers 
who  stood  by  the  Times  Herald. 

“I  think  it  makes  a  better  newspaper,” 
Fox  said  of  the  revised  Homes  section. 
“You  build  readership.  It’s  more  believ¬ 
able.” 

The  Times  Herald  continues  to  publish 
a  promotional  real  estate  section  on 
Saturdays. 

McCartin  said  he  plans  to  switch  the 
Saturday  section  over  to  news  coverage 
but  has  not  set  a  date. 

“1  want  to  get  Sunday  squared  away 
first,”  he  remarked. 

McCartin  wants  to  see  the  Saturday 
section’s  news  coverage  “go  more  to  the 
builders,  commercial  news.” 

The  Times  Herald  has  not  begun  to 
recover  its  real  estate  market  share  which 
it  lost  as  a  result  of  the  boycott.  “It’s  too 
soon,”  McCartin  said,  “we’re  still  down 
from  a  year  ago.” 

(Continued  on  page  55) 
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By  Dan  Lionel 


SCARBOROUGH  ASKS. . . 


Ad  scene 


Are  shoppers  hurting  CAMs? 


Are  shoppers  which  CAMs  have 
hitherto  sloughed  off  as  ‘garbage  pail  lin¬ 
ers’  becoming  a  more  insistent  nui¬ 
sance — in  fact  a  threat  to  their  $4  billion 
plus  classification? 

According  to  Dick  MacDonald,  who 
has  just  completed  a  spot  survey  of  24 
randomly  selected  newspapers,  the 
answer  is  “yes”  and  “no”  depending 
upon  the  market.  MacDonald,  who 
queried  CAMs  from  coast  to  coast  and 
has  capsuled  their  response  in  the  Mac- 
E)onald  Classified  Service  current  “Clas¬ 
sified  Executive,”  told  E&P  that  he 
found  no  concensus  either  of  a  serious 
local  competitive  situation  vis-a-vis  shop¬ 
pers,  or,  in  the  general  response,  a  situa¬ 
tion  in  which  the  shoppers  show  con¬ 
siderable  strength. 

The  most  prevalent  reaction  to  the 
shopper  incursion,  he  noted,  was  shaving 
of  rates  particularly  for  private  family 
want  ads.  Rates  such  as  4  lines/4  days/$4 
and  2  lines/7  days/$5  are  offered  by  va¬ 
rious  papers  with  limitations  of  the  selling 
price  of  the  advertised  article  ranging 
from  $150  up  to  $1000  .  .  .  but  rate  alone 
doesn’t  seem  to  be  the  answer. 


Buell  retires  frem 
lop  post  at  MMN 

Joseph  Buell,  chairman  and  chief  ex¬ 
ecutive  officer  of  Million  Market  News¬ 
papers,  Inc.,  has  retired  from  the  post 
effective  Dec.  31,  1981. 

Buell,  who  has  reached  the  mandatory 
retirement  age  of 
65,  has  been  with 
MMN  for  19 
years.  He  joined 
the  company  as 
executive 
vicepresident/sal¬ 
es  and  was  named 
chief  executive 
officer  in  1975. 

Before  joining 
MMN,  Buell  was 
a  vicepresident 
for  the  Hearst  Corporation  and  publisher 
of  Popular  Mechanics  Magazine.  He  has 
been  a  member  officer  and  director  of  a 
wide  range  of  print  media  trade  organiza¬ 
tions  during  his  career. 

G.  Kingsley  Anthony,  president  and 
chief  operating  officer  of  MMN,  will  take 
over  for  Buell.  The  chairman’s  position  is 
traditionally  held  by  a  publisher  from  one 
of  MMN ’s  12  major  market  metropolitan 
newspapers,  but  Buell  was  named  chair¬ 
man  last  year  in  order  to  allow  Anthony  to 
gradually  assume  more  executive  func¬ 
tions. 


“We  have  offered  a  3  lines,  3  days,  $3 
plan,”  reported  Don  Schriner,  general 
advertising  sales  manager,  Lincoln 
(Neb.)  Journal  Star,  “which  is  a  better 
buy  actually  than  the  shoppers  or  the 
weekly  newspaper.  But  it  really  hasn’t 
worked  too  well.  I  believe  that  shoppers 
have  successfully  established  a  classified 
image  which  many  people  like.  I  refer 
mostly  to  the  way  in  which  they  present 
the  ads  in  a  scattered  mumbo-jumbo 
fashion.  The  ads  are  uncategorized. 
There  is  a  psychology  to  this  which  sug¬ 
gests  to  the  reader  that  this  system  is 
cheaper  to  buy.  It  isn’t,  of  course,  but 
many  people  think  it  is.  Even  when  we 
come  out  with  special  rate  packages  and 
special  deals,  the  shopper  is  still  thought 
of,  in  all  too  many  cases,  as  somehow  or 
other  being  cheaper.  I  wish  I  could  tell 
you  something  that  has  worked  well  for 
us.  But  so  far  we  haven’t  found  it — not  to 
my  satisfaction.” 

CAM  Don  Edwards,  Grand  Rapids 
(Mich.)  Press  says  the  shopper  in  his  mar¬ 
ket  made  its  big  mistake  when  it  started  to 
classify  its  private  party  ads.  “When 
shoppers  do  this,”  he  notes,  “I  feel  we’ve 
got  ’em!  I  believe  that  shopper  readers 
expect  and  like  the  ads  all  jumbled  up.  I 
think  people  like  this  type  of  little  ads  in  a 
shopper.  But  once  they  classify,  the  read¬ 
er  shifts  to  our  ball  park — we  have  the 
volume  and  the  system  that  attracts  the 
readers  of  ads  which  are  organized.  In 
terms  of  what  we  have  done,  our  Bargain 
Comer  has  hurt  them  tremendously.  It 
has  grown  over  100%  in  the  past  year. 
This  plan  offers  3  lines  10  days  for  $5  for 
items  of  up  to  $  1 75 .  These  ads  run  under  a 
separate  heading  not  in  classification. 
The  readership  is  absolutely  phenomen¬ 
al!  It  has  hurt  the  shopper.” 

While  most  of  the  comments  from 
CAMs  queried  say  the  greatest  impact  on 
linage  has  been  in  the  family  want-ad 
area,  CAM  Jim  Kipper,  Kitchener- 
Waterloo  (Ont.)  Record,  says,  “I  feel 
what  little  damage  the  shopper  has  done 
to  us  has  probably  been  in  the  area  of 
commercial  classified  (automotive  and 
real  estate).  I  feel  our  pricing  policy  on 
private  party  ads  has  prevented  them 
from  hurting  us  in  this  area.” 

In  his  comments  Kipper  points  out  that 
up  to  this  time  the  shopper  in  his  area 
does  not  make  it  easy  to  place  an  ad. 
“The  shopper  requires  that  all  ads  be 
written  and  mailed  in,  along  with  pay¬ 
ment  in  advance.  This  is  made  even 
worse  by  the  fact  that  privately  placed 
ads  run  in  the  shopper  on  a  space- 
available  basis.  Therefore  a  prospective 
classified  user,  assuming  results  on  his  ad 
are  what  he  wants,  would  be  apt  to  think 
(Continued  on  page  55) 


WHAT  DOES  IT  TAKE  TO 
CARRY  OUT 

THE  NATIONAL 
SYNDICATED 
NEWSPAPER 
AUDIENCE  STUDY? 

IT  TAKES  A: 

•  NATIONALLY  RESPECTED  NEWS¬ 
PAPER  AUDIENCE  RESEARCH 
COMPANY  (Last  year  we  had  more 
newspaper  audience  research  bill¬ 
ings  than  any  other  company.) 

•  A  COMPANY  WITH  NEWSPAPER 
AUDIENCE  RESEARCH  KNOW-HOW 

•  A  COMPANY  FREE  OF 
CONTROVERSY 

•  A  COMPANY  DEDICATED  TO 
FOLLOW-THROUGH  WLFH  AGENCIES 
AND  SUBSCRIBERS 

•  A  PROFESSIONAL  AND 
EXPERIENCED  COMPANY 

SCARBOROUGH 

RESEARCH 

HAS  THESE  QUALIFICATIONS. 

YOU  CAN  CHOOSE  SCARBOROUGH 
TO  CARRY  OUT  A  RESPECTED  STUDY 
THAT  WILL  BE  USED  BY  THE  AGENCIES. 

Join  with  Such 
Newspapers  as: 

•  Arizona  Republic-Phoenix  Gazette 

•  Atlanta  Journal-Constitution 

•  Buffalo  Evening  News 

•  Dallas  Morning  News 

•  Denver  Post 

•  Houston  Chronicle 

•  Louisville  Courier-Journal/Times 

•  New  London  Day 

•  New  York  Daily  News 

•  Orange  County  Register 

•  St.  Louis  Post-Dispatch/Globe 
Democrat 

•  San  Francisco  Chronicle/ Examiner 

•  Tacoma  News  Tribune 

•  Westchester  Rockland  Newspapers 

•  Providence  Journal-Bulletin 

•  Ft.  Worth  Star-Telegram 

MAKE  SCARBOROUGH  YOUR  CHOICE. 

TEL.  (212)  889-5290 


EDITOR  &  PUBLISHER  for  January  30,  1982 


49 


Illustration  reigns  in  award  winning  ads 

B.  Altman  &  Company,  New  York  dent,  marketing,  for  Montgomery  Ward,  success,”  says  Altman’s  ad  director 
won  first  prize  in  the  large-stores  categ-  Chicago,  and  chairman  of  the  NRMA’s  Mary  Irish,  “is  to  keep  the  copy  short.” 
ory  and  headed  the  list  of  winners  in  the  Sales  Promotion  Division  and  Alfred  Cain-Sloan’s  winning  ad  in  the  $25-$50 
llth  annual  NoRMA  Awards  competi-  Eisenpreis,  the  Bureau’s  vicepresident,  million  category  also  used  a  dominant 
tion  for  outstanding  newspaper  ad  vertis-  retail  marketing.  John  Murphy,  illustration,  a  photograph  of  a  human 
ing  sponsored  jointly  by  the  Newspaper  vicepresident  for  sales  promotion  of  the  pyramid  of  swimsuit-clad  models  out- 
Advertising  Bureau,  Inc.,  and  the  NRMA,  presided.  lined  against  a  stark  white  background. 

National  Retail  Merchants  Association.  In  what  may  be  an  indication  of  a  trend  topped  off  with  a  provocative  headline. 
Other  first  place  winners  were:  the  Cain-  toward  larger  illustrations  and  shorter  “Just  add  water!” 

Sloan  Company,  Nashville;  Allen  Fumi-  copy,  all  five  gold  NoRMA  winners  used  In  the  $5-$25  million  category,  each  ad 
ture,  Needham  Heights,  Mass.;  Wil-  dominant  illustrations  to  attract  attention  in  Allen’s  Furniture  winning  series  was  a// 
son’s,  Greenfield,  Mass.;  and  Dayton’s,  to  the  merchandise  or  idea  featured  in  the  illustration,  with  a  full-page  color  photo- 
Minneapolis.  ads.  graph  of  a  child  in  an  involving  situation 

The  winners  were  announced  at  a  spe-  Altman’s  won  in  the  category  of  mer-  with  a  single  piece  of  furniture.  The  copy 
cial  session  of  the  71st  annnual  NRMA  chandise  ads  by  stores  with  more  than  $50  in  each  ad  quietly  reminded  readers  that 
Convention  in  the  New  York  Hilton  million  in  annual  sales  with  a  series  of  good  furniture  lasts  a  long  time,  using 
Hotel.  Each  first  place  winner  received  a  7-column  black-and-white  ads  each  lines  such  as,  “Someday,  this  magnifi- 
gold  engraved  NoRMA  medallion  featuring  a  well-known  clothes  designer  cent  highboy  will  be  hers,  stored  with 
mounted  in  clear  Incite  on  a  black  Incite  and  illustrated  with  a  full-depth  line-and-  decades  of  family  memories  to  last  for 
base.  wash  drawing  by  artist  Jim  Howard,  generations.” 

The  presentations  were  made  by  Copy,  including  headlines,  never  went  In  the  under  $5  million  category,  Wil- 
Charles  J.  Miller,  executive  vicepresi-  over  100  words.  “The  trick  to  these  ads’  son’s  trumpeted  the  excitement  of  its 

storewide  ^h  anniversary  sale  with  a 
drawing  of  a  giant  pink  elephant  leading  a 
circus  parade.  The  excitement — and  the 
size  of  the  sale — were  both  heightened  by 
the  headline,  “A  Week  to  Remember!” 

Dayton’s  won  the  gold  NoRMA  for  the 
institutional  category  with  a  stunning  full- 
page  celebration  of  the  release  of  the 
American  hostages  held  by  Iran  for  444 
days.  The  ad’s  dramatic  depiction  of  a 
magnificent  bald  eagle  in  full  flight  with  a 
yellow  ribbon  held  in  its  beak  was  under¬ 
lined  by  just  four  words  of  copy  which 
said  everything  there  was  to  say,  “Our 
spirits  are  soaring.” 

Second  place  winners  and  honorable 
mentions  in  the  various  contest  categor¬ 
ies  were: 

Over  $50  million:  second  place  winner. 
Diamonds,  Tempe,  Arizona;  honorable 
mentions,  Gimbels  Midwest,  Milwaukee; 
Emporium  Capwell,  San  Francisco;  Fair- 
weather’s,  Toronto,  Canada;  Dayton’s, 
Minneapolis;  and  Neiman-Marcus, 
Dallas. 

$25-$50  million:  second  place  winner, 
Gantos,  Grand  Rapids,  Michigan;  honor¬ 
able  mentions,  Winkelman’s,  Detroit; 
Belk,  Columbia,  South  Carolina;  and 
Swanson’s,  Kansas  City. 

$5-$25  million:  second  place  winner, 
Hemphill-Wells,  San  Angelo,  Texas; 
honorable  mentions,  Dejong’s,  Evansvil¬ 
le,  Indiana;  and  H.A.&E.  Smith,  Hamil¬ 
ton,  Bermuda. 

Under  $5  million:  second  place  winner, 
C.  Rhyne  and  Associates,  Seattle;  honor¬ 
able  mentions,  Perkins  Timberlake, 
Wichita  Falls,  Texas;  Leatherhaus,  Win¬ 
ston-Salem,  North  Carolina;  and  Lady 
Jane,  Savannah,  Georgia. 

Institutional:  second  place  winner, 
Lytton’s,  Chicago,  Illinois;  honorable 
mentions,  Marshall  Field’s,  Chicago; 
Maas  Brothers,  Tampa,  Florida;  and  OK 
Bazaars,  Johannesburg,  South  Africa. 
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tt'«  always  a  plaasai 


Enough  magic  here  to  make  Madison  Avenue 
feel  romantic  as  the  moors.  You’re  Cathy,  so  fragile 
but  so  brave  in  your  long,  long  earth-red  coat. 

A  pretty  ruffle  at  your  shoulders,  a  sweet  swing 
at  your  ankles.  Underneath: 


a  sweeping  skirt  of 
rich-earth  plaids.  Know 
who  you’re  going  to 
fall  in  love  with? 

Perry  Ellis, he’s  a 
fashion  hero  now. 
See  these  and  more  in 
Young  Expression 
Sportswear,  third  floor 
of  the  store  that’s  full  of 
brand  new 
pleasures. 


“The  trick  to  these  ads’  success  is  to  keep 
the  copy  short”  says  Mary  Irish,  director  of 
advertising  for  B.  Altman  &  Company,  New 
York.  Altman’s  won  a  NORMA  gold  award  in 
the  over  $50  million  retail  volume  category 
for  a  series  of  seven-column,  black  &  white 
ads,  each  featuring  a  well-known  clothes  de¬ 
signer  and  illustrated  with  a  full-depth,  line- 
and-wash  drawing  by  artist  Jim  Howard. 
Second  place  in  the  $50  million  category  was 
awarded  to  Diamonds,  Tempe,  Az.,for  its 
short  copy,  large  illustration  newspaper 
campaign. 


Here’s  to  the  fashion  future! 
America’s  exciting  young 
designers,  at  Altman’s  now. 


Tomorrow,  catch  informal  modeling  of  our 
new  Pinky  &  Dianne  delights,  including  this 
sweatshirt  you  could  wear  to  the  Plaza. 


,  ^  Relaxed  luxury  here. 

<  Black,  velvety  and 

very  posh  Match  it  with 
■  f  '  a  pair  of  kicky  knickers 
IQl-.  and  start  running 

Not  around  the  reservoir, 
around  the  hottest  night 
sprots  in  town, 
ijm  This  is  a  typical 
')  '  W  Pinky  &  Dianne  design. 

They’re  always  just 
^  1  subtly  sassy.  But 
always  in  the  best 
latest)  taste. 

r  more  in  Studio  III, 

'  third  floor  of  the  store  that’s 
full  of  young  ideas. 


Know  who’s  going  to  fall  in  love  with  you? 
Heathcliff. 


And  everybody  else  who  sees  yon 
in  your  new  Perry  Ellis  clothes. 


jmtonV 


■^O  REWEMBERI 


April  77  Through  May  7 


You’re  imited.  Sa\e  on  sumptuous 
I4k  to  i-tk  gold  jewelry  Italian 
chains  and  bracelets.  Swiss  ingot 
pendants  .\nd  coin  jewelry  from 
around  the  world.  .\ll  well  below  our 
normal  3(1%  off  retail  So  dntp  what 
you're  doing.  Cancel  all  plans  And 
invest  in  the  one  you  love.  Today. 
(Coins  sold  at  spot  gold  prices.) 


UJILSON'S 


C.  Rhyne  &  Associates 

1 10  Cherry.  Suite  200  •  Seattle 
Monday  through  Inday,  9  am  to  5  pin  •  Phone  623-6900 
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'Just  add  water,’  was  the  theme 
of  the  winning  ad,  from  Cain 
Sloan  of  Nashville,  in  the  $25-$50 
million  NORMA  category  (top, 
left).  Allen  Furniture,  of  Needhan 
Heights,  Mass.,  won  the  gold 
award  in  the  $5-to  $25  million 
category  for  a  campaign  (bottom, 
right )  featuring  large  photographs 
of  furniture  being  used  by  chil¬ 
dren.  The  gold  award  in  the  under 
$5  million  category  went  to  Wil¬ 
sons  of  Greenfield,  Mass,  for  an 
ad  (opposite)  which  trumpeted  its 
storewide  99th  anniversary  sale 
with  a  drawing  of  a  giant  pink 
elephant.  Gantos,  Grand  Rapids, 
Mich.,  won  a  second  place  award 
in  the  $25-$50  million  category  for 
a  footwear  ad  ( above )  featuring 
price  and  product,  with  the  emph¬ 
asis  on  the  product.  Hernphill- 
Wells,  San  Angelo,  Tx.,  was  a 
second  place  winner  in  the  $5-$25 
million  category  (above,  right).  A 
little  alliteration  graced  the  head¬ 
line  of  C.  Rhyne  &  Associates’, 
Seattle,  second-place  winning  ad 
in  the  under  $5  million  category 
(opposite,  left);  and  Lytton’s,  Chi¬ 
cago,  stole  the  cue  from  ‘The  Little 
Rascals’  to  create  an  ad  for  chil¬ 
dren’s  wear  ( above,  left)  which 
took  second  place  in  the  NORMA 
institutional  category. 


<!> 


In  lime,  the  doll  pnrtie»  %nll  become  special 
galhermgi  of  famtty  and  (nends  And.  like  her. 
lh»  etepmile  Oriental  dinn^  room  vrill  add  to 
thr  wM^mth  of  Ihtise  go«id  limw.  moee 

heautihil  wilh  each  fMftHion  year  That's  part  td 
%¥hat  we  think  fine  furniture  value  should  be 
Ouairiy  and  beauty  that  serves  ({eneraltnn  after 
Hmeration 
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SAY  YES  TO  A  DRESS! 


Boycott 

(Continued  from  page  48} 


The  Dallas  Morning  News  publishes  a 
Sunday's  Homes  section  written  by 
“advertising  editorial  assistants  who 
work  for  the  advertising  department,” 
said  Jeremy  Halbreich,  vicepresident  of 
marketing. 

He  said  the  Morning  News  “does  not 
have  any  plans  whatsoever  to  change”  its 
Sunday  real  estate  section  which  “is 
clearly  labelled  advertising”  and  has  a 
different  typeface  and  format  from  the 
rest  of  the  Sunday  paper. 

“A  year  ago  we  tripled  the  size  of  our 
business  news  staff,”  Halbreich  con¬ 
tinued.  “We  feel  we  do  locally  what  the 
Wall  Street  Journal  does  nationally.  We 
cover  hard  news  about  real  estate  seven 
days  a  week.  If  we  were  not  covering  real 
estate  news  in  our  business  section,  we 
would  have  a  problem  with  it  (Sunday’s 
Homes).” 

Halbreich  said  Steve  Brown,  a  reporter 
on  the  business  section's  staff,  covers 
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“real  estate  news,  residential  and  com¬ 
mercial.” 

Dave  Dozier,  president  of  DGBH 
Advertising  in  Dallas,  remarked  he  pre¬ 
fers  the  Morning  News’  approach  to  Sun¬ 
day  real  estate  over  the  Times  Herald’s. 

“There’s  no  bad  news  in  the  Dallas 
Morning  News’  section.  They  don’t  write 
about  housing  slumps,  interest  rates 
going  up,  and  how  bad  housing  starts 
are,”  he  commented.  “Everybody 
knows  it’s  bad.  They  read  about  it  in  the 
business  section.  Why  tell  them  again  in  a 
real  estate  section  and  maybe  persuade 
people  not  to  buy  when  they  need  to  buy? 
If  the  Times  Herald  hadn’t  changed,  we 
would  have  sold  more  houses.” 

Dozier  said  he  places  real  estate  ads  in 
both  newspapers,  but  that  about  two- 
thirds  of  his  linage  runs  in  the  Morning 
News  and  the  other  third  in  the  Times 
Herald. 

“Individual  builders  were  mad  about 
the  changes  in  the  Times  Herald  and 
wouldn’t  advertise  there.  I’ve  never 
heard  about  or  been  able  to  trace  an  orga¬ 
nized  boycott,”  he  stated. 


Ad  scene 

(Continued  from  page  49} 


twice  before  taking  the  trouble  of  placing 
an  ad  in  the  shopper.” 

But  place  ads  they  do.  Says  Sandra 
Higgins,  classified  sales  manager.  Great 
Falls  (Mont.)  Tribune,  “I  think  the  shop¬ 
per  competition  in  our  market  is  definate- 
iy  growing.  There’s  more  activity  here. 
We’re  very  conscious  of  the  competitive 
presence  of  a  shopper.  In  our  case  the 
competition  is  mostly  from  commercial 
advertisers.” 

While  CAMS  have  resorted  to  rate  cut¬ 
ting  for  preservation  of  the  private  party 
ads,  there  appears  to  be  a  growing  trend 
toward  more  sophisticated  classified 
management  techniques  and  higher  rates 
by  the  shoppers.  While  a  showing  of 
hands  at  a  recent  NAAP  convention  re¬ 
vealed  that  only  1  in  20  shoppers  have 
hired  CAMs,  as  has  the  Center  Island 
(Levittown,  N.Y.)  Pennysavers  when  it 
recently  signed  Carl  Wiberg,  former 
CAM  of  the  Philadelphia  (Pa.)  Bulletin. 
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Syndicates 

By  Lenora  Williamson 


New  strip  views  the  funny  business  worid 


"Miles"  and  "Jessie"  comment  on  the  office  scene. 


Bruce  Hammond,  32,  a  former  art 
director  of  New  England  Business  maga¬ 
zine,  has  turned  comic  strip  creator  using 
his  own  career  impressions  for  a  humor¬ 
ous  approach  to  the  business  world  and 
its  white  collar  types. 

Hammond,  who  now  lives  in  Peterbor¬ 
ough,  N.H.,  borrows  from  his  business 
days  in  various  jobs,  to  create  the  title 
character,  “Duffy”,  described  as  a  mid¬ 
dle-management,  middle-aged,  middle¬ 
brow.  “Duffy”  has  a  healthy  skepticism 
for  the  new  technology  and  new  manage¬ 
ment  theories  and  new  personnel  who 
evidence  a  gee-whiz  attitude  toward  busi¬ 
ness  and  the  office. 

Universal  Press  Syndicate  president, 
John  P.  McMeel,  says  he  is  excited  about 
the  future  of  Hammond’s  strip.  “This  is 
our  kind  of  strip — an  unknown  artist 
breaking  new  ground  in  comic  strip  sub¬ 
jects.” 

Lee  Salem,  editorial  director  of  UPS, 


Bruce  Hammond 

adds  that  “time  was  overdue  for  a  comic 
approach  to  people  and  situations  in  the 
nation’s  offices.” 

The  cartoonist  is  of  the  opinion  that 
business  and  the  people  who  work  in  it 


You  get  what  you  pay  for...  and  then  some. 


KIT 'N' CARLYLE 


by  Larry  Wright 

One  of  the  most  successful 
panels  introduced  in  the  last 
five  years.  KIT  ‘N’  CARLYLE  debuted 
in  The  NEA  Daily  Service 
in  December,  1980.  It  currently 
appears  in  more  than  275 
newspapers  in  North  America. 


For  more  information  on 
KIT  ‘N’  CARLYLE  and 
The  NEA  Daily  Service, 
call  Brad  Bushell 
toll  free  at  1-800-221-4816. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  ,  New  York,  N  Y.  10166 


are  a  grab-bag  of  personalities.  He  sees 
no  end  to  material  for  “Duffy”,  whose 
co-stars  in  the  strip  are  “Jessie”,  the 
young  professional  woman  with  a  hus¬ 
band,  children  and  “a  loose  grip  on  realit- 
y”;  and  “Miles”,  who  runs  the  company 
computer  center  and  is  a  true  believer  in 
technology. 

Hammond  philosophically  says  of  his 
life  in  business,  “I  had  become  a  player  in 
the  game,  too.  I  osmosed  from  art  direc¬ 
tor  to  managing  editor  to  general  mana¬ 
ger.  After  an  ulcer,  a  divorce  and  30  extra 
pounds,  I  figured  I  was  better  suited  as 
empathetic  observer  than  as  an  active 
participant  in  the  money  game. 

“So  now  I’m  doing  the  things  I  like  to 
do,  living  in  the  country,  keeping  in  touch 
with  pais  in  business,  admiring  lovely 
ladies  and,  of  course,  drawing.” 

*  ak 

James  Brady’s  new  column  for  the  Los 
Angeles  Times  Syndicate  is  set  to  debut 
twice  weekly  on  March  2.  Titled  “Eaves¬ 
dropping”,  the  column  will  cover  poli¬ 
tics,  show  business  and  the  sports  world. 

Brady,  the  New  York  Post’s  people- 
watcher  for  Page  Six,  is  the  author  of 
several  books  and  formerly  held  execu¬ 
tive  posts  including  those  of  publisher  of 
Women's  Wear  Daily,  editor  of  New  York 
magazine,  editor  and  publisher  of  Har¬ 
per’s  Bazaar,  as  well  as  associate  pub¬ 
lisher  of  the  New  York  Post. 

*  *  ♦ 

Andrew  J.  Edelstein  has  joined  United 
Feature  Syndicate  and  Newspaper  En- 
teprise  Association  as  associate  editor. 

Edelstein  was  assistant  editor  of  Jew¬ 
ish  Week-American  Examiner  for  five 
years  before  joining  UFS/NEA.  He  holds 
a  master’s  degree  in  journalism  from  Bos¬ 
ton  University.  While  there,  he  received 
the  Thomas  Fleming  Day  Scholarship 
which  is  awarded  to  outstanding  graduate 
students  in  journalism. 

♦  *  ♦ 

Feature  Associates  of  San  Rafael,  Cali¬ 
fornia,  has  signed  Worldview  magazine  to 
an  exclusive  syndication  agreement  with 
worldwide  distribution  rights. 

The  monthly  of  ethics  and  international 
affairs  is  published  by  the  Council  on  Re¬ 
ligion  and  International  Affairs  with  John 
Tessitore  as  editor. 

#  tie 

The  Los  Angeles  Times  Syndicate  has 
announced  the  next  episode  of  the  “Star 
Trek”  comic  strip  beginning  March  1  will 
be  co-authored  by  science  fiction  writer, 
Larry  Niven.  Sharman  DiVono  will  col¬ 
laborate  with  Niven  on  the  upcoming 
adventure  episode. 

Niven  has  written  science  fiction  since 
1%4  for  an  international  audience.  He 
won  the  Australian  Ditmars  International 
science  fiction  award  in  1972  for  “Ring- 
world”  and  Japanese  awards  for  both 
“Ringworld”  and  “Inconstant  Moon”  in 
1979. 
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Jerry  Barnett 
Indianapolis  News 


Jim  Morin 
Miami  Herald 


Wallmeyer 

Long  Beach  Press-Telegram 


Steve  Greenberg 
Los  Angeles  Dally  News 
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THE  BEST-SELLERS  OF  1981  FROM  EaP  .  .  . 


The  year's  most-wanted  titles  from  Editor  &  Publisher's 
collection  of  books  about  the  newspaper  industry  . . . 
writing,  editing,  production,  finance  and  management 


104— PROOFREADING  &  COPYEDITING— A 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  a^iring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  Paper  back.  $7.95 


106— HEADLINES  AND  DEADLINES— A  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editors.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $7.50 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation. 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  woi^s.  232  pages.  $10.00 


185-HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future." 
After  buying  the  Port  Jefferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  es¬ 
tablished  the  North  Shore  Record  from  scratch. 
136  pages;  8  x  11  manuscript.  $19.95 


197— DOS,  DON’TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  “Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive  tech¬ 
nique.  With  frequent  use  of  question  and  answer  format, 
this  book  is  a  guide  to  copy  editing,  layout  and  photo¬ 
graphic  treatment  adapted  to  electronic  techniques. 
279  pages.  Indexed.  $17.50 


233— GRAMMAR  FOR  JOURNALISTS  (Third  Edi¬ 
tion)  by  E.L.  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
grammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programming  instructions  in  non¬ 
technical  style  to  answer  questions:  “Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages  In^ 
dexed.  Paperback.  $5.95 


286— GOODBYE  GUTENBERG.  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  in  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9  spiral  bound.  $10.95 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  expanded  edition  of  a  teaching  text  for  begin¬ 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  “how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  feature 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  under  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting— for 
the  beginner  and  the  pro.  310  pages,  indexed.  $9.95 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1980s,  An  Assessment  ol  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technology,  cable  television,  video  cassettes.  296 
pages.  Indexed.  $29.95 
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310— DECISION-MAKING  IN  PHOTOJOUR¬ 
NALISM:  Newt  Pictures  Rt  to  Print ...  or  are 
They?  By  Curtis  D.  MacDougall.  Reproducing  many 
of  the  controversial  horror  and  disaster  news  photos 
that  have  been  published  with  pro  and  con  analysis 
including  some  of  the  fakes  and  deceits.  136  pages,  8  x 
11  soft  cover.  $5.00 


Use  this 
coupon  to 
order  your 
books  by 
number. 
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(Allow  4-6  weeks  for  delivery) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_  COMPUTERS 


LATCH  ONTO  the  technology  with  a  500  word  j 
weekly  column  on  small  computer  software! 
The  next  step  beyond  book  and  record  reviews,  | 
this  discusses  what's  now  available  in  busi-  i 
ness,  home,  and  game  programs.  Interests  ; 
owners  and  non-owners.  Written  by  contribut-  i 
ing  editor  to  Creative  Computing  and  Computer  i 
retailing.  Write:  0  Archibald,  1817Third  Av,  N 
Mineapolis  MN  55405.  ! 


"HEALTHY  AND  WISE"— A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics,  4th  year.  Sam¬ 
ples.  M  Ringel,  MO,  933  Newbury,  Ripon  Wl 
54971, 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  TOBox  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


"DEAR  DAVE  BARRY— Just  a  few  lines  to  tell 
you  how  very  much  I  appreciate  your  FUNNY 
column.  I  moved  here  last  year  from  another 
state  and  settled  on  the  P-l  as  my  favorite  pap¬ 
er.  Columnists  often  write  humorous,  witty, 
droll  etc  columns  which  may  make  me  smile  or 
say  to  myself,  "Very  clever  "  but  yours  makes 
me  laugh  ALOUD-not  just  now  and  then  or  once 
per  column,  but  several  times  each  column.  I 
find  this  so  amazing  and  refreshing  and  so 
forth,  that  I  simply  had  to  tell  you.  You're  king 
of  the  guffaws  (not  mere  chuckles,  mind  you). 
Thanks  for  all  the  laughter-l'll  never  need  a 
psychologist  if  you  keep  up  your  outstanding 
comical  column. MName  withheld)."  LIFE  & 
RELATED  SUBJECTS  by  Dave  Barry  each  week 
from  FEATURE  ASSXIATES,  3334  Kerner 
Blvd,  San  Rafeal  CA  94901. 


LEGAL  CORNER:  Your  own  man  in  Washing¬ 
ton.  Experienced-regular  coverage  of  courts, 
agencies,  and  lawyers  and  their  affect  on  peo¬ 
ple  throughout  country.  Colorful-easy  to  under¬ 
stand  and  useful.  1614  17th  St.  NW,  Suite 
305,  Washington  DC  20009. 

_ UFESTYLES _ 

READERS  LOVE  US!  A  low  cost  column  featur¬ 
ing  custom  home  designs  in  a  complete,  simple 
and  adaptable  format.  For  further  information 
contact:  Landmark  Designs.  PO  Box  2832, 
Eugene  OR  97402;  (503)  345-3429. 


"MORE  FOR  YOUR  MONEY" -A  proven  vreekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th,  Temple  TX  76501. 

,  MOVIE  REVIEWS 

I  MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
'  included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
;  NY  10940;  (914)  692-4572. 


!  NEWSPAPER  PROMOTION 

1  ALWAYS  PROMOTING  someone  else?  It's  ab- 
j  out  time  you  did  something  for  yourself  and 
I  your  newspaper!  Our  weekly  promotion  strip, 

I  "YOUR  NEWSPAPER,  "does  It  for  you.  Sunday 
I  color  or  black  and  white.  JOURNAL  PRESS 
;  SYNDICATE,  250  Park  Av.  New  York  NY 
!  10017;  (212)  873-5849. 


_ REAL  ESTATE _ 

HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS,  Buffalo,  Rochester.  San  Antonio.  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


;  MONEYWISE  tips  appeal  to  all  levels  -f  26M 
I  inactive  and  potential  skiers  in  USA.  Keep 
'  them  up  on  their  #1  sport:  new  resorts snow- 
I  making/trends.  Action  photos  and  Winter 
I  Sports  Features.  Doug  Ford,  #22,  1368  Com- 
I  monwealth  Av,  Boston  MA  02134. 

i  EftP  CLA^IFIEDS  ' 

COMMUNICATE  WITH 
THE  COMMUNICATORS! 


Feature  Your  Feature  in 
Features  Available 
and  watch  you 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information; 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciatKKi  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Boiitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country,  ^fore  you  consider 
sale  or  purchase  of  a  property,  you  should  call 


15.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSU  LTANTS/I NVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMFS  &  CO,  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Mam  St,  Southboro  MA  01772 
(617)  481-8562 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S  GOULD  ASSOCIATES.  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
:  Rte  1.  Box  146,  Theodore  AL  36582 

!  (205)  973-1653 

I - 

j  NEWSPAPER  CONSULTANTS 

!  IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 

'  33  years  experience  with  Park,  Thoiti^.  C^ 
pley,  Hocvitz. 

I  Contact:  ROBERT  J  ROSSI 

Management  Consultant  for  Newspapers 
I  227B.  RRl,  Brookneal  VA;  (804)  376-3021 

'  JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
I  all  consultant  services  and  special  advertising 


(kling  to  Sell 
Your  Newspaper  in  '82? 

Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 
'Sales  'Appraisals 


500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  101-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night, 

KREHBIEL-BOLITHO,  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 

'Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

AMERICA’S  LEADING  BR0KERS~ 
Know  That  When  It  Comes  To 
Selling  Papers 
We  Know  Our  Business 
E&P  CLASSIFIEDS 


.  NEWSPAPERS  FOR  SALE 

i  DAILY  NEWSPAPER  in  Zone  5.  Will  exceed  4 
million  ^oss  sales.  Excellent  market  with  grow- 
ing  subscription  and  advertising.  Serious  in¬ 
quiries  only.  Reply  to  Box  3747,  Editor  &  Pub- 
.  Usher. 

I  EXCLUSIVE CAROLINAcountyseatweeklyand 
building.  Over  t90M  gross,  modem,  port¬ 
able.  $110,000,  $45.(J00  down,  good  terms. 
Box  3799,  Editor  &  Publisher. 

NEW  MEXICO  county  seat  twin  weekly.  Plant 
Assets  sale  with  $150,000  down, 
i  MONTANA  county  seat  weekly  shopper  print¬ 
ing.  1  W  times  gross  plus  value  crt  assets. 

2  OREGON  weeklies  shoppers  printing. 

Growth  potential.  Hustling  publisher. 
Reasonable. 

NEVADA  2nd  paper  county  seat  needs  turn¬ 
around.  Small  down,  assume  debts. 

Bob  Houk,  Berman  Associates 
4130  N  Marshall  Way.  Scottsdale  AZ  85251. 

'  OHIO  SEMI-SUBURBAN  IN  $190K  gross 
.  class,  paid  its  owner  $27K,  price  $175K  with 
$65Kcashdown.  1981  grossestimate$210K. 

OKLAHOMA  WEEKLY,  TOWN  of  5000,  gross 
,  $140K.  "net "  over  $37K,  price  $140K.  No 
local  competition. 

MISSOURI  EXCLUSIVE.  NO  local  competition. 
3000  population.  2600  circulation,  gross  over 
'  $180K.  "net"  near  $50K,  price  $175K  or 
$200K  with  building. 

SOUTH  DAKOTA  COUNTY  SEAT  weekly,  no 
competition,  gross  $1  lOK.  net  $20K  to  $30K 
'  annually.  Price  $130K  or  $150K  with  build- 
'  ing.  $30K  cash  down  required. 

ARIZONA  WEEKLY.  $125.000grossclass.  low 
down  payment;  might  even  lease  to  good  oper- 
i  ator.  State  cash  amd  experience  first  letter. 

'  OHIO  WEEKLY.  NO  LOCAL  COMPETITION. 

I  town  of  over  6000  population,  so  woefully 
I  underdeveloped  with  only  2600  circulation. 

I  Could  do  $250,000  but  does  only  about 
$135,000;  result  aging  publisher.  i325.000 
with  building,  or  $170,000  without. 

I  MARION  R  KREHBIEL 

Box  88  Norton  KS  67654 

i  PACIFIC  Bakers  News.  Belfair  98529.  (206) 
275-6421.  Western  trade  paper  Low  cost  pro¬ 
duction.  Easily  moved  to  ^n  Francisco  or  LA. 

i  SOUTHWESTERN  weekly  in  diversified  growth 
market  (20%  ^  year)  Scenic  area,  temperate 
climate,  lots  of  outdoor  recreation.  Last  year 
gross  $400,000 -I-.  Well  equiped  modern 
plant  Future  conversion  to  daily  possible.  Ex- 
troardinary  tax  advantages  for  qualified  buyer. 
>  Priced  below  value  for  quick  sale.  Box  3800. 
Editor  &  Publisher. 

I  SMALL  WEEKLY  in  northern  (^lifomia.  The 
'  Ferndale  Enterprise.  Established  in  1878. 
Ideal  for  husband-wife  team.  $55,000.  Write: 
PO  Box  1288.  Ferndale  CA  95536. 

128  YEAR  OLD  Olifornia  weekly  Two  regional 
I  editions.  High  growth  area  CNPA  award- 
:  winner.  Send  for  fact  sheet:  PO  Box  633,  Di- 
-  I  ablo  CA  94528. 


EDITOR  &  PUBLISHER  for  January  30,  1982 


59 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

NEW  JERSEY  WEEKLY,  official  paper  for  ten 
localities  in  fast  growing  area.  A  "Blue  Ribbon" 
weekly  grossing  more  than  300  thousand.  A 
tum-k«  property. 

COUNTY  SEAT  WEEKLY  and  job  shop  historic 
Maryland.  Gross  plus  ten  percent.  Building  can 
be  bought  or  leased. 

Confidential  information  to  persons  willing  to 
establish  financial  responsibility.  Edwin  0 
Meyer.  Broker.  Suite  101-E.  300  West  Frank¬ 
lin  St.  Richmond  VA  23220;  (804)  643-7816. 


NEW  York  City  established  weekly  publisher 
retiring.  Editor  will  buy  part.  Share  available  for 
space  salesperson.  Excellent  opportunity. 
S35M-payout.  Box  3773.  Editor  &  Publisher. 


CALIFORNIA  WEEKLY  Publisher  must  retire. 
Good  terms  for  experience  and  $45K  down. 
Paper  adjudicated  10  years.  10.000  plus  cir¬ 
culation.  Write  now!  Box  1944.  Carlsbad  CA 
92008. 


NEWSPAPERS  WANTED 


COUPLE  with  rounded  metro  daily  experience 
eager  to  buy  a  country  weekly  in  Zone  1  or  2. 
Will  pay  up  to  $150.(100.  Replies  will  be  kept 
confidential.  Box  3791.  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBLICATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 

HERE'S  HOW  TO  HELP  INSURE 
MORE  PROFITS  IN  SCARY  1982! 

Are  you  so  busy  minding  the  store,  you  haven't 
time  to  keep  up  with  new  sales  opportunities? 
My  full-time  job  is  digging  for  ideas  to  make  you 
richer.  Big  changes  are  happening  so  fast  it's 
hard  to  keep  up.  New  comprtition.  changes  in 
retail  management  can  help  or  hurt  you.  Mail 
me  your  shopper,  rate  card  and  promo  material. 
My  'forest'  perspective  will  help  you  with  the 
trees.  No  obligation.  Estil  Oadick.  950  Park- 
wood  Dr.  Dunedin  FL  33528. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

USE  OUR  COMPLETE  LINE  of  services  to  in¬ 
crease  your  circulation.  Cost  efficient  tele- 


EQUIPMENT  &  SUPPLIES... 


CAMERA  &  DARKROOM 


ITEK.  11-17  positive  print  maker  model 
77700  with  Carlson  gamma  matic.  $1000. 
(405)  737-9494 

~  KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


NEED  INTERVIEWS  or  information  from 

CIRCULATION  SUPPUES 

Washington?  Got  you  covered!  We'll  do  your 
legwork  for  committee  or  agency  hearings,  in¬ 
terviews,  press  conferences,  demonstrations, 
briefings.  Tell  us  what  you  need  from  whom. 

100  CASPER  K-76  racks.  Used  but  in  good 
condition.  No  mechanism.  $50  each.  Gus 
Gusewich,  (305)  350-2080. 

BctiiS  Duttidu,  6oa  23067,  WdsliiD^toi)  DC 
20024;  (202)  484-1840. 

COMPUTERS 

YOUR  STAFF  can  turn  our  cleaner,  tighter, 
brighter  copy.  Experienced  coach  works  by 
mail.  Low  rates.  Send  paper  for  free  analysis. 
Box  3781,  Editor  &  Publisher. 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  (X)rpora- 

INK  RECOVERY 

(603)  424-5033. 

WE  WILL  A(XEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949, 
Call  for  details.  Ink  Recovery  Seniice  (203) 
443-5890. 


MARKETING  & 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA.  319  Clematis.  West  Palm 
Beach  FL  33401.  Call  collect.  (305)  655- 
0926. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  (Ion  White  (716)  631-8220. 


TYPESETTING  SERVICES 

FAST.  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset.  Box 
194.  South  Paris  ME  04281;  (207)  743- 
6843. 


FOR  SALE;  2  Hendrix  6500  systems.  2  ECRM 
1800  scanners.  One  6500  with  16  VDT's.  1 
with  32  VDT's.  All  equipment  complete  with 
spare  parts.  Can  be  seen  running  daily.  Avail¬ 
able  May.  1982.  For  more  information  contact 
RC  Paskiet  or  Keith  Russell.  (219)  233-6161. 


COMPUTER  SOFTWARE 


Text  Entry/Edit  and  Photocomposition  for  TRS- 
80  models  1  or  3  with  48K  RAM  and  2  disk 
drives.  (3  disk  for  model  1).  "Native"  code 
driver  (parallel  and  RS-232)  for  Autologic  APS- 
5  and  Micro-5  phototypesetters.  Full  screen 
editing  and  100.  FDP  compatible  markup 
codes,  allowing  200  User  Defined,  disk  resi¬ 
dent.  Formats.  Algorithmic  Hyphenation  with 
500  word  expandable  dictionary  with  mainte¬ 
nance  program  assures  correct  word  breaks. 
This  low  cost,  high  quality  system  is  now  avail¬ 
able  for  immediate  delivery  in  a  predefined 
configuration  for  8  Font  Families,  for  Service 
Center  Use.  A  complete  "Mail  Order "  APS-5 
Typesetting  Senrice.  for  your  job.  is  now  offered 
by  Watson  Directory  Corp  in  St  Louis.  Missouri 
with  rates  as  low  as  $4. 95/foot  and  measures 
up  to  70  pica. 

Software  and  User  Documentation. ..$495 
(User  Documentation  only). ..$25 
(kimplete  Hw/Sw  TRS-80  Model  lll...$48K 

System  with  User  Documentation. ..$2895 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  pe'  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  pe'  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  pe'  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Quotes  on  custom  Turn-key  System  for  "your" 
APS-5  available  on  request. 

MICRO  PRINT-X  INC 

PO  Box  581  Ballinger  TX  76821 

(915)  365-2343 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  In  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Callorwrite  for  sample  reports.  Pub¬ 
lisher,  Control  Systems.  Steve  Kuckuk,  (715) 
526-6188,  PO  Box  476.  Shawano  Wl.  54166. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  3(X).(X)0.  Call  collect 
tor  more  information  (9 1 3)  38 1  - 1 109,  or  write 
CDS,  Inc.  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal, job 
printing,  web  printing,  other  and  receipts.  The 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  senrice  charges  and  prepares  ite¬ 
mized  statements  tor  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)493-4796. 


_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

IDAB  440  Counter  Stacker  with  programming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8562. 

KANSA  4  station  inserter  in  excellent  condi¬ 
tion.  Rebuilt  and  guartanteed.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8562. 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


IT'S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER  HAMMER.  10’  span  newspaper  over¬ 
head  conveyor,  $200.  Signode  model  MLN  2A 
strapping  machine,  excellent  condition, 
$14,000.  40'  newspaper  conveyor  with  13  in¬ 
sert  stations,  $3000.  All  three  for  $15,000. 
(405)  737-9494. 


MISCELLANEOUS 


SHERIDAN  NEWSPAPER  STUFFER.  Model 
24P.  Reference  #  L05164M.  J  Ridley  Lewis, 
4838  Woodall  St.  Dallas  TX  75247. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  FOR  SALE 
Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201) 
773-1067  for  further  information. 


30  POUND  offset  grade  international  news¬ 
print.  40  Vi  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
Detroit  Len  Thomas.  (313)  921-4M0. 


PHOTOTYPESETTING 


COMP  IV-B  HR.  spare  parts  kit.  $60(X):  Comp 
IV-B  LR,  $5(X)0;  Comp  IV-A  LR.  spare  parts 
kit.  $4000.  Comp  88-B,  $4950.  Bob  Weber, 
(216)  729-2858. 


COMPUGRAPHIC  2961  HS  with  spare  reader. 
$1500;  two  Electro-Set  tape  punches,  $30() 
and  $800;  Unisetter  tape  reader.  $lC)(ra.  Neal 
Cadieu.  (919)997-3111. 


LIKE  NEW  Compugraphic  EditWriter 
7500/wet.  8  fonts,  $12,000 
(415)  349-1244 


TYPESETTING  EQUIPMENT.  Equipment  brok¬ 
ers — 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 


TWO  PHOTON  pacesetters,  8-13,  Mark  I,  8 
faces,  13  sizes.  Price.  $1500  each.  Six  Var- 
ityper  Electro  set  tape  perforating  machines 
and  two  Beehive  VDT,  make  an  offer.  Call  (201) 
383-150(3,  ask  (or  Earl  Weaver. 


TRENDSETTER  with  two  fonts  and  some  parts, 
2  MDT's.  Selling  as  package.  $13,500.  Call 
(906)  863-5544,  ask  for  Paul  Gunderson. 


UNISETTER  HR  with  2  AKI  keyboards,  $5000. 
ACM  9000  with  DEK  unit.  $4000.  296ITL- 
$1000.  2  AKI  keyboards.  $800  each.  Top 
shape.  (609)  235-7614. 


UNISETTER  LR,  $6500;  spare  parts  kit, 
$750;  Unified  composer,  $4000;  Uniscan, 
$3500;  Bob  Weber,  (216)  729-2858. 


HARRIS  V-15A.  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16”. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vk  and  VS  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  V5”. 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22Vx,  5  units,  1973. 

Harris  V-25  8  units. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45W" 
(22V'x"  cut-off)  X  36  web  width.  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  HV  SIGNATURE 
AVAILABLE  FOR  IMMEDIATE  DELIVERY 

Press  comprised  of  four  fully  configured  HV 
units,  one  signiture.  HV  half-quarter-double 
parallel  folder.  2  Cary  auto  splicers.  Cary  in- 
feed  and  expensive  peripheral  accessories. 
Press  in  almost  new  condition,  very  clean,  ex¬ 
cellent  mechanical  condition.  Can  be  in¬ 
spected  running.  An  exceptional  opportunity 
on  a  much  desired  press.  Offered  exclusively 
by: 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


GOSS  URBANITE  FOLDERS  | 

Vs  page  folder.  SN  U-1109.  Mfg  1974,  with 
upper  former,  1979,  100  hp  drive. 

VS  pam  folder.  SN  U-580.  Mfg  1964  with 
100  hp  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  URBANITE  4  unit  press.  1964.  Serial 
NO.U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
model  FP  4540,  $120,000.  Len  Thomas 
(313)  921-4560. 

GOSS  COMMUNITY  1973  units,  oil,  42"  roll- 
stand,  $28,000.  Goss  SC  404  folder,  40  HP 
drive,  $36,000.  Rollshafts  and  chucks.  $100/ 
set.  Custom-built  2-knife  trimmer,  $7500. 
(312)  975-0400. 


EQUIPMENT  &  SUPPLIES 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000;  Go^  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000; 
Western  Gear  sheeter,  dateliner.  serial  number 
67-986,  22Vx  ”x36  ”.  $20,000.  (415)  626- 
.7020. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892.  Mfg 
1971. 

6  unit  Goss  Urbanite  press.  SN  U-640.  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-725.  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 

,  INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 

(415)  873-2640 


WEB  LEADER  PRESSES 

Recently  Replaced  Nine  (9) 
Competitive  Presses  That  Included: 


Harris  V22  . . 

. .  6  Units/2  Fids. . 

.1967 

Harris  V22  . . 

. .  6  Units/Uf . 

.196S 

Harris  V22  . . 

. .  6  Units . 

.1967 

Harris  VISA. 

, .  4  Units . 

.1968 

Harris  VISA. 

, .  6  Units . 

.1969 

Colorking . . . 

. .  4  Units . 

.196S 

Newsking . . . 

. .  4  Units/Uf . 

.1969 

Suburban . . . 

. .  4  Units . 

.1966 

Community  . 

. .  S  Units . 

.1971 

IPEC,  INC 


All  are  in  good  running  condition  and  available 
for  sale  on  a  "where  is,  where  as”  basis. 

Give  us  a  call  for  more  details  about  these  presses. 
Find  out  more  about  the  versatile  Web  Leader, 
our  “unique  Quadra-Color"  unit  and  our  "twinned” 
two  folder  configuration. 

Find  out  why  so  many  competitive  press  users 
are  switching  to  the  versatility  leader...the  Web 
Leader. 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanite  including  pasters, 
silicone  applicators,  ribbon  decks,  Muller  259 
stacker,  Count-O-Veyors,  water  systems  etc. 

Also  all  related  plateroom  equipment  and  spare 
parts.  Call  (201)  773-1067  for  further  in¬ 
formation. 
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CTYVYT  WEBPRESS 
\ZAZ-/CORPORAriDN 

829  Houser  Way  North,  Renton,  Washington  98055 
Telephone:  (206)  228-6545  Telex':  (910)  423-0892 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


THE  WEB  SPECIALISTS 
Goss  Community,  4  units,  1969 
Goss  SC,  7  units,  1978 
Upper  former  for  SC.  1976 
Goss  Community  add-on  units,  1968-71 
Goss  Suburban  units,  1(X)0  and  1500 
Goss  Urbanite,  6  units,  2  3-color.  1968-72 
Harris  V15A.  6  units,  1970 
Harris  V15A,.  5  units,  1975 
Harris  845,  6  units,  1971 
Harris  845,  5  units,  1975 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

1976, 6  UNIT  News  King.  Immediate  delivery. 
Reference  #L051630.  J  Ridley  Lewis  Co. 
4838  Woodall  St.  Dallas  TX  75247;  (214) 
634-0558. 

5  UNIT  Harris  V22.  RBI 

Vanguard  V-15,  4  and  5  units 

2,4  units  Community 

4  unit  Harris  V-25,  JF25 

Hams  845,  4  units,  22V'x" 

Suburban-Signature.  5  units,cambo  folder 

If  you  plan  to  sell  equipment  contact: 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

V25  FOUR  printing  units  (1973)  with  heavy 
duty  JF25  folder.  Available  in  March.  Contact 
Lee  Ruwitch,  Miami  Review.  1(X)  NE  7th  St, 
Miami  FL.  Phone  (305)  377-3721. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Naim  manual  platemaking  systems 
Beach  platemaking  sy^ems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (20 1)289-7^.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  845  printing  unit,  36"  wide  x  22  Vx" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 


1  LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
^  3241,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers.  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  ^  3564,  Editor  &  Publisher. 


HELP  WANTED 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ACADEMIC 


ACADEMIC 


CALIFORNIA  STATE  UNIVERSITY,  Fresno  has  COMMUNICATIONS:  Stephens  College,  a  pri- 
three  news-editorial  openings  (two  tenure-  '  vate  women’s  college,  invites  applications  for 
track,  one  lectureship)  for  Fall,  1982.  Each  1  Communications  Department  Head.  This  is  a 
position  involves  teaching  undergraduate  |  nine-month  tenurable  position  with  competi- 
courses  in  reporting,  editing,  and  related  1  tive  salary  and  benefits  for  qualified  candidate, 
courses  in  mass  media.  Earned  doctorate  pre-  |  FTiD  or  ABD  preferred  in  discipline  relevant  to 
ferred  but  applicants  with  Master's  degree  and  |  broadcast  and  print  media.  At  least  three  years 


substantial  professional  experience  will  be  con¬ 
sidered.  Send  resume  to  James  B  Tucker, 
Chairman.  Department  of  Journalism.  Califor¬ 
nia  State  University.  Fresno;  Fresno  CA 
93740.  Closing  date:  February  15.  1982. 
Equal  opportunity  employer. 

GRAPHICS  COMMUNICATIONS  POSITION 
The  University  of  Georgia  School  of  Journalism 
and  Mass  Communication  has  an  opening  for  a 
person  to  teach  graphic  communications 
courses  and  supervise  the  School's  Graphics 


in  teaching  and  some  administration  in  addi¬ 
tion  to  at  least  three  years  in  professional 
broadcast  and  print  positions  required.  Submit 
vita,  four  letters  of  recommendation,  and  offi¬ 
cial  transcripts  no  later  than  March  15,  1982, 
to  Dr  Lyndon  Preston,  Communications  Depart¬ 
ment,  Stephens  College,  Columbia  MO  65215. 
Stephens  College  is  a  Equal  Opportunity/ 
Affirmative  Action  Employer. 

SOUTHWEST  TEXAS  STATE  UNIVERSITY 
seeks  instructor/assistant  professor  to  teach 


production  courses  and  servb  as  director  of  stu 

Laboratory.  He  or  she  will  also  serve  the  School 


in  the  design  of  communication  materials.  A 
PhD  is  preferred,  but  a  person  with  a  MA  degree 
plus  demonstrated  teaching  ability  and  exten¬ 
sive  professional  experience  will  be  consi¬ 
dered.  Opening  available  Septemeber  1, 
1982.  or  January  1.  1983.  Rank  and  salary 
open.  The  School  has  a  full-time  staff  of  40  and 


CONTROLLER  | 

Growing  Pennsylvania  newspaper  company  has  ; 
immediate  opening  for  a  controller.  Successful  i 
candidate  will  have  3-5  years  accounting  ex-  | 
perience  in  industry  and  3-5  years  public  ' 
accounting  experience.  Send  complete  resume  I 
with  salary  history  and  requirements  to  Box  ' 
3778,  Editor  &  Publisher.  | 

GENERAL  MANAGER— for  40,000 -f  circula-  i 
tion  daily  located  in  Zone  1.  Candidate  must  I 
have  proven  managerial  ability  in  comparable  | 
property  in  managing  budgets,  planning, 
marketing  and  personnel.  Excellent  salary  and  | 
full  company  benefits.  Send  complete  resume  i 
including  salary  requirements  to  Box  3714,  i 
Editor  &  Publisher. 


SALES-ORIENTED  MANAGER  wanted  to 
launch  small  monthly  publication  with  dyna- 


i  advertising  potential.  Write:  The  Pub- 


er  and  magazine.  Master's  degree  required 
Professional  news  and  production  experience 
necessary,  with  advising  experience  desired. 
Hire  September  1,  1982.  deadline  March  1. 
1982.  Write:  Chairman,  Journalism,  South¬ 
west  Texas  State  University,  San  Marcos  TX 


^upies  modern,  multi-million  dollar  facili-  j 

ties.  Send  inquiries  and  applications  before  I  affirmative  action  employer. 
March  1,  1982  to  Ronald  Lane.  Chairman, 

Search  Committee,  School  of  Journalism  and 


Athens  GA  30602.  Excellent  climate  and  loca 
tion  is  within  easy  reach  of  mountains  and  ! 
beaches.  UGA  isan  equal  opportunity,  affirma¬ 
tive  action  institution. 


TEMPLE  UNIVERSITY 

M  i  DEPARTMENT  OF  JOURNALISM 

Mass  Communication,  University  of  Georgia,  I  (ra,-i,  49,-,,itu  nnAn  cani&m 

Athens  GA  tnrtnP  F.rellent  rlimate  and  lii-a-  i  o  “i'''  fXJSlflOns  open  Septem¬ 

ber,  1982  in  Boradcast  Journalism  and  Adver¬ 
tising.  PhD  or  equivalent  desired,  professional 
'  experience  required.  Both  programs  include 
!  practical  application  of  skills  and  concepts. 
JOURNALISM  INSTRUCTOR  or  Assistant  Pro-  j 

A _ -^^#4  oe4isiPA  '  SCPu  SDOl  IC3t  lOHS  WIlM  Vlt3  DO  IStCF  tuSD  nAdfCn 

™  i  1.  1982  to:  FB  Farrar.  Search  Committee 

Chairman.  Department  of  Journalism,  Temple 
University,  Philadelphia  PA  19122. 

An  Equal  Opportunity/ 

Affirmative  Action  Employer 


weekly  lab  newspaper.  At  least  MA  or  MS  with 
solid  media  experience  and  college  teaching 
and  advising  experience.  PhD  or  ABD  desired. 

Position  open  Fall  semester.  August.  1982. 

Application  deadline:  February  22.  1982. 

i  UNIVERSITY  OF  NEBRASKA-LINCOLN 

?i^^^  ^eck  two  tenure-leading  Assistant/Associate 

than  300  majors.  Sena  resume,  transcript  and  I  1000  _ u 

references  toVChairman.  Department  of  Jour-  I  J., 

nalism  and  Radio-TV,  Box  ^56,  University  1 
Station,  Murray  State  University.  Murray  KY  ! 

''P-  !  'nSrZmun^cationrTnT'S^ieT  needs'' 

sary.  Job  includes  regular  share  of  student 
advising  and  committee  assignments  as  well  as 


tion  Employer  (M/F). 

JOURNALISM  FACULTY  position  open  August 
16,  19B2.  Tenure  Track.  Teach  mainly  in 
accredited  news-editorial  sequence.  Other 
courses  as  needed  and  qualified.  Several  years 
recent,  relevant  media  experience.  PhD  or  near 

S'i^'E?ual“o?^Sr:^.^^tal?'ie^arr(^,;i;  j 

mittee.  Journalism  Department.  University  of 

North  Dakota.  Grand  Fwks  ND  58202.  Dead-  ^ 

lins  U3tr-h  1  1  QBo  ■  partment.  School  of  Journalism,  University  of 

line  iwarcn  i,  lao.;.  I  fjebraska-Lincoln,  206  Avery  Hall,  Lincoln  NB 

68588-0 1 27 .  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


lisher,  PO  Box  670,  Arcadia  FL  33821. 

ADVERTISING 

ADVERTISING 
MANAGER 


The  Midland  (Michigan)  Daily  News,  18.000  | 
PM  daily  is  looking  for  an  advertising  manager  ! 
to  direct  an  outside  sales  staff  of  10. 

Strong  sales,  administrative  and  personnel  | 
management  skills  and  experience  necessary.  i 

Excellent  starting  salary  and  benefits  with  room  j 
for  growth.  Send  complete  resume  to:  H  Allen  : 
Walmsiey,  Midland  Daily  News,  PO  Box  432,  i 
Midland  Ml  48640.  i 


ADVERTISING  DIRECTORSHIP  opens  soon  on  I 
booming  daily  in  sunny  Oklahoma.  Present  ' 
man  going  into  business  for  himself.  Universi-  I 
ty.  Experienced  only.  Edmond  Evening  Sun,  Ed  | 
Livermore  Jr,  (405)  341-2289.  l 

CLASSIFIED  AD  MANAGER 


responsibilities  to  serve  within  the  profession.  i  For  30,000  daily  in  competitive,  growing  Zone 


Doctorate  preferred  with  professional  experi 
ence.  Master's  acceptable  if  five  years  or  more 
professional  experience  in  newspaper  and/or 
magazine  journalism.  Bachelor's  considered  if 


MASS  COMMUNICATIONS— Opening  for  ; 
faculty  member  to  teach  undergraduate  and  1 
graduate  courses.  Primary  responsibility  at  the  I 
graduate  level  includes  teaching  research  | 
methodology  and  media  analysis.  A  terminal  I 


9  suburban  market.  Sales  and  promotion  ex-  I 
{  perience  imperative.  Reply  in  confidence  to 
!  Box  3703,  Editor  &  Publisher. 

1  CLASSIFIED  INSIDE  SALES  SUPERVISOR 
!  Needed  for  one  of  the  fastest  growing  classified 
i  departments.  We  have  just  expanded  our  staff 
and  need  a  proven  supervisor  to  lead  our  inside 
{  sales  team.  Classified  sales  and  supervisory 
i  management  experience  a  must.  VDT  experi- 
j  ence  helpful.  We  are  the  fastest  growing  city  i 


ADMINISTRATIVE 


Texas.  Division  of  Harte*Hanks  Communica- 
I  tions,  Inc.  Send  resume,  salary  requirements  in 
,  confidence  to  Helen  Cochran,  Classified  Mana- 

!  advertising  DIRECTOR-We  are  looking  for  I  IoOO®'^^T)(¥7805®*E°OE/m7^^ 
recordof  scholarly  accomplishments,  a  though  3  strong  sales  and  promotional  minded  '  _ 

c“ns"dered"A®SKOTd^mng'”m^^^^^  I  outadvertising  department.  |  CLASSIFIED  telephone  sales  manager  needed 

raeizmls  is  Solid  nrXss?^a  '*  ®  aggressive,  a  pace  |  for  large  metropolitan  daily,  evening  and  Sun- 

magazines,  IS  anticipated.  Solid  professional  setter  and  have  a  orofessionalaooroach  in  deal-  ;  dau  strono  romlUtitiuo  mirVot  Manana  ontir. 


MMrti^  isa  rMuTrement'  Pre  erence  w ilTte  setter  and  have  a  professional  approach  in  deal-  ;  day.  Strong  competitive  market  .  Manage  entire 
expertise  is  a  requirement.  Preference  will  be  i  3  competitive  market  then  we  would  phone  room,  voluntary,  contract.  Heavy  emph- 

!inn  ITou .  SaUty  range  $25,000-  asis  on  new  business.  Must  be  creative  self- 

$30,000.  This  opportunity  is  with  a  six  day  starter,  experienced  administrator,  motivator 
afternoon  25,000  circulation,  location  south-  |  and  trainer.  Excellent  salary,  bonus  plan  and 


given  to  candidates  with  a  terminal  degree 
Both  positions  ae  in  the  tenure  track.  Previous 
record  of  excellence  in  teaching  at  the  universi¬ 
ty  level  is  desirable.  Salary  and  rank  are  open 
and  competitive.  Apply  by  February  15,  1982 
to  George  T  Crutchfield,  Director,  School  of 
Mass  Communications,  Virginia  Common¬ 
wealth  University,  Richmond  VA  23284.  VCU 
IS  an  affirmative  action/equal  opportunity  em¬ 
ployer. 


PROFESSIONAL  JOURNALIST  to  teach  in  the 
William  Allen  White  School  of  Journalism  for 
the  1982-83  academic  year;  beginning  August 
16,  1982.  Position  demands  teaching  interest 
in  reporting,  editing,  editorial  writing,  news¬ 
paper  management  and  strong  professional 
newspaper  backgroud.  Salary  is  attractive  be¬ 
cause  of  a  support  grant  from  the  Gannett 
Foundation.  Dradline  for  applications  March 
1.  1982.  An  Equal  Opportunity  Employer. 
Write  Dean  Del  Brinkman.  School  of  Journal¬ 
ism.  University  of  Kansas.  Lawrence  KS 
66045. 


You  May  Taka  Ona  Giant  Slap... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


ern  California.  Send  resume  to  Box  3705.  Edi¬ 
tor  &  Publisher. 


fringes.  Knowledge  of  Atex  computer  system 
and  union  operation  would  be  helpful.  Right 
person  should  earn  high  20's  and  more.  Send 
resume  to  Box  3702.  Editor  &  Publisher. 
Please  include  background  experience  and 
qualifications. 


BUSINESS  MANAGER — Solid  credentials  in 
circulation  and  advertising  can  be  your  entry  to 
an  exciting  career  position  with  our  Zone  5 
special  interest  professional  sports  publica¬ 
tion.  Send  resume  and  salary  requirements  to 
Box  3771,  Editor  &  Publisher. 

PUBLIC  REUTIONS  DIRECTOR 

Major  southern  California  publishing  company 
is  offering  an  immediate  emplc^ment  oppor¬ 
tunity  to  a  public  relations  executive  who  is  goal 
oriented. 

You  will  have  had  at  least  three  years  experi¬ 
ence  developing  your  talents  in  publishing  or 
other  communications  media  and  will  possess 
excellent  person-to-person  communication 
ability  as  well  as  planning  and  writing  skills. 

'  Your  program  wiM  put  you  in  contact  with  lead¬ 
ers  of  businesses  and  industry. 

j  You  will  receive  an  excellent  benefits  package  I  AD  SALESPERSON  (2)  for  Long  Island.  New 
I  and  salary  from  our  growth  oriented  company.  Jersey  music  magazines.  Heavy  cold  call  ex- 
I  Please  send  resume,  outline  of  achievements  |  perience.  $200/week  draw  plus  commission. 

and  salary  history  in  confidence  tO:  Box  3777,  |  Resume,  Good  Times,  230  Arlington  Cr,  East 
.  Editor  4  Publisher.  Hills  NY  11548. 


ADVERTISING/GENERAL  MANAGER 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  sales  staff  of  newspaper 
group  including  daily,  suburban  weeklies  and 
shopper.  Zone  5.  Record  of  successful  sales 
leadership  in  a  competitive  market  is  impor¬ 
tant.  Some  circulation  background  helpful. 
Attractive  compensation,  excellent  benefits. 
Send  resume  and  salary  history  to  Box  3742, 
Editor  4  Publisher. 

ADVERTISING  SALES  MANAGER  for  fast 
growing  Zone  2  weekly  group.  Proven  manage¬ 
ment  and  sales  record  in  competitive  markets 
necessary.  Salary  $16.000-$20,000  plus 
growth  incentives.  Box  3768,  Editor  4  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Major  metro  daily  is  looking  for  a  dynamic  and 
professional  classified  advertising  manager. 
Applicants  must  be  promotion  minded,  highly 
motivated  and  have  excellent  human  relations 
skills.  Good  starting  salary,  company  benefits. 
Send  letter  and  resume  outlining  promotion 
efforts  and  salary  history.  All  replies  held  in 
strict  confidence.  Box  3746,  Editor  4  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  sales/manager 
trainee  or  experienced  classified  advertising 
manager  needed  to  work  for  3  times  a  week 
newspaper  in  highly  competitive  market  ex¬ 
periencing  a  very  tough  economy.  Salary  plus 
commission.  Send  resume  to  Jackie  Agee. 
Advertising  Director.  Springfield  News.  PO  Box 
139,  Springfield  OR  97477. 


CREATIVE  salesperson  needed  for  regional  em¬ 
ployment  publication  with  plans  to  go  national. 
Circulation  Zones  includes  4. 6  and  8.  You  may 
locate  in  Houston.  New  Orleans  or  Dallas.  Ex¬ 
perience  with  employment  agencies  a  must  and 
oil  companies  a  plus.  Excellent  salary  and  be¬ 
nefits.  (Jail  Ed  Huber.  (504)  386-8261  or  send 
resume  to  same  at  6400  Hastings  St.  Metairie 
LA  70003. 


GOOD  OPPORTUNITY  for  a  person  who  wants 
to  move  up.  45(X)  circulation  Ohio  daily  needs 
a  general  manager  who  can  build  sales  and 
handle  stiff  competition.  $19,000  plus  be¬ 
nefits  and  bonus.  Send  resume  to  Box  3712, 
Editor  4  Publisher. 


GROWING  New  York  City  weekly  group  seeks 
experienced  advertising  sales  manager.  Good 
salary,  incentives.  Send  resume,  references  to 
Box  3673,  Editor  4  Publisher. 


IMMEDIATE  OPENING  tor  solid,  experienced 
ad  manager  for  7000  daily  with  positive  growth 
attitude.  Call  Smith.  The  Times.  El  (Jorado, 
Kansas.  (316)  321-1120. 


LEADING  Zone  2  daily  in  high  growth  area 
seeks  (2)  aggressive  professionals  with  good 
track  record  in  competitive  market.  Successful 
candidate  must  have  2-5  years  experience  in  all 
phases  of  retail  advertising  sales.  In  return  we 
offer  attractive  salary,  incentive  program  and 
comprehensive  benefits  package,  ^nd  brief 
cover  letter  with  salary  requirements  and  re¬ 
sume  in  confidence  to  Box  3761 .  Editor  4  Pub¬ 
lisher. 

TITLE:  Retail  Advertising  Sales 


ROOM  AT  THE  TOP... 

...For  overworked,  underpaid  print  media 
advertising  salesperson  seeking  career  chal¬ 
lenge  in  the  booming  economic  climate  of  the 
Sunbelt.  Escape  the  snow  and  join  our  leading 
national  trade  journal  (published  monthly) 
handling  space  sales  today;  be  top  contender 
for  Advertising  Manager  position  to  be  filled 
later  this  year.  Qualified  candidates  must  have; 
3  to  5  years  media  sales  experience;  strong 
telephone  sales  technique;  plus  desire  to  learn 
our  industry  while  serving  existing  accounts 
and  cultivating  new  ones.  Excellent  financial 
rewards  await  aggressive,  well-rounded  profes¬ 
sional  anxious  to  relocate  to  rural  lakeside  com¬ 
munity  minutes  from  thriving  metro  city.  Send 
I  resume,  salary  history  to  Box  3700,  Editor  4 
Publisher. _ 


ADVERTISING 
SPACE  SALES 


;  IMMEDIATE  OPPORTUNITY 

I  EXCELLENT  FUTURE 

I  for  qualified  outside  salesperson 
I  You  will  be  required  tO: 

Call  upon  retailers 
4  advertising  agencies  in 
Queens.  Nassau  4  Suffolk  County 
‘  Salary  and  Sales  incentive  plan  -f  car  allo- 
i  wance  -f  company  benefits. 

Please  send  resume  to: 

L.  Endres 

I  NEWSDAY 


Long  Island's  Marketplace 
Long  Island,  NY  11747 
an  equal  opportunity  employer  (M/F) 


AD  MANAGER— Someone  who  can  be  effective 
I  in  a  very  competitive  market.  8000  circulation 
'  PM  daily  in  beautiful  lake  area  of  southern 
Michigan.  Experience  should  include  past  re- 
I  tail  sales  management,  meeting  goals,  and 
!  staff  motivation.  Send  resume  with  salary  his- 
:  tory  to  Leo  R  Smith.  General  Manager.  Coldwa- 
ter  Daily  Reporter  (A  Park  Newspaper),  15  W 
'  Pearl  St,  Coldwater  Ml  49036. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDfTORIAL 


RETAIL 

ADVERTISING  MANAGER  j 

Join  the  management  team  of  one  of  the  na-  I 
tion's  truely  fine  newspapers  with  over  one  I 
quarter  million  circulation.  We  offer  the  chal-  j 
lenge  of  leading  a  professional  department  in  a  ' 
competitive  market  and  the  opportunity  for  fu-  ^ 
ture  career  growth.  I 

We  seek  an  experienced  and  energetic  indi-  ! 
vidual  with  strong  sales  orientation,  good  prob-  I 
lem  solving  ideas,  and  the  skills  to  motivate  a 
qualified  staff.  You  must  have  a  proven  track  ' 
record  and  the  ability  to  build  on  solid  linage. 

In  addition  to  enjoying  a  fine,  all-season  lifes-  i 
tyle,  the  right  person  will  earn  agood  salary  plus  | 
participate  in  an  incentive  plan  and  an  excel-  ; 
lent  package  of  benefits  including  pension 
plan,  health  and  life  insurance,  liberal  vacation  I 
policy  and  more.  I 

Send  complete  resume  including  salary  history  ! 
to  Box  3775,  Editor  &  Publisher.  All  replies  ' 
kept  strictly  confidential.  ! 


RETAIL  ADVERTISING  SALESPERSON  ; 

Experienced  newspaper  advertising  salesper-  \ 
son  needed.  Good  organizational  skills  and 
attention  to  detail  a  must.  Excellent  base  salary 
plus  liberal  commission  program.  Live  and  i 
work  in  a  beautiful  climate  on  the  Gulf  of  Mex-  | 
ico.  Send  resume  with  salary  requirements  in  | 
confidence  to  J  Patrick  Berling,  Advertising 
Director,  Naples  Daily  News.  1075  Central  Av,  i 
Naples  FL  33940.  j 


CIRCULATION 


CIRCULATION  DIRECTOR  needed  for  highly  1 
competitive  Eastern  profitable  daily  and  Sun-  ! 
day  newspaper.  Individual  must  have  proven  ' 
sales  and  promotional  record  to  meet  this  chal¬ 
lenge.  The  candidate  selected  will  have  com¬ 
plete  responsibility  to  direct  circulation  to  new 
growth  goals  for  this  45,000  circulation  news¬ 
paper  answering  directly  to  the  general  mana¬ 
ger.  Nearby  exceptional  outdoor  recreational 
area  with  outstanding  cultural  and  educational 
facilities.  Exceptional  pay  and  bonus  to  the 
highly  motivated  person  selected.  Apply  Wil¬ 
liam  J  Rush.  Vice  President/General  Manager. 
The  Times  Record,  501  Broadway.  Troy  NY 
12181. 


DISTRICT  MANAGER  for  12,000  ABC  New 
Mexico  daily.  Looking  for  a  District  Manager 
who  knows  the  basics,  with  a  minimum  of  3 
years  of  experience  and  has  the  experience  to 
be  able  to  accept  additional  responsibilities. 
$15,000  plus  to  start,  plus  fringe  benefits. 
Great  potential  in  energy  belt  of  the  Sunbelt. 
Apply  to  Gary  Hill,  The  Gallup  Independent,  PO 
Box  1210,  Gallup  NM  87301;  (505)  863- 
6811. 


DO  YOU  HAVE  sales/marketing  experience? 
Would  you  like  to  become  Circulation  Director 
of  a  60M,  7  day  newspaper? 

We're  looking  for  a  person  with  the  right  qual¬ 
ifications  to  become  our  Circulation  Director 
within  3  years.  For  the  immediate  future  we're 
looking  for  someone  to  learn  our  operation  and 
contribute  their  ideas  and  experience  towards 
building  circulation  as  Assistant  Circulation 
Director. 

We're  a  progressive,  independent  company 
looking  for  someone  with  proven  talent  who 
wants  to  move  up.  Send  resume,  salary  history 
and  requirements  in  complete  confidence  to: 
General  Manager,  The  Forum,  Box  2020,  Fargo 
ND  58107. 


MARKTING  ORIENTED 
CIRCULATION  DIRECTOR 
6-day.  22,000  Illinois  daily  with  ten  year 
growth  record  needs  new  leadership  in  orga¬ 
nization  and  direction  of  circulation  services. 
You  bring  us  your  strengths  in  marketing,  plan¬ 
ning,  sales,  management  and  promotion  and 
we'Tl  give  you  a  group  of  experienced,  aggres¬ 
sive  and  capable  people  to  get  the  job  done.  We 
prefer  career  motivated  executive  type  indi¬ 
vidual  who  is  high  achiever.  Excellent  salary 
and  job  benefits.  Your  chance  to  join  and  con¬ 
tribute  in  a  progressive  company  where  circula¬ 
tion  growth  has  high  priority  level.  Send  resume 
and  salary  requirements  to  Joyce  McCullough. 
Personnel  Director,  Daily  News  Tribune.  La 
Salle  IL  61301. 


TOUGH  JOB — We  need  a  strong  circulation 
manager  for  a  demanding  position  in  Oregon's 
fourth  largest  city.  Applicant  must  be  both  a 
proven  circulator  and  leader.  Send  complete 
work  and  salary  history,  references  and  salary 
requirements  to  Lloyd  E  Millegan.  Publisher, 
Springfield  News.  PO  Box  139,  Springfield  OR 
97477. 

EDITOR  &  PUBLISHER  for  Janu 


CIRCULATION  MANAGER  | 

AM/PM  metro  in  Zone  6  is  looking  for  an  experi-  i 
enced  individual  to  report  to  circulation  direc-  ' 
tor.  Will  supervise  countn  circulation  and  ' 
transportation  functions.  Should  have  adult  ! 
carrier  background.  Excellent  benefits,  good  I 
starting  salary,  beautiful  climate,  great  promo-  I 
tKxi  opportunity:  Send  resume  with  salary  re-  i 
quirements  and  references  to  Box  3667,  Editor  I 
&  Publisher. 


CIRCULATION  MANAGER— Zone  9  afternoon 
daily  newspaper.  40-60M  circulation,  needs  a  ' 
strong  manager  who  can  build  circulation  and  j 
service.  Must  be  thoroughly  qualified  in  all  i 
phases  of  circulation  work:  carrier,  home  deliv-  i 
ery,  racks,  motor  routes,  collections,  promotion  ; 
and  service.  Excellent  salary  and  benefits,  i 
Send  comprehensive  resume  along  with  salary  | 
requirements  to  Box  3606,  Editor  &  Publisher,  i 


CIRCULATION  MANAGER  for  new  spirited  < 
70<X)  daily  in  Zone  7.  May  be  number  2  man  1 
who  wants  to  head  his  own  department.  Ap-  ' 
plications  confidential.  Send  resume  to  Box  ; 
3729,  Editor  &  Publisher.  I 

CIRCULATION  MANAGER.  Responsible  for  i 
52,0(X}  daily,  46.0(X)  weekly  and  shopper.  | 
Must  be  experienced  in  all  phases  of  circulation  : 
operation  with  emphasis  on  sales  development  j 
and  promotion.  Located  in  Zone  8.  Please  send  I 
resume  and  salary  requirements  to  Box  3757,  ! 
Editor  &  Publisher. 


CIRCULATION  HOME 
DELIVERY  MANAGER 


Large  metro  is  looking  for  a  strong  manager 
thoroughly  grounded  in  all  phases  of  circula¬ 
tion.  Must  have  minimum  7  years  circulation 
field  experience  and  3  years  supervisory  experi¬ 
ence.  Problem  solving  and  long  range  planning 
capabilities  a  plus.  Allege  degree  preferred 
but  not  required. 

$30.000-plus  to  start  depending  on  experi¬ 
ence.  Excellent  benefits.  Zone  9.  Send  resume 
1  and  salary  history  to  Box  3770,  Editor  &  Pub¬ 
lisher. 


■  CIRCULATION  DIRECTOR  for  a  40,000 -r 
I  morning  daily  in  Pacific  Northwest.  Ideal  appli- 
I  cant  will  have  proven  sales  and  distribution 
I  experience,  exceptional  training  skills  and 
budgeting  background.  Previous  TMC  distribu- 
'  tion  helpful.  Salary  commensurate  with  expe¬ 
rience:  excellent  fringe  package.  We  are  an 
I  equal  opportunity  employer.  Reply  to  Box 
I  3772,  Editor  &  Publisher. 


I  CIRCULATION  DIRECTOR  who  can  guide  two 
:  established  and  promising  national  weekly 
'  publications.  Substantial  promotion  and  com- 
^  puter  experience  a  must.  This  is  a  creative  and 
I  challenging  opportunity,  offering  salary  and 
I  bonus  commensurate  with  performance.  All 
I  applications  held  in  strict  confidence.  Send 
!  resume  and  salary  history  to  Mr  B  Desouza, 
j  1901  Avenue  of  the  Stars,  Suite  1511,  Los 
I  Angeles  CA  90067. 


;  CIRCULATION  MANAGER 

! 

Wanted  for  leading  Catholic  weekly  newspaper 
in  northern  New  Jersey.  Develop  circulation 
1  sales,  promote  circulation,  supervise  direct 
I  mail  and  manage  department.  College  degree, 

I  marketing  and  management  skills  plus  ability 
I  tospeak  in  public  required.  Someeveningwork 
I  necessary.  All  replies  confidential.  Send  re- 
;  sume  to  Personnel,  The  Advocate.  37  Ever- 
I  green  PI,  East  Orange  NJ  07018. 


,  CIRCULATION  MANAGER  needed  for  8000 
'  PM  daily  with  14.0(X)  weekly  TMC  shopper. 

'  Candidate  must  be  strong  in  circulation  basics 
I  and  promotion.  Supervisory  skills  are  essential 
I  to  handle  growing  department.  Send  resume 
;  and  salary  requirements  to: 

John  E  Mitchell,  Publisher 
Frankfort  Times 
PO  Box  9 

i  Frankfort  IN  46041 


EDITORIAL 


;  ARTS  EDITOR  for  growing  northwest  Jersey 
;  daily  to  cover  theater,  tv  and  other  arts  with 
I  news  stories  and  reviews.  Must  be  knowledge- 
!  able  in  fields  with  reporting  and  reviewing  ex- 
I  perience.  Send  application  to  Kent  Boeder, 

'  Managing  Editor.  Daily  Record.  800  Jefferson 
1  Rd,  Parsippany  NJ  07054. 

SPORTS-NEWS  combo  writing  position  open 
on  Idaho's  best  weekly.  Send  resumes,  clips  to 
'  Star-News.  Box  985,  McCall  ID  83638 

ary  30.  1982 


PROGRESSIVE  Zone  6  weekly  getting  ready  to  ' 
go  semi-weekly  needs  a  versatile  reporter. 
Photography,  darkroom  and  layout  experience  : 
helpful.  Prefer  applicantsalready  living  in  Zone 

6.  Send  resume,  clips  and  salary  requirements 
to  Box  3794.  Editor  &  Publisher.  i 

AS  TV  WRITER  for  this  medium  sized,  high 
quality  AM  daily  you'll  produce  regular  columns 
and  major  features  about  personalities,  shows 
and  trends.  You'll  also  haw  the  opportunity  to 
be  published  all  over  the  countn  via  Km^t- 
Ridder  News  Service.  Successful  candidate 
will  have  excellent  writing  skills,  daily  news¬ 
paper  experience  and  lots  of  enthusiasm.  Send 
resume  and  clips  to  Box  3785,  Editor  &  Pub¬ 
lisher. 

PHOTOGRAPHER— Northwest  Illinois  19,000 
PM  daily  has  photographer  position  open  .  Abil-  1 
ity  as  a  reporter  helpful,  but  not  essential.  Send  i 
resume  and  clips  to  Editor.  Freeport  Journal- 
Standard.  PO  Box  330,  Freeport  IL  61032.  ’ 
Midwest  applicants  only.  j 

BUSINESS  REPORTER  needed  by  mid-size 
morning  daily  in  Zone  4.  Help  guide  revamped 
section  in  big  city  with  big  business/economy 
news.  At  least  2  years  experience  on  daily  news¬ 
paper.  Send  resume  and  clips  to  3745,  Editor 
&  Kiblisher. 

REPORTER/PHOTOGRAPHER  wanted  for  j 
three  day  a  week  county  seat  newspaper  in  town  ' 
of  8000.  We  carry  local  news  only-no  wire  or 
junk  filler.  Candidate  must  be  strong  on  local  : 
government  reporting.  VDT  experience  prefer¬ 
red.  We  can  teach  photography.  Send  resume  i 
and  salary  requirement  to  Gene  Gobczynski, 
Salem  Times-Commoner.  120  S  Broadway. 
Salem  IL  62881.  No  phone  calls  please. 

BUSINESS  EDITOR  for  growing  northwest 
Jersey  daily  to  lead  staff  of  2  business  writers  in 
aggressive  coverage  of  the  news  of  the  area 
business  community.  Send  applications  to 
Kent  Boeder.  Manging  Editor,  Daily  Record. 
900  Jefferson  Rd,  Parsippany  NJ  07054. 

REPORTER  WANTED  for  top  northern  Califor¬ 
niaweekly.  Some  experience  preferred  in  use  of 
VDT  and  35mm  camera.  S^  resume,  with 
references,  salary  requirements  to  Managing 
Editor,  Index-Tribune,  PO  Box  C,  Sonoma  CA 
95476. 

NEWS  EDITOR  for  an  outstanding  33.000  AM 
paper  in  a  high  qualiN  community.  Zone  3.  Five 
years  in  journalism,  3on  copy  de^.  Managerial 
ability  or  potential  to  take  charge  in  managing 
editors  absence.  You  must  be  able  to  turn  the 
best  resources  (including  pagination  equip¬ 
ment  on  order)  into  sparkling  pages-and  to 
pass  this  ability  on  to  others.  Reply  to  Box 
3760,  Editor  &  Publisher. 

REPORTER-EDITOR.  Strong  on  sports.  Apply 
Allan  Evans.  Russell  Daily  News.  Russell  KS. 
(913)  483-21 16.  Permanent  to  right  party. 

SMALL  OHIO  DAILY  needs  an  editor  who  can 
make  our  newspaper  come  alive.  Nice  area. 
$16,500  salary  and  insurance.  Send  resume  to 
Box  3711,  Editor  &  Publisher. 

NEWS  AND  FEATURE  WRITER  wanted  by 
seashore  weekly  newsmagazine.  Excellent 
opportunity  to  gam  experience,  exposure, 
clips.  Full-time  through  September,  possibly 
loiiger.  Send  resume  to  The  Sandpaper,  Box 
81.  Beach  Haven  NJ  08008. 

SPORTS  DESK  PERSON 

The  Delaware  County  Daily  Times,  the  nation’s 
fastest  growing  newspaper,  is  seeking  an  assis¬ 
tant  sports  editor  with  strong  editing  and  layout 
skills  for  its  young,  8  person  staff.  An  excellent 
opportunity  to  join  an  enthusiastic  team  which 
covers  pro,  college  and  high  school  sports  in  a 
major  market  area.  Send  three  writing  samples 
and  resume  to  Chic  Riebel.  Sports  Editor.  The 
Delaware  County  Daily  Times.  500  Mildred  Av, 
Primos  PA  19018. 

NEEDED:  Top  skill  copy  editor  with  a  minimum 
of  6  years  metro  experience  and  some  slot  time. 
VDT  mandatory;  DEC  preferred.  Also  offering 
premium  pay  in  our  premium  climate  for  a  wri¬ 
ter-reporter  with  6-12  years  of  metro  experi- 
erKe.  Write  to  George  Dissinger,  The  Tribune, 
PO  Box  191,  San  Diego  CA  921 12. 

NEWS  EDITOR 

Los  Angeles  Daily  Journal,  nation's  largest  daily 
law  newspaper,  seeks  news  editor  to  handle 
state  and  national  pages.  Job  involves  editing 
wire  copy  and  stories  from  correspondents  in 
San  Francisco.  Sacramento  and  Washington, 
as  well  as  headlines  and  layout.  Must  be  orga- 
:  nized  and  quick.  Daily  experience  a  must;  VDT 

1  experience  and  background  in  law  preferred 
nut  not  essential.  Write  Editorial  Department. 
Los  Angeles  Daily  Journal,  PO  Box  54026.  Los 
Angeles  CA  90054. 

^  PROGRESSIVE  northeast  Texas  daily  is  ex¬ 
panding  lifestyle  section  and  needs  a  feature 
writer  with  one  year  experience  or  less.  Also 
!  need  weekend  editor  to  redesign  Sunday  pack¬ 
age.  Experience  preferred.  S^  clips  and  re¬ 
sume  to:  David  Kubissa,  Managing  Editor,  PO 
Box  621,  Texarkana  'TX  75504: 

i 

I  ASSISTANT  CITY  EDITOR— We  re  an  aggres¬ 
sive  Midwestern  daily  looking  for  a  stand-out 
manager  to  help  guide  and  motivate  a  talented 
i  staff.  Sharp  editing  skills  and  a  strong  news 
:  background  are  a  must  for  a  demanding  job  in 

1  which  the  right  person  can  have  a  real  impact 

1  on  a  quality  product.  Contact  Steve  Sidlo,  City 
:  Editor.  The  Dayton  Daily  News.  Dayton  OH 
;  45402.  Phone  (513)  225-2211. 

A  MUSIC  WRITER 

i  Major Zone3dailyislookingfortop-notchjour- 
1  nalist  to  cover  growing  music,  dance  and  opera 

I  scene.  Duties  will  range  from  reviews  and  fea- 
1  ture  stories  to  in-depth  pieces  on  the  arts  com- 
1  munity  and  performing  arts  centers.  Send 

I  clips. referencesandresumetoBox3656. Edi¬ 
tor  &  Publisher. 

NEWSWRITERS/ 

EDITORS 

Dow  Jones  &  Company,  Inc.,  publishers  of  the  Wall  Street 
Journal,  has  announced  it  will  introduce  in  1982,  a  new  and 
unique  subscription  radio  service.  With  the  service.  Radio  2, 
subscribers  can  program  a  receiver  to  hear  news  and  features 
on  only  those  topics  they  select. 

Radio  2  is  seeking  newswriters  and  editors  Experience  in 
business/financial  journalism  is  preferred. 

The  positions  will  be  located  in  the  company’s  Princeton,  New 
Jersey  facility. 

We  offer  growth  potential,  attractive  salaries  and  excellent 
fringe  benefits. 

Please  forward  a  detailed  resume  including  salary  history  and 
writing  samples  in  confidence  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  CO.,  INC. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportnity  Employer  MIF 
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HELP  WANTED 
FREELANCE 


BUSINESS  WRITER 

The  POST,  located  in  West  Palm  Beach,  Florida 
one  of  the  leaders  in  the  south  Florida  AM  mar¬ 
kets  is  seeking  an  experienced  reporter  with 
business  market  interests.  The  successful 
candidate  will  be  an  aggressive  hard  working 
person  willing  to  take  the  responsibility  needed 
for  dealing  with  a  sophisticated  business  com¬ 
munity  and  should  have  two  to  three  years  ex¬ 
perience  either  as  a  general  assignment  repor¬ 
ter  or  business  writer.  Send  resume,  clips  and 
salary  requirements  to  Post  Business  Editor, 
Drawer  T,  West  F^lm  Be^h  FL  33402.  All 
replies  held  confidential. 

EDITOR 

TIMES  REVIEW,  Catholic  weekly  for  the  U 
Crosse.  Wisconsin  Diocese  of  La  Crosse  Wl. 
seeks  an  editor  who  understands  how  a  good 
weekly  newspaper  runs  and  is  interested  in 
serving  a  diverse,  vibrant  Catholic  community 
in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27.500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  system. 
Looking  for  March  starting  date.  Write  torch 
Committee.  POto937,  La  Crosse  Wl  54601. 

EDITOR.  EDITORIAL  ASSISTANT 

Some  knowledge  of  oil  drilling  desirable,  not 
necessary.  Live,  work  in  cosmopolitan,  warm 
major  city,  Houston,  where  there’s  no  reces¬ 
sion.  Needed: 

•Editor  to  do  business  features 
•Technical  editor,  engineering  degree 
helpful 
•Researcher 

For  fast  growing  drilling  weekly.  Non-smoker. 
High  pay.  fast  advancement.  Send  resume  and 
clips  to  PEO,  Suite  36,  1515  Garrettson  Ln, 
Houston  TX  77056. 

CITY  EDITOR 

Our  AM  operation  needs  an  innovative,  energe¬ 
tic,  dedicated  city  editor  skilled  at  leading  a 
top-notch  reporting  staff  on  a  medium  sized 
Zone  5  daily.  We  emphasize  in-depth  reporting 
and  follow  up.  You’ll  need  good  news  instincts 
and  follow-through.  Send  a  cover  letter,  re¬ 
sume.  references  and  samples  of  your  current 
work  to  Box  3698,  Editor  &  Publisher. 

COPY  EDITOR 

Excellent  opportunity  on  expanding  73,000 
AM  in  growing  San  Joaquin  Valley  community 
of  215,000.  Ability  to  write  bright,  crisp  heads, 
to  edit  tightly  and  command  of  modem  layout 
skills  qualiW  you  for  our  high  energy  desk.  Sal¬ 
ary  to  $23. 7 1 2 .  Send  resume  and  tearsheets  to 
WJ  McCance.  Managing  Editor,  Bakersfield 
Californian.  PO  Box  440,  Bakersfield  CA 
93302. 

FEATURE  WRITER  for  Pacific  Northwest  metro 
daily  lifestyle  section.  Must  be  experienced  and 
able  to  work  independently  on  wide  range  of 
subjects.  Excellent  pay  and  benefits.  Send  re¬ 
sume  and  clips  to  Box  3717,  Editor  &  Pub¬ 
lisher. 

(X)PY  EDITOR — To  join  an  alert,  hardworking 
team  bent  on  producing  the  best  editorial  a.m. 
daily  in  our  class.  Work  on  a  congenial  desk, 
meeting  demanding  standards,  using  the  best 
front-end  system  available — and  help  us  reach 
for  the  top.  Zone  3.  Box  3583,  Editor  &  Pub¬ 
lisher. 

GENERAL  ASSIGNMENT  REPORTER  for 
weekly  in  Dutchess  County,  New  York.  Ideal 
applicant  will  have  J-school  degree  or  1  year 
experience.  Chance  to  learn  editing  skills. 
Some  photography  required.  Great  opportunity 
for  person  willing  to  work  hard  for  rural  area 
pay.  Apply  to  the  Millerton  News,  (518)  789- 
4401. 

COPY  EDITOR  wanted  1-2  years  experience 
and  strong  graphics  orientation.  Mail  resume 
and  clips  to  News  Editor.  Anderson  Indepen¬ 
dent-Mail,  PO  to  2507,  Anderson  SC  29622. 

ENTERPRISING  SOUTHEAST  DAILY  looking 
for  general  assignment  reporters .  Must  be  good 
writers  who  know  how  to  get  the  facts  right  the 
first  time  and  turn  them  into  tight  copy  tonight. 
And  must  know  the  value  of  putting  people  in 
those  stories.  Send  resume  and  clips  to  Box 
3743,  Editor  &  Publisher. 

COPY  EDITOR — Applications  being  accepted 
for  experienced  copy  editors  to  work  evening 
and  w^end  shifts  for  combined  AM/PM  paper 
in  Zone  5.  Send  layout,  head-writing  samples 
to  to  3763,  Editor  &  Publisher. 

EDITOR 

CATHOLIC  DIOCESAN  weekly  seeks  leader 
with  strong  writing,  editing,  layout,  headline 
and  administrative  skills  who  appreciates  the 
role  of  the  Catholic  press  in  the  mission  of  the 
Church.  We  are  an  award-winning  tabloid  in 
Zone  1.  Send  resume  and  clips  to  Search  Com¬ 
mittee,  The  Visitor,  184  Broad  St,  Providence 
Rl  02903. 

COUNTY  SEAT  weekly  in  sunny  south  Texas 
seeks  experienced  reporter  to  cover  local  gov¬ 
ernment.  general  news  and  some  features. 
Paste-up  experience  desired.  Applicants 
should  be  civic-minded  with  small  town  back¬ 
ground.  Send  clips,  resume  to  Paul  Witworth, 
Chronicle  News,  Raymondville  TX  78580. 

STRONG  LEADER — We  need  a  no  nonsense 
editor  for  a  high  profile  position  in  Oregon’s 
fourth  largest  city.  Applicant  must  be  both 
proven  journalist  and  manager.  Send  complete 
work  and  salary  history,  references  and  salary 
requirements  to  Lloyd  E  Millegan,  Publisher, 
S^n^ield  News.  PO  Box  139,  Springfield  OR 

LIFESTYLE  EDITOR 

We’re  a  bright,  redesigned  Southern  capital 
city  daily.  You’d  have  Tots  of  freedom  with  a 
section  specializing  in  good  reading,  stories  to 
help  people  deal  with  their  lives.  Our  zoned 
editions,  seperately  edited,  cover  most  com¬ 
munity  items.  We’re  interested  in  someone 
with  ideas,  editing  skills,  a  flair  for  layout. 
We’re  also  adding  a  new  feature  writing  posi¬ 
tion.  For  either  job,  tell  us  about  yourself,  raur 
experience  and  ideas.  Box  3755,  Editor  &  Pub¬ 
lisher. 

EDITOR — Take  charge  decisive  person,  experi¬ 
enced  in  editing  and  advertising  production 
control,  story  assignments,  rewrite,  proofread¬ 
ing,  headline  writing  and  advertising  and  edito¬ 
rial  layout.  New  York  City  community  newspap¬ 
er,  20.(XX)  to  30,000  circulation,  ^lary  com¬ 
mensurate  with  ability  and  experience.  Box 
3734.  Editor  &  Publisher. 

MANAGI NG  EDITOR  for  fast  growing  high  qual¬ 
ity  Zone  2  weekly  group.  Proven  management 
abiliW  necessary.  Salary  $17.500-$20.000. 
Box  3767,  Editor  &  Publisher. 

VICE  PRESIDENT/ 
EDITORIAL  DIRECTOR 

Direct  the  Editorial  Resources  operation  of  the  largest 
public  relations  agency  in  New  England.  Operation 
now  comprises  10  editorial  specialists  in  corporate/ 
financial,  consumer,  technical/industrial,  and  internal 
communications  and  research.  Should  be  a  solid  pro  in 
national  writing/placement.  Experienced  in  managing 
an  editorial  operation. 

Write  in  confidence  to: 

Ms.  S.W.  KING 
Assistant  to  the  President 
CREAMER  DICKSON  BASFORD/New  England 
40  Westminster  Street 
Providence,  Rl  02903 
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“HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited.  PO  Box  3658, 
Lacey  WA  98503. 


IF  YOU  ARE  a  mature  journeyman  dedicated  to 
desk  work  and  content  to  leave  the  writing  to 
others,  read  on:  a  central  California  AM/Sunday 
of  80,000  circulation  needs  a  sports  slot  per¬ 
son.  Our  hiree  must  know  sports  with  apprecia¬ 
tion  of  the  small  local  items  as  well  as  the  big 
stuff.  Must  respect  the  language,  be  a  writer  of 
sprightly  heads  and  have  an  innovative  flair  for 
modern  makeup.  This  isa  good  situation  for  the 
right  person  ready  to  settle  down  in  a  comfort¬ 
able  community  attuned  to  pleasant  low-cost 
living.  Send  resume  to  WJ  McCance,  Managing 
Editor,  Bakersfield  Californian,  PO  Box  440, 
Bakersfield  CA  93302. 


JOURNALIST  with  experience  covering  local/ 
state  government,  politics.  Cover  legislature, 
congressional  delegation  for  Zone  1  paper.  Box 
3790,  Editor  &  Publisher. 


LIFESTYLE  REPORTER  sought  by  Southeast 
daily.  Have  you  got  ideas?  Can  you  write  with 
punch?  Tell  us  how.  At  least  2  years’  experi¬ 
ence.  Send  resume,  clips  to  Box  3744,  Editor 
&  Publisher. 


LIFESTYLES/FEATURES/PEOPLE  writer  for 
lifestyle  section  of  Zone  4  metro  in  aggressive 
market  area.  Must  be  a  self-starter,  sharp  writer 
and  a  “people"  person  not  above  also  doing  the 
smaller  daily  tasks  in  a  vibrant  3-person  depart¬ 
ment.  Box  3741,  Editor  &  Publisher. 


CITY  EDITOR 

25,000  circulation  PM  and  Sunday  in  Zone  2 
wants  dedicated  journalist  to  lead  a  young  staff 
on  a  newspaper  that  truly  believes  truth  and 
news  belong  to  the  people.  Editor  experience 
helpful,  but  we  will  welcome  an  aggressive  and 
incisive  reporter  who  can  write  effectively  and 
pursue  governmental  news  fearlessly. 

No  layout  is  required,  just  enthusiasm  for  work¬ 
ing  with  reporters  in  an  environment  that  de¬ 
mands  quality,  productivity  and  competitive¬ 
ness.  Send  detailed  letter,  resume,  clips  and 
references  to  Box  3774,  Editor  &  Publisher. 


SPORTS  EDITOR  for  small  daily  in  South  Caro¬ 
lina.  You’ll  cover  everything  from  major  college 
football  to  steeple  chasing  to  recreation  league 
basketball.  Last  man  spent  three  years  here 
and  then  took  big  step  up:  we’ll  help  you  do  the 
same.  Some  experience  preferred  but  will  con¬ 
sider  hard  working  J-grad.  Call  Grant  Vosburgh 
in  Camden  SC,  (803)  432-6157. 


SHARP  COPY  EDITOR  with  some  experience. 
Must  be  picky  with  local  and  wire  copy,  know 
what  constitues  the  best  headline  and  how  to 
write  it.  Send  letter,  tearsheets  (if  possible), 
references  and  a  description  of  your  profession¬ 
al  self  to  us,  a  Zone  4  Coastal  metro.  Box  380 1 , 
Editor  &  Publisher. 


WEEKEND  EDITOR  needed  for  Zone  4  daily. 
Strengths  should  include  features,  layout  and 
story  ideas.  Please  send  resume,  clips  and  sal- . 
ary  requirements  to  Box  3718,  Editor  &  Pub¬ 
lisher. 


WRITER/EDITOR  with  strong  background  in 
financial  analysis  and  reporting  for  leading 
North  Carolina  base  national  furniture  publica¬ 
tion.  Challenging  opportunity  to  gather,  orga¬ 
nize  and  analyze  business  information  on  indi¬ 
vidual  companies  and  the  industry.  Send  re¬ 
sume  and  recent  clips  to  Bill  Peterson,  Editor, 
Furniture  Today,  PO  Box  2754,  High  Point  NC 
27261. 


WE  ARE  LtXlATED  in  the  White  Mountains  of 
Arizona  and  need  an  editor  for  one  of  our  weekly 
newsjjapers.  Resort  area,  recreation-oriented. 
We  also  need  a  news  editor  for  a  semi-weekly 
newspaper  as  well  as  a  sports  editor.  Good  pay 
and  benefits.  Write  Stan  Usinowicz,  Editor  and 
General  Manager,  White  Mountain  Publishing 
Co,  PO  Box  678,  Show  Low  AZ  85901;  (602) 
537-5721. 


WRITER/PHOTOGRAPHER 
Three-five  years  daily  newspaper  or  magazine 
writing  and  phtography.  Feature  writing  experi¬ 
ence  essential.  Interest  in  business  or  agri¬ 
cultural  news  helpful.  Must  have  abilities  to 
work  with  all  levels  of  management.  Photogra¬ 
phy  experience:  black  and  white  necessary, 
color  desirable.  Solid  technical  skills  in  black 
and  white  processing  and  printing  required. 
Located  in  Zone  3.  Will  travel  on  assignment 
throughout  the  Southeast.  Please  send  re¬ 
sume,  clips  and  salary  requirements  to  Box 
3797,  Editor  &  Publisher.  Resumes  accepted 
until  March  1.  Interviews  throughout  March. 
Hire  in  April. 

EDITOR  & 


FREELANCE  writers  in  two  categories  for  bi¬ 
monthly  trade  magazine.  1.  Marketing  articles, 
approximately  1500  words,  appeal  to  CEO 
level.  2.  Reportorial  coverage,  with  photos  of 
Housewares  and  Hardware  shows  in  Chicago. 
Box  3628,  Editor  &  Publisher. 


JOB  LEADS 


EDITORS  reveal  questions  they  ask  in  job  inter¬ 
views  and  what  answers  they  respect.  Much, 
much  more  in  invaluable  employment  hand¬ 
book  written  by  insiders.  For  sales  information, 
write  Box  3722,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


UBRARY 


MIDWEST  metropolitan  newspaper  has  open¬ 
ing  for  head  librarian.  MLS,  management, 
news  library  and  computer  experience  desir¬ 
able.  Excellent  salary  and  benefits.  Box  3^2, 
Edtor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PHOTOGRAPHER 


PHOTOGRAPHER  for  Zone  9  AM  metro.  Top 
opportunity  for  self-starter  whose  forte  is  break¬ 
ing  news.  Minimum  experience  3  years  on  daily 
but  highly  interested  in  candidates  with  more 
experience.  Must  be  skilled  in  processing  and 
printing.  References  important;  will  be  check¬ 
ed.  An  equal  opportunity  employer.  Box  3753, 
Editor  &  Publisher. 


WESTERN  MONTANA’S  leading  daily  has  an 
immediate  opening  for  a  staff  photographer. 
Looking  for  a  talented  and  dedicated  photojour¬ 
nalist  who  has  a  solid  foundation  in  picture 
editing  and  layout.  For  further  information  call 
(406)  721-5200  ext  206  or  send  portfolio  of 
representative  photographs,  tearsheets,  re¬ 
sume  and  letter  tO:  Carl  Davaz,  Director  of 
Photography,  Missoulian,  PO  Box  8029,  Mis¬ 
soula  MT  59807.  At  least  two  years  daily  news¬ 
paper  experience  or  equivalent  is  preferred. 


PHOTOJOURNAUSM 


65,000  AM  DAILY,  Zone  2,  feature-oriented 
with  a  strong  emphasis  on  photo  stories.  Send 
clips  and  resume  to  Box  3795,  Editor  &  Pub¬ 
lisher. 


PHOTOCHIEF  to  run  10  person  photo  depart¬ 
ment  that  serves  two  Zone  2  newsjjapers  with 
combined  circulation  of  well  over  200,000. 
Candidates  must  have  strong  managerial  skills 
as  well  asa  solid  background  asa  photojournal¬ 
ist.  Send  letter,  resume  and  tearsheets  to  Box 
3752,  Editor  &  Publisher 


150,000  ZONE  5  daily,  consistent  clip,  pic¬ 
ture  use,  editing  winner.  Best  paper  in  state  3 
of  last  4  years.  Seek  multi-talented  person  for 
desk,  shooting,  photo  and  graphics  editing. 
Chance  of  lifetime  to  join  talented  staff  of  8  in 
desirable  city.  Submit  resume,  slides,  clips  by 
February  8,  1982  to  Box  3708,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT 


Large  metropolitan  newspaper  has  an  opening 
for  Pressroom  Superintendent.  Primary  respon¬ 
sibilities  will  be: 

1)  To  establish  and  maintain  effective  adminis¬ 
tration  and  management  of  press  operations. 

2)  Coordination  of  all  pressroom  operations  in 
the  production  process. 

•  Must  be  familiar  with  Goss  web  fed  equip¬ 
ment,  DiLitho  process  and  offset  process 
on  Metroliner  press. 

•  Must  be  able  to  perform  short  and  long 
range  planning,  cost  analysis  and  budget 
projections, 

•  Must  be  able  to  maintain  all  administrative 
records. 

Excellent  salary  depending  on  experience,  plus 
outstanding  benefits.  If  you  have  the  experi¬ 
ence  and  abilties  to  meet  these  needs  and 
others,  please  submit  resume  and  salary  history 
to  RC  Follett,  Personnel  Office,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 

An  Equal  Opportunity  Employer 

PUBLISHER  for  January  30,  1982 


HELP  WANTED  1 

PRESSROOM 

POSITIONS  WANTED.  . 

EXPERIENCED  web  pressman  seeks  position 
with  newspaper  or  web  publishing  company. 
Has  management,  purchasing  and  supervision  | 

ewrience.  Mid  and  Southeast  preferred.  Box  I 
3/93,  Editor  &  Publisher. 

ADMINISTRATIVE  EDITORIAL 

METRO  PRESSMAN-OPERATOR.  Sunny  Ari¬ 
zona,  good  benefits,  growing  organization. 
Non-union.  $350  olus  bonus.  Contact  Norm 
Miller.  PO  Box  1547,  Mesa  AZ  85201  or  (602) 
898-6595. 


PRESSROOM  MANAGER 
35,(X)0  daily  newspaper  with  national  com¬ 
mercial  contracts.  New  1 1-unit  urbanite  offset 
equipment.  Minimum  5  years  experience  with 
proven  management  ability.  MAJOR  GROUP 
OPERATION.  Replies  held  in  strictest  confi¬ 
dence.  Box  3776,  Editor  &  Publisher. 


PRESSROOM  FOREMAN  for  Zone  5.  50,000 
circulation  daily.  Eight  unit  Goss  Mark  II  with 
NAPP  plates.  Applicant  should  be  quality  con¬ 
scious  and  strong  in  preventative  maintenance 
nocedures.  Send  resume  and  salary  history  to 
Box  3782,  Editor  &  Publisher. 


PRESSMAN  WANTED 

Headliner  Mark  I  pressman  needed  for  news¬ 
paper  with  75,000  circulation.  $450  a  week 
plus  benefits.  Contact  Chuck  Kellerman  or 
Glenn  Nelfey,  (313)  332-8181. 


PRODUCTION 


COMPOSINGROOM  SUPERVISOR,  25,000 
Zone  2  AM  daily.  Electronic  maintenance  ex¬ 
perience  requir^.  Supervise  15  full  and  part 
time.  Salary  based  on  experience.  Send  resume 
to  Box  3796,  Editor  &  Publisher. 

PUBUC  RELATIONS 


MANAGER 
PUBLIC  RELATIONS 

Fairchild  Swearingen  Corporation, 
one  of  the  general  aviation  indus¬ 
try’s  most  aggressive  manufactur¬ 
ers,  is  seeking  a  public  relations 
professional  to  execute  a  wide- 
ranging  program  of  press  relations 
activities.  The  right  candidate  will 
be  a  broadly  experienced  writer 
with  a  proven  track  record  of  com¬ 
prehensive  public  realtions.  The 
ability  to  deal  with  both  aviation 
and  general  business  publications 
at  the  management  level  is  essen¬ 
tial.  Appropriate  degrees  required. 

The  rewards?  a  high-visability  posi¬ 
tion  and  an  excellent  compensation 
plan  including  a  benefits  package 
rated  as  one  of  the  best  in  the  in¬ 
dustry.  Offers  ideal  Sun  Belt  living 
in  easily  affordable  San  Antonio, 
Texas-a  city  of  one  million  plus. 
Please  send  resume  to  Professional 
Employment,  Fairchild  Swearingen 
Corporation,  PO  Box  32486,  San 
Antonio  TX  78284. 

FAIRCHILD 

SWEARINGEN 

CORPORATION 

An  equal  opportunity  employer  M/F 


ADVERTISING  DIRECTOR— High  energy  pro¬ 
ducer  trained  by  Gannett  in  adWrtising/sales 
management.  Excellent  track  record  in  com¬ 
petitive  markets.  Zones  1-3, 5.  Box  3759,  Edi¬ 
tor  &  Publisher. 


PUBLISHER — Why  not  hire  a  super  aggressive 
CEO  with  proven  knowledge  and  background.  I 
will  market  and  guide  your  newspaper  to  new 
heights!  I  am  presently  employed  asa  publisher 
with  experience  in  dailies,  weeklies  and  shop¬ 
pers.  I  desire  to  relocate  to  Zones  3,  4  or  6. 
Make  1982  a  good  year.  Box  3730,  Editor  & 
Publisher. 


SOLD  MY  weekly  paper — available  immediate¬ 
ly,  25  years  exprience  in  all  phases  of  daily/ 
weekly  news  business.  Heavy  production  and 
administrative  experience.  CF  Budd  Loesch, 
64  SW  nth,  ChehalisWA  98532;  (748-3206. 


SEEK  RESPONSIBLE  POSITION  with  quality 
newspaper  company.  34  years  old.  Journalism 
degree.  Five  years  with  ad  agency.  Built  suc¬ 
cessful  weekly  from  scratch.  For  more  call 
(206)  748-1953  or  write  Box  1185,  Chehalis 
WA  98532. 


_ ADVERTISING _ 

HEAVY  DISPLAY  and  Roto  magazine  experi¬ 
ence  in  major  metro  market  seeking  new  chal¬ 
lenges.  Box  3748,  Editor  &  Publisher. 

ARTIGRAPHICS _ 

CREATIVE  cartoonist,  and  humor  writer,  seeks 
position  with  newspaper,  syndicate  or  maga¬ 
zine.  George  E  Albitz,  3642  Boulder  Hwy  #23. 
Las  Vegas  NV  89121. 


CIRCULATION 


CIRCULATOR — 15  years  experience,  seeking 
number  one  or  two  spot  with  small  to  medium 
daily.  (914)  692-5865. 


CELEBRATE  1982  with  increased  circulation 
and  revenue.  Solid  manager.  Group  specialist. 
Sales.  TMC,  MBO.  Box  3780,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  presently  employed 
by  medium  size  newspaper.  Twenty-five  years 
experience  in  sales,  service,  collections,  prom¬ 
otions,  budgeting,  transportation  and  total 
market  coverage.  Willing  to  relocate.  Resume 
sent  on  request.  Box  3787,  Editor  &  Publisher. 


RESEARCH  ANALYST 

Established  newspaper  representative  firm 
needs  anal^t.  Good  future.  1  year  experience 
preferred.  Zone  2  location.  Send  resume  to  Box 
3713,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU; 

E  &  P  CLASSIFIED 
DEPARTMENT 


AGGRESSIVE  part  time  sportswriter  on  major 
daily  seeks  full  time  position,  covering  pro.  col¬ 
lege  or  high  school  sports.  Excellent  clips  and 
references.  Box  3784,  Editor  &  Publisher. 


DESIRE  WORK  with  good  people  who  will  pro¬ 
vide  support,  direction  and  leadership.  Have 
seven  years  experience  at  two  mid-size  dailies 
covering  on  a  beat  basis  everything  from  high 
school  and  professional  sports  to  city  and  coun¬ 
ty  government.  Joe  Thompson,  3325  Spruce 
Rd.  Apt  3309,  Pontiac  Ml  48055. 

December  '81  J-school  grad.  31,  University  of 
Kentucky.  Sharp,  good  writing  skills.  2  College 
degrees.  Journalism  and  history.  Wide  pre- 
joumalism  experience.  Ex-teacher.  Expert  in 
mining.  Reporter,  editorial  writer  for  campus 
paper.  B  Farley.  Box  486,  Jenkins  KY  41537. 
(606)  832-2501.  Any  Zone. 


EDITOR:  Managing  or  city  editor,  small  to 
medium  daily.  Strong  writer,  developer  of  local 
news.  55,  top  references.  (Jaily.  wire  service, 
weekly  back^ound.  A  pro.  Box  3756,  Editor  & 
Publisher. 


GOOD  STREET  REPORTER.  55.  seeks  top  slot 
on  Texas  daily.  One  dependent.  Box  3765,  Edi¬ 
tor  &  Publisher. 


HARDWORKING  sportswriter  seeks  job  on  mid¬ 
sized  daily  in  Zones  2, 3,  5.  Three  years  experi¬ 
ence.  Box  3668,  Editor  &  Publisher. 


INFORMATION  professional  with  excellent  lan¬ 
guage  skills,  experience  in  indexing  and  edit¬ 
ing.  computer  literacy,  and  interest  in  videotext 
services  seeks  position  with  local  publisher  or 
communications  company.  M  Barker,  28  Ever¬ 
green  Cr,  Maple  Shade  NJ  08052. 


MANAGEMENT  or  top  sports  spot  sought.  23- 
year  veteran.  Can  handle  any  position.  Kerry 
Yencer.  114  David  Dr.  Slidell  LA  70458:  (504) 
641-1982. 


MARCH  GRAD  in  English  and  journalism  seeks 
copy  editing  position  on  medium  to  large  daily. 
Zones  7-9.  Newspaper  Fund  1982  editing  in¬ 
tern.  Barbara  White.  540  E  200  N  #3,  Logan 
UT  84321. 

NEW  YORK  CITY  editor.  29.  believes  he  can 
execute  the  desires  of  an  aggressive  managing 
editor.  Talent  is  offered  for  experience.  Box 
3786,  Editor  &  Publisher. 


YOUNG  REPORTER/managing  editor  of  New 
York  weekly  seeks  position  on  small  to  mid¬ 
sized  Zone  7,  8  or  9  daily.  Solid  community 
reporting  experience,  plus  layout  and  copy  edit¬ 
ing.  Good  references.  Reply  to:  Lawrence 
Strauss,  669  E  17th,  Eugene  OR  97441; 
(503)  683-7573. 

YOUNG,  hardworking  reporter,  recently  laid  off 
at  small  daily  newspaper,  seeks  job  anywhere, 
prefer  Zones  3.  4,  5  or  6.  Has  combined  1V4 
years  experience  on  weekly  and  daily  news¬ 
papers:  covered  city  government,  police  and 
fire  departments.  Jay  Meisel,  PO  Box  1272, 
Slidell  LA  70459  or  (504)  649-6094. 


POSITIONS  WANTED 


EDITORIAL 


SPORTSWRITER:  After  fling  with  magazine 
and  general-interest  writing,  want  to  come 
back-for  good .  Easy  style,  concise,  good  inter¬ 
viewer.  TOP  clips.  Will  relocate.  Sm  3764, 
Editor  &  Publisher. 


SPORTSWRITER— MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1,  2,  3,  5  or  9.  Very 
Imowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Box  3769,  Editor  &  Publisher. 

SPORTSWRITER — MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1.  2.  3.  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Box  3769,  Editor  &  Fhiblisher. 


28.  SEEKS  REPORTING  job  on  daily.  Will  relo¬ 
cate.  2  wears  writer  on  trade  journal.  Junkjwd 
mind.  English  degree.  Strong  on  detail. 
Richard  Bi^urtha,  204  Wilson  Rd.  Newark  DE 
19711:  (302)  731-5624. 


TALENTED,  aggressive,  young  sports  editor  of 
tiM}  AM  dailies  seeks  new  challenge  in  major 
league  city.  Capable  of  handling  any  responsi¬ 
bility  whether  it  is  on  a  beat  or  on  the  desk.  Also 
interested  in  similar  position  on  suburban 
medium-size  daily.  Willing  to  relocate  in  any 
Zone.  Please  contact  Box  3666.  Editor  &  Pub¬ 
lisher. 


FREELANCE 


PHOTOGRAPHER,  reporter,  now  editor  of 
small  weekly  seeks  freelance,  stringer  assign¬ 
ments.  Europe.  Israel.  Mexico  travel.  Military 
service,  current  passjxirt.  photo  equipment. 
Clips  and  resume  on  request.  Box  3788.  Editor 
&  ^Wisher. 


PHOTOGRAPHER 


PHOTOGRAPHER.  Small  daily  experience. 
Strong  on  local  art,  excellent  portfolio.  Seeks 
position  on  daily  with  photo  page  opportunities. 
Box  3779,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


MA  IN  PHOTOJOURNALISM.  State  and 
National  Park  Service  nature  photographer.  8 
years,  stringn  for  Massachusetts  daily  and  wire 
service  for  2  years.  David  Coates,  (315)  423- 
3726  office  or  (315)  476-7936  home. 


_ PRESSROOM _ 

EXPERIENCED  pressroom  foreman  desires 
position  on  single  width  press.  Also  knowledge¬ 
able  in  camera.  Any  Zone.  Box  3749.  Editor  & 
FtoWisher. 

_ PRODUCTION _ 

SEASONED  PROFESSIONAL  with  history  of  in¬ 
creasing  revenues,  reducing  expenses,  impro¬ 
ving  product  quali^  and  extending  equipment 
life.  Bm  3798,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


MUST  HAVE  experience  in  telephone  sales  I* 

newspaper  features.  Opportunity  travel.  Chal¬ 
lenging.  Benefits.  Attractive  office.  New  York 
City,  midtown  location.  (212)  682-8787. 
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EAP  CLASSIFIEDS 
(212)  752-7053 


Shop  Talk  at  Thirty  By  James  C.  Goodale 

Effect  of  AT&T  on  publishers 


Unless  the  American  Telephone  and 
Telegraph  Company  consent  decree  is 
modified  by  Congress,  AT&T  will  be  free 
to  be  a  giant  electronic  publisher,  a  result 
which  American  newspaper  publishers 
have  fought  in  Congress  over  the  past 
several  years. 

Under  a  1980  FCC  ruling  called  “Com¬ 
puter  II,”  AT&T  was  permitted  to  orga¬ 
nize  a  separate  subsidiary  (Baby  Bell)  to 
originate  advertising  (e.g.  Yellow  Pages) 
and  editorial  material  and  deliver  them 
through  phone  lines  to  be  displayed  on 
television  sets  throughout  the  country. 

Computer  II  has  been  held  in  abeyance 
for  the  last  year  while  Congress  has 
attempted  to  work  out  the  new  shape  of 
AT&T. 

Essentially  the  argument  made  to  Con¬ 
gress  by  newspaper  publishers,  was  that 
AT&T  as  a  monopoly  was  in  an  unfair 
position  to  be  an  electronic  publisher — as 
effectively  permitted  under  Computer 
II — since  it  could  use  its  monopoly  posi¬ 
tion  to  cross-subsidize  new  ventures  such 
as  electronic  publishing.  In  addition, 
AT&T  had  guaranteed  access  to  virtually 
all  the  homes  in  America  through  its  tele¬ 
phone  subsidiaries.  If  permitted,  it  could 
easily  pump  advertising  into  every  televi¬ 
sion  set  in  America. 

Congress  has  in  the  past  been  respon¬ 
sive  to  these  fears  and  legislation,  either 
introduced  or  passed  in  part  by  Congress, 
had  addressed  these  problems  by  placing 
heavy  restrictions  on  AT&T  itself  or 
separate  Baby  Bell  subsidiaries  with  re¬ 
spect  to  their  ability  to  engage  in  electro¬ 
nic  publishing.  For  example,  a  bill  intro¬ 
duced  last  December  by  Congressman 
Tim  Wirth  and  supported  by  the  Amer¬ 
ican  Newspaper  Riblishers  Association 
(ANPA)  would  not  permit  AT&T  to  ori¬ 
ginate  any  news  or  advertising,  and 
would  permit  AT&T  to  own  only  80  per¬ 
cent  at  most  of  a  series  of  separate  sub¬ 
sidiaries  each  limited  to  providing  on  spe¬ 
cific  information  service. 

It  was  the  Wirth  bill,  according  to 
Chairman  Brown  of  AT&T,  that  led  him 
to  make  up  his  mind  to  spin  off  AT&T's 
operating  companies  to  get  rid  of  the 
“cross-subsidization  argument”  once 
and  for  all. 

The  question  before  Congress  and  the 
ANPA  is  whether  with  the  consent  de¬ 
cree  AT&T  has  done  this.  Under  the  de- 


James  C.  Goodale,  a  member  of  Debevoise 
&  Plimpton,  is  chairman  of  the  Com¬ 
munications  Law  Committee  of  The  Asso¬ 
ciation  of  the  Bar  of  the  City  of  New  York 
and  former  vice  chairman  of  the  New  York 
Times.  This  article  is  reprinted  by  permis¬ 
sion  from  the  January  14  edition  of  the  New 
York  Law  Journal. 


cree  AT&T  itself  is  free  to  originate  edito¬ 
rial  and  advertising  material  .  It  also  re¬ 
tains  its  long  distance  service  (long  lines), 
an  undisputed  monopoly  with  90  percent 
plus  share  of  the  market.  AT&T,  there¬ 
fore,  will  continue  to  be  able  to  cross- 
subsidize  its  new  publishing  ventures 
with  the  monopoly  profit  guaranteed 
from  its  long  lines.  Its  operating  com¬ 
panies — when  spun  off — will  be  barred 
from  originating  electronic  publishing  but 
will  be  free  to  carry  editorial  matter  and 
electronic  advertising  (e.g.  Yellow  Pages) 
delivered  to  them  by  the  new  AT&T  pur¬ 
suant  to  contract. 

Is  there  any  difference?  Will  an  equity 
relationship  between  AT&T  and  its  sub¬ 
sidiaries  be  traded  merely  for  a  contrac¬ 
tual  one,  thus  permitting  AT&T  to  be  the 
New  York  Times  or  Time-Life  of  the  fu¬ 
ture? 

Over  the  next  year.  Congress  will  do 
battle  with  AT&T  over  this  issue,  as  well 
as  with  others  such  as  consumer  groups, 
fighting  the  inevitable  increase  in  local 
phone  rates.  Clearly,  Congress  will 
attempt  to  enact  legislation  to  deal  with 
the  consent  decree.  In  the  real  world, 
what  the  consent  decree  constitutes  is  a 
first  draft  of  such  legislation.  What  is  uni¬ 
que  about  it,  is  that  this  “legislation”  has 
the  co-sponsorship  of  AT&T,  one  of  the 
world's  largest  companies,  and  the 
Reagan  administration — formidable 
opponents  for  those  drafting  the  next  ver¬ 
sion. 

U.K.’s  Prestel  begins 
service  in  U.S. 

Prestel,  the  British  videotex  service, 
began  commercial  operation  in  the  Un¬ 
ited  States  on  January  19. 

Prestel’s  U.S.  computer  is  located  in 
Boston,  Mass. 

In  a  ceremony  at  the  Park  Plaza  Hotel, 
Massachusetts  Governor,  Edward  J. 
King,  received  a  message  of  congratula¬ 
tions  transmitted  over  Prestel  from  Ken¬ 
neth  Baker,  the  United  Kingdom’s  Minis¬ 
ter  of  Information  Technology. 

More  than  15,000  users,  most  of  them 
businesses,  are  connected  to  Prestel 
worldwide.  Some  900  information  pro¬ 
viders  are  contributing  to  Prestel’s  data 
bank. 

Prestel  began  operating  in  the  U.K.  in 
September  1979.  With  the  addition  of  the 
U.S.,  Prestel  serves  25  countries. 

The  system  links  a  modified  television 
set  to  a  central  computer  via  telephone 
lines.  It  is  an  interactive  medium  allowing 
users  to  select  information  frames  and 
perform  transactional  functions  such  as 
making  plane  or  hotel  reservations.  Users 
can  also  send  messages  over  Prestel. 


Court  cameras  win 
in  one  more  state 

A  one-year  trial  period  for  cameras  and 
tape  recorders  was  set  by  the  Connecticut 
Supreme  Court  beginning  April  12,  but 
the  experiment  does  not  affect  the  ban  on 
cameras  and  recordings  in  the  Superior 
Court,  lower  level  of  the  state  courts. 

In  Minnesota,  a  commission  appointed 
by  that  state’s  Supreme  Court  recom¬ 
mended  2-1  a  two-year  experiment  allow¬ 
ing  cameras  in  courtrooms.  It  is  uncertain 
whether  the  Minnesota  court,  currently 
in  mid  session,  will  take  any  action  on  the 
recommendation. 

The  up-coming  Connecticut  coverage 
will  be  by  pool  with  one  television 
camera,  one  audio  system  and  one  still 
photographer.  Cases  involving  family  re¬ 
lations,  trade  secrets  and  sexual  offenses 
will  still  be  closed. 

Minnesota  news  media,  along  with  pro- 
fessonal  and  honorary  societies,  which 
petitioned  the  state’s  Supreme  Court  to 
open  courtrooms  to  camera  coverage, 
praised  the  commission’s  recommenda¬ 
tion.  Paul  Hannah,  St.  Paul  attorney  rep¬ 
resenting  the  petitioners,  said  he  “would 
be  surprised  if  they  (the  Supreme  Court) 
totally  rejected  the  recommendation.” 

The  Minnesota  Supreme  Court  already 
allows  limited  camera  coverage  of  its  pro¬ 
ceedings  provided  advance  notice  is 
given.  Hannah  said  that  is  a  ray  of  hope 
for  the  news  media  but  expressed  dis¬ 
appointment  that  the  commission’s  re¬ 
commendation  wasn’t  unanimous.  The 
dissenting  commissioner  was  Sidney 
Kaner,  a  retired  St.  Louis  County  district 
court  judge  who  now  practices  law  in 
Duluth. 

Kaner  said  camera  coverage  wouldn’t 
enhance  the  understanding  of  court  pro¬ 
ceedings  and  that  risks  of  a  “circus 
atmosphere”  developing  outweigh  any 
worth  of  having  cameras  in  the  courts. 

The  Minnesota  recommendation 
allows  for  no  consent  requirements  that 
both  the  plaintiff  and  the  defendant  in  a 
trial  must  agree  to  the  camera  coverage. 
The  recommendation  does  rule  out 
camera  coverage  of  rape  trials,  juvenile 
hearings  and  divorce  proceedings. 
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In  New  England, 
throw  away  the 
crying  towel! 


WHEN  YOU  SELL  NEW  ENGUND,  YOU  CAN  STILL  MOP  UP  ...  In 

contrast  to  the  rest  of  the  country,  sales  prospects  in  New  England  are 
extraordinarily  good,  with  incomes  up,  employment  up,  and  tourism  up, 
with  the  big  winter  sports  season  in  full  blast. 

INCOMES:  Personal  incomes  have  risen  13.4%  over  the  past  year- 
bettering  those  of  the  rest  of  the  nation,  and  even  exceeding 
New  England’s  12.8%  rise  in  the  Consumer  Price  Index. 

JOBS:  Total  New  England  non-agricultural  employment  is  over  that  of  1980 
by  58,000,  with  non-manufacturing  employment  up  92,500  over  a  year 
ago.  New  England’s  unemployment  has  remained  generally  at  least  a 
percentage  point  below  that  of  the  rest  of  the  nation. 

RETAIL  SALES:  Latest  figures  show  New  England  retail  sales  up  13.4 
index  points  above  the  corresponding  month  last  year. 


Newspapers  sell 
New  England. 


Source;  Federal 
Reserve  Bank  of  Boston 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AO) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 
Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 

The  Enterprise  (Brockton)  (E&S) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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